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is  not 

'professional' 
No  change  in 

PSRR  fpps 


Oral-B20 


Oral-B35 


Oral-B  2  Row 


The  day  a  baby  acquires  its  first  teeth  it 
should  start  to  learn  a  new  habit,  Oral-B.  A  good 
habit  to  last  a  lifetime.  Because  Oral-B  have  the  only 
complete  range  of  professional  toothbrushes  to 
cater  for  every  member  of  the  family.  All  scientifically 
designed  by  dentists  for  thorough  plaque  removal 
and  gentle  gum  stimulation. 

Oral-B  toothbrushes  have  small  heads  of 
gentle  round-tipped,  high  quality  nylon  filaments, 
fine  and  flexible  to  reach  between  crevices.  And  all 
have  a  straight  handle  to  allow  the  careful  guidance 
needed  for  the  thorough  brushing  of  teeth. 


Oral-B  40 


Oral-B  60 


They  come  in  six  sizes.  The  Oral-B  2  Row  for 
babies.  Oral-B  20  for  children.  Oral-B  30  for 
adolescents.  The  Oral-B  35  &  40  are  the  toothbrushes 
most  highly  recommended  for  adults  by  dentists. 
While  the  Oral-B  60  is  for  customers  who  prefer  a 
larger  brush  -  but  most  recommended  for  dentures 

Oral-B  is  the  only  complete  range  of 
toothbrushes  fully  endorsed  by  the  dental  profession 
So  doesn't  it  make  sense  to  stock  them  ?  Ensure  you 
customers  stay  with  Oral-B  -  the  world's  largest 
selling  professional  toothbrush. 


The  world's  first  name  in  dental  care 


Oral-RAhaHt 
theyll  never  grow  out  o£ 


hooper  Health  Products  Ltd.,  The  Firs,  Whitchurch,  Aylesbury,  Bucks.  HP22  4JU. 
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COMMENT 


Proof  of  the  pudding 

Mrs  Margaret  Thatcher  made  a  promise  during  the  election 
campaign  that  she  would  not  double  prices  during  a 
five-year  Parliament  as  the  Labour  Government  had 
done.  She  was  never  pressed  on  the  point,  but  perhaps 
she  would  have  liked  also  to  undertake  not  to  allow 
another  8-9  per  cent  of  Britain's  pharmacies  to  disappear, 
threatening  the  collapse  of  the  pharmaceutical  service. 

Certainly  that  has  been  the  impression  given  by  the  new 
Prime  Minister's  health  spokesmen  while  they  were  in 
Opposition,  and  pharmacists  will  be  looking  forward  to  a 
period  of  action,  not  only  to  stop  the  rot  but  to  establish 
the  means  of  ensuring  that  all  members  of  the  community 
have  reasonable  access  to  the  service.  (Mrs  Thatcher 
might  also  reflect  that  closures  were  even  faster  before 
Labour  took  office.) 

A  warm  welcome,  then,  to  Patrick  Jenkin  and  Gerard 
Vaughan  as  Social  Services  Secretary  and  Health  Minister 
respectively:  they  come  to  office  knowing  full  well 
pharmacy's  growing  problems  and  are  familiar  with  the 
possible  means  of  overcoming  them.  All  they  need  now  is 
the  political  will  to  provide  the  cash! 

But  pharmacy  cannot  expect  too  much  too  soon,  and 
with  doctors  and  others  already  on  their  doorstep  pleading 
poverty  the  Ministers  may  well  be  grateful  that  the 
establishment  of  pharmacy's  independent  panel  gives  them 
excuse  for  a  breathing  space.  They  also  have  to  take  into 
account  the  findings  of  the  Royal  Commission  on  the 
NHS,  which  is  expected  fo  report  shortly. 

The  Conservatives  clearly  approve  of  the  Review  Body 
procedure  and  appear  sympathetic  to  the  professions 
(perhaps  including  pharmacy)  which  feel  they  might 
benefit  by  adopting  it.  In  fact  the  new  Ministers  make  no 
secret  of  the  fact  that  they  aim  to  improve  the  morale  of 
NHS  personnel  generally.  The  previous  Government's 
Health  Service  financial  estimates  up  to  1983  are  being 
accepted  by  the  incoming  administration,  but  it  seems 
likely  that  the  admitted  need  for  an  injection  of  new 
money  will  have  to  come  from  what  the  nation  can  earn, 
as  a  result  of  changes  in  fiscal  and  social  policies. 
Pharmacists,  of  course,  will  contend  that  they  have  already 
earned  a  fairer  slice  of  the  existing  cake!  They  will  also 
be  hoping  that  Mr  Jenkin  is  more  successful  than  his 
predecessor  in  dealings  with  the  Treasury. 


Published  Saturdays  by  Benn  Publications  Ltd 

25  New  Street  Square,  London  EC4A  3JA.    Tel:  01-353  3212 

Editorial  and  Advertisement  Offices 

25  New  Street  Square,  London  EC4A  3JA.  Tel:  01-353  3212 
Telex  27844 

Regional  advertisement  offices 

Midlands  240-244  Stratford  Road,  Shirley.  Solihull, 

West  Midlands  B90  3AE  021-744  4427 
North  east       Permanent  House,  The  Headrow,  Leeds  LS1  8DF. 

0532  452841 

Scottish  74  Drymen  Road,  Bearsden,  Glasgow 

041-942  2315 

North  west       491  Chester  Road,  Old  Trafford,  Manchester  M16  9HF 
061-872  5151 

West  country  &  south  Wales      10  Badminton  Road,  Downend, 
3ristoi  BS16  6BQ    0272  564827 

Subscription  Department 

125  High  Street,  Colliers  Wood,  London  SW19  2JN. 
Tel:  01-542  8575 

Subscription 

Home  £25  per  annum.  Overseas  £30  per  annum. 
60p  per  copy  (postage  extra) 


>2> 


ABC 


Member  of  the  Audit  Bureau  of 
Circulations 


Contents  ©  Benn  Publications  Ltd  1979. 

All  rights  reserved.  No  part  of  this  publication  may  be  reproduced, 
stored  in  a  retrieval  system  or  transmitted  in  any  form  or  by  any  means, 
electronic,  mechanical,  photocopying,  recording  or  otherwise  without  the 
prior  permission  of  Benn  Publications  Ltd. 


Half  the  truth 


Ear-piercing  is  not  part  of  the  role  of  the  pharmacist  in 
his  professional  capacity.  That  piece  of  logic  comes  from 
the  Pharmaceutical  Society's  Council  none  too  soon,  the 
Council  having  exposed  itself  to  ridicule  in  its  previous 
unnecessary  deliberations  on  the  subject.  The  question 
arose  over  a  case  of  "advertising",  but  it  was  one  which, 
as  reported,  could  surely  have  been  settled  under 
paragraphs  of  the  Statement  Upon  Matters  of  Professional 
Conduct  relating  to  the  appearance  of  a  pharmacy,  without 
deciding  whether  professional  services  were  involved. 

This  month's  Council  report  (p716)  adds  another 
dimension,  however,  because  there  is  a  hint  that 
pharmacists  are  being  discouraged  from  offering  an  ear- 
piercing  service — it  is  recorded  that  the  Chemists  Defence 
Association  cannot  provide  insurance  cover.  That  CDA 
does  not  do  so  is  because  the  procedure  has  rightly  been 
considered  outside  the  current  definition  of  a  "recognised 
activity  of  a  retail  pharmacist."  But  those  who  choose  to 
offer  the  service  can  obtain  indemnity  from  NPA  through 
a  policy  placed  via  the  Pharmacy  Mutual — currently 
at  a  premium  of  £11.65  for  £25,000  indemnity  limit.  We 
believe  pharmacists  are  entitled  to  all  the  facts! 
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PSNC  gets  support 
from  consumers 


The  Pharmaceutical  Services  Negotiating 
Committee's  action  in  improving  the 
pharmaceutical,  services  has  been  "fully 
supported"  by  representatives  from  lea- 
ding consumer  groups.  At  a  meeting  re- 
cently, in  London,  the  groups  discussed 
the  need  for  improvements  and  the  gen- 
eral feeling  was  that  it  was  time  to 
"get  something  moving". 

The  meeting  was  chaired  by  Mr  D. 
N.  Sharpe,  PSNC  chairman,  with  Mr  A. 
J.  Smith.  Mr  P.  Boardman,  Mr  D.  L. 
Coleman,  and  Mr  D.  D.  Watts  as  other 
representatives  of  the  Committee.  The 
organisations  present  were:  Age  Con- 
cern. Association  of  Community  Health 
Councils  for  England  and  Wales,  Dis- 
abled Living  Foundation,  Help  the  Aged, 
Pre-school  Playgroups  Association  and 
Standing  Conference  of  Rural  Commun- 
ity Councils  (the  National  Council  of 
Social  Service).  All  the  groups  present 
tell  the  issue  of  ultimate  importance  was 
the  rational  location  of  pharmacies,  and 
the}  believed  this  could  only  be  achieved 
through  government  support  and  the  in- 
troduction of  inducement  and  basic 
practice  allowances.  Where  this  could 
not  be  effected  it  was  decided  collection 
and  delivery  systems  should  be  operated 
by  a  voluntary  organisation  or  by  phar- 
macists. In  the  latter  case  it  was  agreed 
the  chemist  should  be  paid  a  fee  for 
out-of-pocket  expenses. 

Several  groups  felt  there  should  be 
a  revision  of  container  design  as  child- 
proof containers  were  impossible  for 
people  with  arthritic  conditions,  and 
there  was  no  system  whereby  blind  peo- 
ple could  identify  a  drug  by  touching  its 
container.  Other  topics  discussed  inclu- 
ded the  widespread  introduction  of  pa- 
tient medication  cards,  pharmacists  be- 
ing supplied  with  copies  of  repeat  pre- 
scriptions, the  substitution  of  generic 
drugs  for  proprietary  brands,  the  provi- 
sion iif  information  cards  on  antibiotics, 
and  the  inclusion  of  certain  specialist 
items  on  FPlOs,  such  as  those  used  in 
the  management  of  incontinence.  Also 
discussed  were  the  opening  hours  of 
pharmacies. 

No  objection  to 
'Numark'  label 

The  use  of  the  Numark  logo  on  a  com- 
pany's dispensing  label  cannot  be  objec- 
ted to  from  an  advertising  point  of  view, 
the  Lthics  Committee  of  the  Pharmaceu- 
tical Society's  Council  decided  this 
month.  The  Committee  had  been  sent  the 
labels  by  a  pharmacist  Who  complained 
that  the  use  of  the  logo  was  a  means  of 
associating  a  professional  service  with  the 
trade  promotion  activities  of  Indepen- 
dent Chemists  Marketing  Ltd. 

However  the  Committee  did  decide 


that  the  labels  were  of  poor  quality  and 
were  legally  deficient.  The  Council 
agreed  that  a  letter  should  be  sent  to  the 
superintendent  pharmacist  of  the  com- 
pany, criticising  the  standard  of  the  labels 
and  pointing  out  the  legal  deficiences. 

Doctors  agree  to 
monitoring  .  .  . 

Doctors  have  agreed  to  take  part  in  a 
pilot  drug  monitoring  scheme  proposed 
by  the  Committee  on  Safety  of  Medi- 
cines. 

However,  a  CSM  spokesman  told 
C&D  that  the  scheme  was  only  at  a 
preliminary  stage  as  the  views  of  other 
interested  organisations — such  as  the 
pharmaceutical  industry  and  the  Phar- 
maceutical Society — still  have  to  be  con- 
sidered. The  General  Medical  Services 
Committee  was  one  of  the  first  bodies  to 
be  consulted. 

Under  the  proposed  scheme,  the  Pres- 
cription Pricing  Authority  would  isolate 
prescriptions  for  a  single  new  drug  selec- 
ted for  monitoring.  A  sample  of  doctors 
prescribing  the  drug  would  be  asked  at 
a  later  date  to  extract  details  from 
patients'  case  notes  to  see  if  any  adverse 
reactions  had  occurred. 

. . .  but  pharmacy 
rejects  'pill'  scheme 

Pharmacists  are  not  to  be  formally 
involved  with  the  monitoring  of  adverse 
reactions  in  patients  receiving  oral  con- 
traceptives. The  Practice  Committee  of 
the  Society's  Council  was  worried  that  if 
a  pharmacist  undertook  such  monitor- 
ing, some  doctors  might  prescribe  a 
longer  course  than  at  present  and  pass 
the  responsibility  for  monitoring  to  the 
pharmacist  for  little  or  no  reward.  Also 
it  was  felt  the  use  of  oral  contraceptives 
was  declining,  so  the  Society  is  not  seek- 
ing formal  involvement. 

For  similar  reasons,  the  preparation 
of  a  syllabus  for  pharmacists  wanting  to 
prescribe  oral  contraceptives,  will  not  go 
ahead.  In  addition  there  is  doubt  over 
the  implementation  of  the  Robson  report 
which  had  recommended  such  prescrib- 
ing by  trained  personnel  other  than 
doctors. 

Most  retain  insulin 
colour  coding 

No  other  insulin  manufacturer  seems 
likely  to  follow  Novo's  decision  to  aban- 
don colour  coding  for  their  insulins. 
Novo  discontinued  colour  coding  on 
May  1,  to  bring  their  UK  insulin 
packaging  in  line  with  their  international 


packs,  which  do  not  carry  these  codes. 
However  Boots,  Wellcome,  Nordisk,  and 
Weddell  assured  C&D  that  they  had 
no  intention  of  changing  their  systems 
at  present.  However  a  spokesman  for 
Nordisk  said  that  they  had  not  colour 
coded  their  mixed  insulins  as  they  felt 
this  would  have  been  too  confusing  for 
the  patient. 

At  the  meeting  of  the  British  Diabetic 
Association  and  insulin  manufacturers 
last  October,  called  when  Novo  had  an- 
nounced its  decision,  the  matter  of  col- 
our coding  was  discussed.  The  BDA 
recognised  that  the  colour-coding  system 
was  becoming  top-heavy  and  virtually 
meaningless  and  it  approved  the  drop- 
ping of  colour  coding  for  strength  but 
not  for  type.  However  the  International 
Diabetes  Federation  said  that  it  wanted 
to  retain  colour  coding  for  both  strength 
and  type  to  help  the  many  illiterate  peo- 
ple in  the  world.  The  IDF  is  at  present 
trying  to  get  a  new  international  stand- 
ard agreed  and  the  BDA  says  it  is  wait- 
ing to  see  the  outcome. 

Vichy  deny  any 
policy  change 

Vichy  UK  have  clarified  a  report  in  last 
week's  Campaign  that  they  are  "rethink- 
ing their  distribution  policy"  and  that 
there  has  been  a  change  of  advertising 
agency  after  a  disagreement  over  mar- 
keting strategy. 

Vichy's  UK  managing  director  in  Lon- 
don. Jean-Marie  Gueden,  confided  to 
C&D  on  Tuesday  that  the  "rethinking" 
was  in  order  to  provide  better  support 
to  chemists.  Speaking  from  Paris  he 
said:  "Vichy  wish  to  emphasise  with  the 
strongest  possible  voice  their  commit- 
ment to  pharmacy.  For  35  years  their 
products  have  been  sold  exclusively 
through  pharmacy  and  this  remains  a 
fundamental  element  of  their  inter- 
national marketing  strategy."  Elaborat- 
ing, he  said  it  was  Vichy's  intention  to 
provide  sales  material  and  service  which 
would  be  better  geared  to  chemists' 
individual  business  needs. 

Vaccination  centre 
in  London 

Thomas  Cook  Ltd.  travel  agents,  are  to 
open  a  medical  centre  at  their  head  office 
in  Berkeley  Square,  London.  The  centre 
will  offer  a  wide  range  of  inoculations 
needed  for  foreign  travel  and  will  also 
supply,  on  private  prescription,  anti- 
malarial drugs.  The  centre,  due  to  be 
ready  in  September  or  October,  will  be 
open  during  office  hours  and  Saturday 
morning.  9  to  12.  Priority  will  be  given  to 
travellers  with  appointments  but  passers- 
by  will  be  fitted  in  if  possible. 

A  spokesman  for  the  company  said 
that  it  would  be  "surprising,  if  in  due 
course,  they  did  not  expand  into  other 
areas  of  traveller's  needs."  There  is  also 
the  possibility  that  if  this  venture  is  a 
success,  medical  centres  in  other  parts  of 
the  country  may  be  opened. 
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Photocall  for  the  new  health  Ministers:  left  to  right,  Mr  Reg  Prentice,  Mrs  Lynda 
Chalker,  Mr  Patrick  Jenkin  (Secretary  of  State),  Dr  Gerard  Vaughan  and 
Sir  George  Young 


RGB  to  buy 
14  Westons 
shops 

R.  Gordon  Drummond  Ltd  have  rea- 
ched agreement  in  principle  on  the 
acquisition  of  the  14  Scottish  pharmacies 
run  by  Westons  Chemists  (UK)  Ltd.  If 
the  deal  goes  through,  the  shops  will  be 
run  under  the  RGD  banner,  bringing 
the  group's  total  in  Scotland  to  90.  No 
Westons  spokesman  was  available  for 
comment  as  C&D  went  to  press. 

R.  Gordon  Drummond  have  also 
announced  that  they  are  to  open  two 
other  Scottish  branches  in  the  near 
future — at  Largs,  Ayrshire  (5.000  sq  ft. 
June)  and  Larkhall,  Lanarkshire  (3,500 
sq  ft.  late  summer).  The  company  is 
owned  by  Guinness  Retail  Holdings  Ltd. 

Restore  business 
vote,  says  NCT 

I  he  National  C  hamber  of  Trade  has  re- 
affirmed its  view  that  every  business 
ratepayer  should  be  entitled  to  vote  at 
local  elect  ions.  At  the  NCT  trade  con- 
ference this  week  in  Bournemouth  a 
resolution  calling  on  HM  Government  to 
restore  the  business  vote  was  carried 
overwhelmingly.  A  motion  to  reject 
Sunday  trading  in  any  form  was  with- 
drawn. 

The  conference  carried  overwhel- 
mingly a  resolution  that  the  NCT  Board 
should  make  immediate  representations 
to  the  appropriate  Minister  for  urgent 
and  immediate  steps  to  adjust  and  reduce 
the  rating  system  so  that  it  relates  more 
fairly  to  the  services  provided  and  the 
ability  to  pay.  The  Swanage  proposer 
said  in  tlie  past  five  years  his  local  rates 
had  risen  by  400  per  cent.  Businesses 
could  not  apply  for  rebates.  He  called 
for  examination  into  a  system  for 
basing  rates  on  turnover  or  profits. 

Other  resolutions  passed  included  calls 
for  cutbacks  in  government  consumer 
departments,  and  firmer  guidelines  to 
planning  authorities  to  prevent  wholesale 
warehouse  premises  being  used  for  re- 
tailing. Conference  also  urged  the  Gov- 
ernment to  implement  speedily  any 
recommenadtions  of  the  Royal  Com- 
mission on  the  NHS  relating  to  over- 
organisation,  lack  of  effective  control 
and  any  other  matters  that  would  achieve 
better  service  for  the  vast  expenditure. 

PSNC  chairman  and 
deputy  re-elected 

As  C&D  went  to  press  on  Wednesday 
it  was  learnt  that  Mr  David  N.  Sharpe 
has  been  re-elected  chairman  of  the 
Pharmaceutical  Services  Negotiating 
Committee  for  a  further  12  months. 

Mr  David  Coleman  has  been  re-elected 
deputy  chairman. 


A  welcome  for 
new  Ministers 

Mr  Patrick  Jenkin  is  the  new  Social 
Services  Secretary  following  the  forma- 
tion of  a  Conservative  Government  last 
week.  Minister  for  Health  is  Dr  Gerard 
Vaughan.  with  Sir  George  Voting  and 
Mrs  Lynda  Chalker  Parliamentary 
Under-secretaries.  Mr  Rov  Prentice  is 
Minister  for  the  Disabled. 

The  Pharmaceutical  Services  Negotia- 
ting Committee  has  welcomed  the  ap- 
pointment of  the  "Shadow'*  Secretary  of 
Slate  and  Minister  for  Health  in  the 
same  capacities  in  the  new  Government. 
The  C  ommittee  has  met  both  men  on 
several  occasions  and  "these  meetings 
have  always  been  helpful  and  cordial." 
sa\s  a  statement  issued  this  week.  PSNC 
adds  however,  that  it  hopes  "the  sym- 
pathy and  understanding  shown  by  Mr 
Jenkin  and  Dr  Vaughan  to  pharmacy's 
case  in  Opposition  will  continue  now 
that  they  are  in  Government." 

Mrs  Sally  Oppenheim  has  been  ap- 
pointed Minister  of  State.  Trade  and 
Minister  for  Consumer  Affairs,  a  non- 
Cabinet  position  under  the  Department 
of  Trade.  The  Labour  Party  equivalent. 
Mr  Roy  Hattersley  held  a  Cabinet  posi- 
tion as  Secretary  for  Prices  and  Consu- 
mer Protection.  Trade  Secretary  is  Mr 
John  Nott.  The  Pharmaceutical  Society's 
Parliamentary  adviser  on  the  Conserva- 
tive benches.  Mr  Kenneth  Clarke,  has 
been  appointed  Parliamentary  Secretary, 
in  the  Department  of  Transport.  Home 
Secretary,  is  Mr  William  Whitelaw  and 
Mr  Peter  Walker  is  Minister  of  Agri- 
culture, Fisheries  and  Food. 

Pharmacist  results 
in  genera!  election 

None  of  the  pharmacist  candidates  in  the 
general  election  won  a  seat  in  Parlia- 
ment. Mr  Ivor  Shipley,  proprietor  came 
second  in  Ravensbourne  with  7.111 
Liberal  votes  against  the  Conservatives 
22,501.   Mr  Ronald  Gould,  proprietor. 


won  second  place  ( 1 2.67  > )  l  or  the  Con- 
servatives in  Liverpool.  Walton  against 
the  20. 231  of  Mr  line  Heller.  Labour. 
Mr  Alexander  Matheson.  company  direc- 
tor gained  4.878  Labour  votes  coining 
second  to  the  Scottish  National  Party's 
7.041  in  the  Western  Isles. 

Mr  Stephen  Rodan,  Rools  employee, 
came  third  with  4,361  liberal  votes 
against  the  Conservatives  winner's 
14.22(1.  Mr  W.  G.  Wintle  gained  3,276 
Liberal  votes  in  Edmonton,  coming  third 
to  the  Labour  Co-operative's  winning 
20.713.  A  chemist's  dispenser.  Mr  Fred- 
erick Peacock,  took  17,140  Labour  votes 
in  Mid-Bedfordshire  against  37.724  Con- 
servative votes.  Miss  Jacqueline  Pattman, 
barrister  and  assistant  company  secretary 
at  a  pharmaceutical  company  came 
second  in  Dearne  Valley  with  9.048  Con- 
servative votes  against  31.783  Labour. 

Candidates  reply 
to  LPC  questions 

PSNC  has  been  analysing  replies  received 
by  I  PCs  to  their  letters  to  general  elec- 
tion candidates.  Half  came  from  Con- 
servatives and  the  rest  were  equally 
divided  between  Liberals  and  Labour. 

Candidates  stuck  closely  to  policy 
previously  announced,  by  parly  spokes- 
men Most  Conservatives  stressed  their 
concern  that  the  panel  has  taken  so  long 
to  set  up;  most  promised  further  support 
and  help  in  Parliament  in  tackling 
pharmacists'  problems.  Labour  candi- 
dates were  generally  apologetic  over  the 
delay  but  advanced  little  excuse  for  it. 
Liberal  replies  were  the  most  radical: 
in  several  cases  a  completely  different 
form  of  remuneration,  such  as  annual 
cash  grants,  were  suggested,  and  all  the 
replies  showed  an  understanding  of  the 
pharmacist's  position  in  the  community 

When  the  file  of  the  replies  is  complet 
the   PSNC  will  use  it  to  further 
parliamentary      contacts.  particular!; 
amongst  new  members  and  those 
have  not  previously  shown  in; 
have  now  pledged  their  su;: 
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Survey  reveals  low  usage 
typewritten  labels 


Only  a  tenth  of  Scottish  pharmacists 
appear  to  be  using  typewritten  labels 
on  dispensed  medicines. 

The  Executive  of  the  Pharmaceutical 
Society's  Scottish  Department  heard  at 
its  meeting  on  April  11  that  a  check  had 
been  made,  at  the  Executive's  request, 
on  the  proportion  of  typewritten  labels 
on  medicines  sampled  under  the  Scottish 
Drug  Testing  Scheme.  A  total  of  81  (11.5 
per  cent)  of  the  most  recent  691  samples 
bearing  labels  had  been  typewritten. 
None  of  the  samples  taken  from  Boots' 
branches  bore  typewritten  labels  but  it 
was  noted  that  the  company  used  a  wide 
variety  of  printed  labels  which  only 
needed  the  addition  of  the  patient's 
name,  the  name  of  the  medicine  and, 
occasionally,  frequencies  of  doses. 

Reference  to  the  need  for  typewritten 
labels  was  made  in  the  annual  report. 

Service  Committee  representation 

The  Scottish  Home  and  Health  Depart- 
ment had  written  concerning  the  repre- 
sentation of  parties  at  Service  Com- 
mittee hearings.  The  Executive  reitera- 
ted its  previous  opinion  that  there  should 
be  no  widening  of  representation  at  these 
hearings,  which  should  be  kept  as  infor- 
mal as  possible,  and  that  the  previous 
regulations  were  satisfactory. 

The  Executive  discussed  the  possi- 
bility of  alterations  to  the  model  drug 
testing  schemes  which  were  operated  by 
health  boards  in  Scotland,  in  order  to 
define  more  clearly  the  procedure  to  be 
followed  by  health  boards  when  adverse 
reports  were  received.  It  was  finally 
agreed,  however,  that  there  was  a  virtue 
in  allowing  boards  some  latitude  in  their 
interpretation  of  the  model  scheme  and 
that  no  alteration  was  necessary.  It  was 
agreed  that  the  letter  of  complaint  to 
health  boards  should,  in  the  event  of  an 
adverse  report,  recommend  that  the  mat- 
ter be  considered  by  the  chairman  of  the 
Service  Committee.  This  would  allow  him 
discretion,  if  he  did  not  consider  that  the 
case  warranted  formal  Service  Com- 
mittee proceedings,  to  take  other  appro- 
priate action.  It  was  expected  that  in 
arriving  at  this  decision  the  chairman 
would  take  the  appropriate  pharmaceu- 
tical advice. 

The  Executive  received  a  circular  on 
the  control  of  medicines  in  hospitals, 
issued  on  March  20  by  the  Scottish 
Home  and  Health  Department.  Mrs 
Montgomery  questioned  a  recommenda- 
tion that  a  single  cupboard  should  be 
used  for  disinfectants  and  antiseptics 
used  in  ward  cleaning  and  thought  that 
a  clearer  distinction  should  be  made 
between  cleaning  materials  and  medi- 
cines. Miss  Meikle  replied  that  the  object 
of  this  section  was  to  ensure  that  pois- 
onous disinfectants  would  be  stored  in 
locked  cupboards  separate   from  other 


cleaning  materials.  The  Executive  agreed 
with  Miss  Meikle's  proposition  that  the 
proposals  were  necessary  and  useful. 

The  following  Executive  members 
are  due  to  retire  this  year:  G.  M.  Bur- 
ness  (Dingwall),  A.  Cowan  (Bannock- 
burn),  J.  H.  Henderson  (Dunfermline), 
Mrs  S.  H.  Paterson  (Aberdeen),  J.  Stew- 
art (Glasgow)  and  J.  Thomson  (Leven), 
all  retiring  members  being  eligible  for 
re-election  if  they  so  wish.  Voting  papers 
will  be  issued  if  possible  on  May  18  and 
the  meeting  of  scrutineers  will  take  place 
on  June  12,  the  eve  of  the  annual  meet- 
ing. Mr  Thomson,  who  had  been  a 
member  for  12  years,  indicated  that  he 
would  not  be  seeking  re-nomination. 

The  annual  statement  of  income  and 
expenditure  was  received,  and  in  all  mat- 
ters over  which  the  Executive  had  con- 
trol, expenditure  had  approximated  quite 
well  to  the  estimates.  The  Executive 
noted  a  large  increase  in  expenditure  in 
rates  following  revaluation  of  the 
Society's  property  at  York  Place.  The 
secretary  reported  that  the  finance  office 
in  London  was  investigating  an  appeal. 

The  Executive  noted  that  the  Report 
of  the  Working  Party  on  the  General 
Practice  of  Pharmacy  in  Scotland  may 
not  be  available  for  discussion  before 
June  and  hence  could  not  safely  be  in- 
cluded as  a  major  item  for  discussion  at 
the  annual  meeting.  It  was  agreed  that 
the  topic  should  be  "Pharmacy  practice 
and  the  computer"  and  the  secretary  was 
asked  to  invite  Mr  Jack  Pringle  as  spea- 
ker. It  is  hoped  that  the  meeting  could 
include  some  demonstration  of  modern 
equipment  which  would  be  of  practical 
use  to  the  pharmacist. 

A  further  joint  meeting  is  to  be  held 
between  the  Scottish  Department  of  the 


British  Medical  Association,  the  Scot- 
tish Department  of  the  Pharmaceutical 
Society  and  the  Pharmaceutical  General 
Council  (Scotland),  probably  in  early 
Autumn.  The  secretary  considered  that 
the  implications  of  Part  III  of  the  Medi- 
cines Act  might  prove  a  fruitful  subject 
for  discussion.  It  was  also  thought  that 
the  general  question  of  information  to 
patients  on  dispensed  medicines  could  be 
discussed,  together  with  the  possible  for- 
mation of  joint  advisory  committees 
between  pharmacy  and  other  health  pro- 
fessions. 

A  collection  and  delivery  scheme  has 
been  approved  by  the  Rural  Areas  Com- 
mittee for  Boghall,  West  Lothian,  where 
the  local  pharmacy  had  recently  closed. 
This  was  the  only  collection  and  delivery 
service  approved  during  the  past  12 
months  and  no  new  schemes  were  under 
consideration. 

The  secretary  had  suggested  to  the 
Pharmaceutical  Society's  Ethics  Com- 
mittee that  it  should  be  unethical  for 
pharmacists  to  take  part  in  collection  and 
delivery  schemes  which  had  not  been 
approved  by  the  Society.  Council  had 
decided  at  its  February  meeting  that 
while  a  breach  of  the  Society's  guidelines 
on  such  schemes  was  a  matter  of  profes- 
sional conduct,  no  reference  would  be 
made  to  these  breaches  in  the  Statement 
upon  Matters  of  Professional  Conduct. 
The  Executive  felt  this  was  inconsistent 
but  decided  to  take  no  further  action,  as 
the  Statement  did  not  set  out  to  be  an 
exhaustive  list. 

Scottish  conference 

A  booking  has  been  confirmed  for  the 
Scottish  conference  to  take  place  at  the 
Marine  Hotel.  North  Berwick,  Novem- 
ber 17-18.  Charges  will  be:  Inclusive 
weekend  £22.50.  dinner-dance  Saturday 
only  £5.50,  Sunday  only  £6.50. 

The  Executive  agreed  that  one  of  the 
following  venues  should  be  chosen  for  a 
conference  in  October  or  November 
1980:  Aviemore  Centre;  Coylumbridge, 
Aviemore;  Atholl  Place,  Pitlochry. 


Two  members  of  West  Lancashire  District  Council  recently  toured  the 
Richards  &  Appleby  factory  in  Skelmersdale  and  met  some  of  the  staff.  Shown  here 
from  left  are  Mr  Peter  Bailey,  Richards  &  Appleby  chief  executive,  Mr  John  Cowdall 
(chief  executive  of  the  council),  Mr  Tim  Richards,  chairman,  Richards  &  Appleby, 
Councillor  Mrs  E.  Parry  (council  chairman)  and  Mr  Trevor  Bingham, 
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Now:  together:  a  unique  ostomy  system 
and  the  best  in  skin  care 


Trademark 

Surgicare™  System  2 
saves  the  daily  trauma 
of  peeling  off  adhesive 
bags  often  resulting  in 
irritation,  soreness 
and  discomfort. 
The  Stomahesive™  with 
Flange  can  be  left  on 
the  skin  undisturbed 
for  several  days  whilst 
pouches  are  replaced  as 
often  as  necessary. . . 
so  simply. 

Kinder  to  the  skin 

Stomahesive™  with  Flange 
may  be  used  by  patients 
who  have  experienced 
sensitivity  reactions  when 
using  ordinary  adhesives 
and  karaya  or  where 
perspiration  under 
the  adhesive  is  a  regular 
source  of  irritation 
and  discomfort 

Unequalled  comfort 

The  Stomahesive™  base 
will  mould  to  irregular 
contours  of  the  skin  and 
is  so  easy  to  apply 
without  wrinkling 
Comfort  is  derived  not 
only  from  the  feel  of 
Stomahesive™ 
against  the  skin 
but  from  the  confidence 
that  the  appliance 
will  be  secure 
and  leak  free 
irrespective  of 
the  condition 
oftheskin. 


i  System2 


Avoids  adhesive  trauma 

With  the  Stomahesive™ 
flange  remaining 
undisturbed,  pouches  may  be 
removed  and  replaced  as 
necessary. 


The  colostomist, 
for  example,  may  change 
pouches  several  times  a  day 
without  the  need  to 
disturb  the  Stomahesive™ 
base  and  its  flange 


r 


Please  send  me  your  illustrated  brochure  on  Surgicare™  System  2  No  stamp  required     block  capitals 
Address  your  envelope  to  Squibb  Surgicare  Limited,  Freepost  TK  245,  Twickenham  TW1 1  BR 
Name  Address 

cc  I 

I  I 

Squibb  Surgicare  Limited  Regal  House  Twickenham  TW1  3QT  Telephone  01-892  01 64 
Made  in  England  Authorised  user  of  the  trademarks  Surgicare  and  Stomahesive  Surgicare  isthe  trademark  of  E  R  Squibband  Sonsl 
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holdings. 

This  is  the  denture  fixative  brand  for  you  to  put 
your  money  behind  this  year. 

Poli-Grip.In  two  formulations:  regular  and  super. 

Why?  Not  only  is  Super  Poli-Grip  the  only  fixative 
brand  currently  g 
advertising 
onT.V.,but 
its  sales  have 

grown  by  30%  over  last  year. 

Which  isn't  surprising.  Poli-Grip  is  a  a~eam  fixative. 

Its  easy  to  use,  pleasantly  flavoured  and  its  long 
lasting  adhesive  properties  make  it  a  popular  choice 
among  denture  wearers, both  young  and  old. 


FRESH  MINT      .  -  *    :  - 


LONGER  HOLDING 
DENTURE  FIXATIVE  CREAM 
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FRESH  MINT  FLAVOUR 


LONGER  HOLDING 
DENTURE  FIXATIVE  CREAM 
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And  not  only  is  there  a  generous  trade  bonus 
from  May  right  through  until  July  but  weVe  also  got 
some  exciting  consumer  promotions  lined  up  for 
later  this  year. 

Remember  Poli-Grin  Denture  Fixative.  Stick 
with  it  and  you  won't  regret  it 

The  longer  holding  denture  fixative.  From  Sta f  iord  Miller 
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TOPICAL  REFLECTIONS 

by  Xrayser 

All  change? 

I  suppose  we  might  all  be  called  products  of  our  history.  As  a  child  of 
the  pre-war  depression  it  is  true  for  me,  since  I  still  wince  at  the  thought 
of  throwing  away  anything  for  which  there  might  be  a  potential  future 
use.  Indeed  so  ingrained  is  the  instinct  of  not  wasting  anything,  that  my 
car  cowers  coldly  outside  a  garage  which  is  too  full  of  useful  things 
— spare  bookcases,  cupboards,  pieces  of  wood,  and  spares  for  too 
many  hobbies — to  leave  room  for  it. 

But,  oddly,  when  it  comes  to  my  business,  nothing  is  kept  which  isn't 
pulling  its  weight.  Junk  is  dumped  out  via  the  bargain  bins,  so  that  when 
the  stocktakers  come  (as  they  just  have)  the  only  things  they  reject 
are  odd  items  from  the  dispensary.  But  when  they  were  going  through 
an  outside  store  this  week  they  pulled  out  an  old  box  which  must  have 
dated  from  the  previous  owner's  time.  Curious  as  to  what  it  held  we 
opened  it,  and  found  such  a  treasury  .  .  .  old  oxygen  valves  (without 
gauge  or  meters);  a  milliammeter  in  a  beautiful  box,  with  bottles  and 
lots  of  leads,  labelled  "histamine  reaction  meter";  a  couple  of  pairs  of 
dental  pliers,  sundry  other  pharmaceutical  bits  and  bobs,  and  a  filing 
drawer  full  of  new  product  cards  dating  from  about  20  years  back 
until  1966.  Apparently  the  old  chap  took  the  new  cards  home  as  they 
arrived  and  learned  them  off  by  heart.  I  felt  quite  ashamed  at  the 
thought  of  such  dedication,  for  I  never  attempted  any  such  feat  during 
those  years  of  weekly  additions  to  the  drug  scene. 

Inevitably  I  started  to  browse  through  them  expecting  to  find  a  host 
of  half  remembered  oldies,  and  indeed  I  came  across  things  I  had 
never  heard  of.  Do  you  remember  Atrol,  Arcofac,  Amargyl,  Capla  or 
Cafadol?  Such  finds  at  first  confirmed  the  thought  that  at  least  two  out 
of  three  cards  would  concern  products  not  widely  used  now.  But  I  was 
wrong.  A  surprising  number  of  today's  drugs  were  current  twenty  years 
ago,  and  most  of  them  ten  years  back.  The  only  significant  changes 
seem  to  be  the  disappearance  of  duplicate  products  from  what  tact 
prompts  me  to  call  lesser  manufacturers,  and  a  proliferation  of  different 
dosage  forms  of  existing  drugs  from  major  drug  makers. 

Change  awaited 

All  that  is  "history"  of  course,  and  in  the  week  we  find  ourselves  with 
a  new  government  I  suppose  I  should  be  looking  forward — with  hope  or 
trepidation  according  to  your  point  of  view.  But  I'm  not:  instead  I'm 
looking  back  at  those  heady  days  of  last  June  when  our  problems — 
your's  and  mine — had  the  undivided  attention  of  the  House  of  Commons 
for  a  whole  three  hours.  What  did  the  new  Secretary  of  State  and 
his  team  have  to  say  then,  when  they  were  in  Opposition  and  could 
afford  to  embarrass  their  political  opponents? 

A  couple  of  quotes  will  suffice:  "Pharmacists  have  been  greatly 
provoked  but  have  shown  great  responsibility  ...  It  is  up  to  the 
government  to  respond  constructively  to  the  demands  that  have  come 
from  all  sides  of  the  House"  ( Patrick  Jen  kin ) ;  and  "The  pharmacist  is  a 
small  businessman  and  small  businessmen  professionals  can  get  no 
understanding  and  no  support  whatsoever  from  this  (Labour) 
government"  (Gerard  Vaughan).  To  me  that  hints  of  a  "were  we  in 
power"  commitment — but  I  think  I'll  reserve  judgment  until  I  see  the 
colour  of  their  money.  Won't  you? 


PEOPLE 


Mr  Neville  Instone,  managing  director 
of  Southern  Vinyards  Ltd,  has  just  re- 
turned from  the  United  States  where  he 
was  asked  to  be  the  principal  guest 
speaker  at  the  National  Convention  of 
the  Home  Wine  Merchants  Association 
of  America  in  Fort  Worth,  Texas.  Mr 
Instone's  presentation  of  his  company's 
new  products  was  so  well  received  he 
was  interviewed  on  television  which  was 
broadcast  from  Dallas  with  the  10  o'clock 
news.  President  Carter  has  recently 
made  the  making  of  wine  and  beer  at 
home   legal    throughout   the  USA. 

News  in  brief 

□  The  pharmacist  superintendent  and 
director  of  a  corporate  body,  who  has 
been  convicted  of  handling  stolen  goods, 
is  one  of  the  cases  to  be  considered  by 
the  Pharmaceutical  Society's  Statutory 
Committee,  May  22-24.  The  meeting  will 
be  held  at  the  Society's  headquarters,  1 
Lambeth  High  Street,  London,  SE1. 

□  An  illustrated  industrial  chemicals 
product  brochure  is  available  from 
Procter  &  Gamble  Ltd,  which  fully  des- 
cribes the  company's  range  of  fatty 
acids,  fatty  alcohols,  methyl  esters, 
epoxides  and  glycerin.  For  each  product, 
analytical  information  and  other  technical 
detail  is  presented  in  tabulated  form  for 
ready  reference.  Inquiries  to  Procter  & 
Gamble  Ltd,  industrial  chemicals  (dept 
AP),   PO  Box  9,  Hayes,  Middlesex. 

□  A  booklet  on  "Laboratory  Safety 
Management"  has  been  published  by  the 
Chemical  and  Allied  Products  Industry 
Training  Board.  It  is  intended  to  help 
laboratory  managers  and  supervisors  in 
training  their  staff  with  relation  to  health 
and  safety,  especially  in  the  light  of  re- 
cent legislation.  Copies  (£1.50  plus  post- 
age) can  be  obtained  from  the  registry 
supervisor,  CAPITB,  Staines  House,  158 
High  Street,  Staines,  Middlesex. 

□  A  new  service  providing  regular,  low 
cost  information  on  new  products  is  be- 
ing introduced  by  A.  C.  Nielsen  in  May. 
The  "New  product  information"  service 
will  provide  subscribers  with  early  warn- 
ing of  new  brands  and  brand  develop- 
ments within  the  grocery,  chemist,  CTN, 
off-licence  and  cash  and  carry  trades. 
Data  will  be  collected  and  despatched 
weekly  to  include  information  on 
changes  in  ranges,  flavours,  extensions, 
packaging  and  sizes. 

□  The  Home  Secretary  has  now  can- 
celled a  previous  direction  which  pro- 
hibited Dr  Garry  Neville  Crookes  MB 
ChB,  a  doctor,  whose  registered  address 
is  49  Belmont  Drive,  Stavely,  Chester- 
field, Derbyshire,  (formerly  415B,  Chats- 
worth  Road,  Brampton,  Chesterfield, 
Derbyshire),  from  possessing,  prescrib- 
ing, administering,  manufacturing,  com- 
pounding and  supplying  and  from  auth- 
orising the  administration  and  supply  of 
the  substances  and  products  for  the  time 
being  specified  in  paragraphs  1  to  5  of 
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Part  I,  Schedule  2,  of  the  Misuse  of 
Drugs  Act  1971. 

□  The  Chemical  Industries  Association 
has  produced  a  new  12-page  brochure  on 
"Scotland's  chemical  industry."  The 
booklet  traces  the  early  history  of 
chemicals  in  Scotland  and  the  more 
recent  developments,  including  pharma- 
ceuticals. Copies  are  available  free  from 
the  Association  at  93  Albert  Embank- 
ment, London  SE1. 


□  The   Distributive   Industry  Training 
Board   has   updated   and   reprinted  its 
handbook   for   the   small  businessman, 
"Mind  your  own  business"  (£1.50).  The 
book  shows  how,  by  making  the  best  use 
of  his  local  knowledge  and  employing  a 
few  simple  techniques,  the  retailer 
add  to  the  efficiency  and  profltab 
his    shop.    Available    from  the 
department,    DTTB.  MacLarer 
Talbot  Road,  Stretford,  Manches? 
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COUNTERPOINTS 

Optrex  support  Bidex  with 
heavyweight  campaign 


Optrex  Ltd,  having  acquired  the  UK 
marketing  rights  for  Bidex  feminine 
deodorants,  are  supporting  Bidex  towel- 
ettes  with  a  heavyweight  consumer  adver- 
tising campaign  and  sampling  operation 
commencing  in  June.  Full  page  loose 
inserts  in  colour  featuring  a  free  sample 
sachet  of  the  Bidex  towelette  will  appear 
in  the  June  issues  of  Woman's  World, 


19,  Look  Now  and  Company  magazines. 

The  sampling  operation  will  be 
followed  by  full  page  colour  advertise- 
ments in  the  July  issues  of  these 
magazines.  The  advertisements  convey 
the  message  that  Bidex  "keeps  you  soap 
and  water  fresh  hour  after  hour"  and 
are  aimed  at  the  prime  target  consumer — 
women  aged  between  15  and  30  years.  To 
encourage  consumer  trial,  there  is  a  6p 
off  price  promotion  on  Bidex  towelettes 
until  stocks  last.  Optrex  Ltd,  City  Wall 
House,  Basingstoke,  Hants  RG21  2JP. 

Vestric  promotions 

Vestric  promotions  for  June  are:  All 
Fresh  clean  up  squares,  baby  bottom 
wipes;  Allure;  Arrid  Solid;  Aspro  Micro- 
fined,  Aspro  Clear;  Cooper's  blackcherry. 
Cooper's  diabetic  jams  and  marmalades; 
Corimist  shampoo,  conditioner,  intensive 
conditioner;  Creme  Rinse;  Dentu  Creme; 
Dextrosol;  Elastoplast  Airstrip  and 
Fabric;  Eucryl  smokers'  toothpowder, 
Eucryl  regular;  Germolene  foot  spray; 
Gillette  Gil  cartridges;   Grecian  2000; 


Kinx  mini,  maxi  and  rolls;  Kleenex 
regular;  Kotex  Brevia,  New  Freedom; 
Kwells;  Libresse  Bodyform;  Natural 
Balance  conditioner;  Philip's  solarium; 
Ponds  cold  cream,  skin  cream,  light 
moisturiser,  vanishing  cream;  Schick 
Super  II;  Silvikrin  hair  cream,  hair 
dressing.  Pure  Silvikrin,  Silvikrin  hair- 
spray,  Silvikrin  shampoo;  Sinex  nasal 
spray,  nose  drops;  Slender,  Slender 
sweeteners;  Ulay  night  care:  Veet  O; 
Vick  Vapour  Rub,  inhalers,  double  action 
lozenges.  Vestric  Ltd,  Chapel  Street, 
Runcorn,  Cheshire  WA7  5AP. 

Try  out  pack 
for  Oraldene 

A  100ml  pack  of  Oraldene  mouth  wash 
(£0.48)  has  been  introduced  by  William 
Warner  Ltd.  The  pack  is  intended  to  give 
the  new  consumer  the  opportunity  to  try 
the  product  and  the  sales  force  will  be 
actively  promoting  the  pack  to  the 
trade.  William  R.  Warner  &  Co  Ltd.  Usk 
Road,  Pontypool,  Gwent  NP4  8Y4. 


There's  stili 
a  chance 
to  go  Carnation 
to  Amsterdam! 


(Closing  date  for  the  great  Cuxson  Gerrard 
write-a-slogan  competition  is  31st  May  1979. 
Entry  forms  still  available  from 
Cuxson,Gerrard  &Co.  (Dressings)  Ltd., 
Oldbury,  Warley,  West  Midlands  B69 3BB-but  hurry!) 


J.Collis  Browne's- 
the  name  known  for 
over  120  years. 

In  28ml  &  100ml  sizes 
-from  your  wholesaler 
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Playboy  toiletries  launched 
by  Fassett  &  Johnson 


A  range  of  men's  toiletries  has  been 
launched  under  the  Playboy  banner  by 
the  fragrance  division  of  Fassett  and 
Johnson.  Several  companies  were  invited 
to  put  forward  their  ideas  tor  the  crea- 
tion of  a  Playboy  range  ol  male  toilet- 
ries, and  Fassett  and  Johnson  were 
selected,  not  only  for  their  recommenda- 
tions concerning  the  development  ol  this 
range,  but  also  lor  their  production  and 
marketing  success  with  many  other 
"licensed"  products  such  as  the  Muppets, 
Abba  and  Buzby  the  Post  Otlice  mascot. 

I  he  company  is  supporting  the 
launch  with  a  £100.000  advertising  cam- 
paign which  breaks  on  May  23  in  I'um  h. 
Other  media  selected  for  the  initial  two 
month  campaign  arc  Cosmopolitan  and 
The  Telegraph  Sunday  Magazine.  A 
second  campaign,  using  the  same  media. 

Simon's  toilet  water 
for  babies 

Simon's  toilet  water  for  babies  has 
recently  been  introduced  to  the  UK 
market.  Called  Eau  de  toilette  Simon 
Bebe  (220ml  £2.20)  it  is  delicately  per 
fumed  and  contains  a  small  amount  of 
glycerine  so  that  it  has  a  mildly  astring- 
ent effect  ll  is  alcohol -Free  and  is  said 
to  be  useful  for  cleansing,  refreshing  and 
toning  babies'  skin.  Creme  Simon  (Dist- 
ributors) I. id.  7  Lauderdale  Parade, 
Lauderdale  Road.  London  W9  1LU. 

Four  fragrances 
—  Par  Lisette 

Four  French  perfumes.  Par  Lisette,  based 
on  basic  fragrance  families  have  been 
introduced  In  M  &  R  Norton  l  td.  Par 
Lisette  No  1  is  a  "green"  perfume  with 
woody  notes;  No  2  is  a  mixture  of  floral 
and  musky  notes;  No  3  is  a  rich  floral 
fragrance;  No  4  is  "oriental."  a  blend 
of  spices  and  floral  notes.  Each  perfume 
is  packed  in  a  2oz  aerosol  spray  (£3.25) 
and  there  will  be  back-tip  advertising  in 
Vogue,  Harpers  &  Queen.  Cosmopolitan 
and  the  Observer.  M  &  R  Norton  Ltd. 
155  Merton  Road.  London  SW18  5EG. 

Chief  promotion 

The  latest  trade  promotion  for  Kleenex 
Chiefs  is  a  money-back  offer.  For  speedy 
cash  return,  retailers  are  asked  to  col- 
lect tokens  from  the  flashed  display 
boxes,  each  containing  36  packs  of 
Kleenex  Chiefs.  For  each  application  of 
up  to  20  tokens  Kimberly-Clark  will  re- 
turn 10p  per  token.  Collect  21  or  more 
and  each  token  will  be  redeemed  for  15p. 

A  leaflet  explaining  full  details  of  the 
money-back  offer  is  enclosed  with  every 


will  run  from  October  through  to  Dec- 
ember during  the  Christmas  buying 
period. 

The  range  consists  of:  aftershave 
(75ml.  £4.25  and  125ml.  £7.45);  cologne 
(75ml,  £5.95  and  125ml  pump  spray, 
£8.95 );  spray  deodorant  (lOOg,  £2.95); 
foam  shave  (125g,  £2.95)  and  soap  set 
(bath  soap  and  travel  soap,  £2.95).  The 
fragrance  itself  is  said  to  he  "distinc- 
tive, stylish  and  original" — to  suit  the 
lifestyle  of  today's  "Playboy".  The  pack- 
aging consists  of  heavy  weight  quality 
glass  and  the  company  says  that  as  they 
are  made  in  a  semi-automatic  process, 
no  two  are  ever  the  same.  The  outer 
packaging  is  wedge  shaped.  Distribution 
will  be  through  selected  chemists  and 
department  stores.  Fassett  and  Johnson 
Lid,  ,\ew  Road,   Winsjord,  Cheshire. 

flashed  pack  and  this  latest  trade  pro- 
motion provides  a  seven  month  redemp- 
tion period  until  the  end  of  September. 
Kimberly-Clark  Ltd.  Larkfield.  Nr 
Maidstone.  Kent. 

Miners  Pearls 

A  new  range  of  eye  shadows  from 
Miners  will  be  available  for  sale  from 
June.  They  are  called  Pearls  (£0.75). 
Each  palette  contains  four  pearlised 
shades  of  either  grey,  blue,  olive  or 
brown  shadows.  Miners  are  also  offering 
consumers  17p  off  their  all  weather 
mascara.  Miners  Make- Up  Ltd,  Surbiton, 
Surrey  KT6  7 LU . 

Eye  collection 

fnnoxa  are  adding  an  Eye  Collection  (£5) 
to  their  Colour  True  range.  The  pallette 
contains  twelve  shades  of  eye  shadow. 
Innoxa  (England)  Ltd.  202  Terminus 
Road.  Eastbourne,  East  Sussex. 


Daffodil  repack 
their  tissues 


Daffodil  facial  tissues  have  been  re- 
launched in  more  appealing  packaging. 
Daffodil  regular  packs  incorporate  many 
of  the  features  from  the  previous  pack- 
aging, notably  its  floral.  pre-Raphaelite 
type  motif,  with  the  presentation  of  a  girl 
with  long  llowing  hair.  The  feminine 
appeal  is  heightened  by  the  use  of  a  soft, 
green,  marbled  background.  "We  have- 
aimed  for  a  subtle,  feminine  approach 
while  looking  for  increased  visual 
impact",  commented  Richard  Cowan, 
sales  promotion  manager  lor  Modo.  "We 
anticipate  much  more  impact  in-store; 
the  background  colour  strengthens  the 
whole  design  of  the  pack  without  making 
it  loud  or  crude". 

Daffodil  man  size  have  been  given  a 
completely  new  pack.  The  design  features 
a  tartan-like  cream  check  on  British 
racing  green  background.  "This  is  a 
sophisticated,  masculine  design  which  we 
believe  will  also  appeal  to  women,  who 
are  the  major  purchasers  of  facial 
tissues",  Richard  Cowan  declared.  "The 
new  Daffodil  man  size  will  appeal  uni- 
versally as  a  family  pack  with  family 
usage".  Modo  Consumer  Products  Lid. 
Modo  House,  Chichester  Street,  Chester 
CHI  4 BP. 

Battery  burst  for 
Philips  shavers 

Philips'  "holiday"  commercial  will  be 
back  on  national  television  for  a  four- 
week  burst  beginning  on  June  4.  The 
campaign,  which  is  worth  around  £i 
million,  is  aimed  at  maximising  battery 
shaver  sales  at  a  time  when  most  con- 
sumers are  on  a  pre-holiday  spree. 

"In   the    first    half    of    1979.  Philips 
shavers  will  have  been  on  air.  nation- 
wide, for  10  weeks  without  a  break.  The 
major  offensive  is  clearly  in   line  with 
our   stated   intention    to   spend   big  on 
shavers  this  year — to  improve  and  con- 
solidate our  lead  in  the  dry  shaver  mar 
ket",     comments     Barry  Goldbreai 
Philips    Electrical    marketing  ma 
Philips  Electrical  Ltd.  City  H 
London  Ruad.  Croyuor.  ■  "'■<'' 
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Robinsons  of  Chesterfield 
add  mini  pad  to  range 


Robinsons  of  Chesterfield  are  introducing 
a  new  mini  pad  this  month  and  at  the 
same  time  are  launching  new  packaging 
for  their  Nikini  pads,  Pantie  towels  and 
Mene  towels.  The  mini  pad  (24  packs  of 
10  pads,  £4.25  trade)  is  a  fluff  pulp 
press-on  towel  with  a  polythene  film- 
backing  for  extra  security.  There  are 
two  full-length  adhesive  strips  and  the 
towel  is  covered  in  a  soft  non -woven 
cover.  The  packaging  is  a  bright  yellow 
to  create  maximum  impact  at  point  of 
sale.  Sell-in  to  the  trade  will  be  during 
May  and  June. 

The  company  says  research  has  shown 
that  young  girls  and  women  prefer 
packaging  designs  of  sanpro  products 
that  do  not  identify  the  use  of  the  pro- 
duct. The  packaging  of  Pantie  towels  by 
Nikini  now  has  a  white  background  with 
clear  colouring  designed  to  appeal  to  the 
13  to  17-year-old.  Nikini  pads  packaging, 
with  its  more  sophisticated  design,  is  for 
the  25 -year  old  plus  and  Mene,  for  the 
older  consumer,  has  subtle  pastel  colour- 
ing. Robinsons  of  Chesterfield,  Wheat 
Bridge  Mills,  Chesterfield. 

VI  .i-jtian  soap  from 
Crabtree  &  Evelyn 

Crabtree  &  Evelyn  have  recaptured  one 
of  the  most  popular  fragrances  of  the 
19th  century  in  their  latest  soaps,  mille- 
fleurs.  The  combination  of  jasmine, 
tuberose  and  lilac,  blended  with  spices 
and  oriental  woods  achieve  a  sophisticated 
yet  subtle  perfume  which  was  popular 
in  Victorian  times. 

The  soaps  are  presented  in  boxes,  the 
design  of  which  is  based  on  an  original 
perfumery  label  found  in  a  museum  in 
Grasse  (three  soaps,  £2.25;  one  soap, 
£0.75).  Crabtree  &  Evelyn,  24  New  Bond 
Street,  London  Wl. 

Turns  available 

Berk  Proprietaries  say  that  Turns  antacid 
tablets  are  now  freely  available  again. 
Turns  can  be  obtained  from  Pharmagen, 
Chapel  Street,  Runcorn. 

Moisturiser  for 
oily  skins 

Germaine  Monteil  have  introduced  a 
special  moisturiser  for  oily  skins.  Clarity 
oil-free  moisturiser  (£3.50)  is  water 
based,  contains  an  astringent  and  con- 
ditioning agent  and  a  healing  agent  to 
deal  with  the  kind  of  blemish  to  which 
oily  skins  are  prone.  Germaine  Monteil, 
33  Old  Bond  Street,  London  W1X  4PH. 


Max  Factor  nails 
and  skin  care  offer 

Max  Factor  are  introducing  a  new  nail 
enamel  (£0.89)  in  12  shades — \  cremes 
and  7  pearls  plus  clear — on  June  1. 

On  June  18,  "Just  in  time  for  the  July 
sales,"  Max  Factor  are  taking  money  off 
four  of  their  best  selling,  regular  size, 
skin  care  items,  while  stocks  last.  Astrin- 
gent, skin  freshener  and  Satin  Flow 
170ml  are  offered  at  £0.99,  and  Satin 
moisuriser  at  £0.89.  Max  Factor  Ltd, 
16  Old  Bond  Street,  London  W 1 A  3 AH. 

Four  London  combs 
'from  John' 

Four  foot-shaped  combs  in  a  souvenir 
of  London  version  are  now  available. 
The  combs  feature  a  London  "bobby", 
a  double-decker  bus,  a  guardsman  and 
Tower  Bridge.  There  is  also  a  flag-shaped 
Union  Jack  comb  and  the  combs  are 
packed  in  bags  of  50  containing  10  of 
each  of  the  five  designs.  John  R.  Asso- 
ciates Ltd.  49  High  Road.  Bushey  Heath. 
Herts. 

Sans  Souci  lips 

Sans  Souci  cosmetics  have  added  "lip 
painter"  to  their  range.  This  is  a  new 
type  of  lipstick  in  a  case  that  looks  like 
a  fountain  pen.  The  specially  bevelled 
form  of  the  lipstick  refill  and  case  ensures 
that  the  optimal  shape  is  maintained. 
This  shape  means  that  women  can  define 
and  colour  lips  with  the  same  product. 
The  lip  painter  is  available  in  12  colours. 
Boma  Beauty  Products  Ltd.  6  Hickman 
Street,  Newcastle,  Staff  ST 5  2AR. 


Faberge  relaunch 
Organics  range 

Faberge  have  relaunched  their  Organics 
range  of  shampoos  (£0.50)  again  and 
added  two  new  variants — one  for  greasy 
and  one  for  dry  hair.  The  shampoos  are 
packaged  in  polythene  bottles  with  a 
colour  coded  cap.  To  complement  the 
shampoos  there  is  a  conditioner  (£0.50) 
and  a  hairspray  (£0.55).  _The  range  is 
being  promoted  for  Faberge  by  tennis 
star.  Sue  Barker.  Faberge  Inc.  Ridgeway, 
Iver,  Bucks. 

Dry  cleaning  tokens 

A  dry  cleaning  tokens  scheme  which 
allows  management  and  staff  to  have 
their  business  clothes  dry  cleaned  regu- 
larly has  been  launched  by  Cleaning 
Tokens  Ltd.  It  has  developed  from  the 
company's  system  of  tokens  for  cleaning 
uniforms,  introduced  eight  years  ago. 
The  "business  suit"  token  covers  men's 
and  women's  business  suits  and  the 
"business  wear"  version  is  valid  for 
jackets,  trousers,  skirts  and  dresses.  Ten 
is  minimum  number  of  tokens  that  can 
be  bought  by  an  organisation.  Cleaning 
Tokens  Ltd,  30  Barcroft.  Hitchin,  Herts. 

Absolue  special 

Lancome  are  offering  consumers  a  special 
size  of  Absolue  night  cream.  Normally 
available  at  £3.10  (27g),  £4.90  (46g)  or 
£7.10  (58g),  the  special  46g  jar  will  be 
on  sale  for  £2.75  from  July  for  as  long 
as  stocks  last.  Lancome  (England)  Ltd, 
14  Grosvenor  Street,  W1X  0AD. 


ON  TV 
NEXT  WEEK 

Ln — London.  M — Midlands.  Lc — Lancashire.  Y — 
Yorkshire.  Sc— Scotland.  WW— Wales  and  West. 
So — South,  NE — North-east.  A — Anglia.  U — Ulster. 
We — Westward.  B — Border.  G — Grampian. 
E — Eireann,  CI — Channel  Island- 
Agfa  motor  cameras:  All  areas 
Alka  Seltzer:  All  except  A 
Anadin:  All  areas 
Aziza:  All  except  U,  CI 
Bakese:  Y,  NE 
Crest:  Y,  Sc,  A,  U 

Head  &  Shoulders:  NE,  A,  U,  We,  CI 

Immac:  E 

Mum:  All  areas 

Oil  of  Ulay:  All  except  E,  CI 

Philips  Ladyshave:  All  areas 

Philishave:  All  areas 

Piz  Buin:  All  areas 

Rennie:  All  areas 

Slender:  All  areas 

Wondra:  Y,  NE 

Zest:  M,  Lc,  Sc,  B,  G 


684    Chemist  &  Druggist 


12  May  1979 


Schick  self-cleaning  razor 
with  pivot  head 


Halls  Hudnut  are  introducing  Schick 
Super  II  Plus  (£1.78)  which  they  claim 
is  the  world's  most  advanced  wet  shave 
system.  The  Schick  Super  II  Plus  twin 
blade  cartridge  has  the  plus  of  a  one- 
push  cleaning  mechanism — push  the 
button  on  the  top  of  the  cartridge  and 
a  thin  plastic  bar  pushes  out  between 
the  twin  blades  to  remove  the  shaving 
debris  which  usually  clogs  all  twin 
blades.  The  cartridges  (4,  £0.77)  also  fit 
the  razor  handles  of  all  competitive  twin 
blade  systems,  pivoting  or  fixed  head. 

The  Schick  Super  II  Plus  has  its  own 
pivoting  head  razor  handle  built  with 
precision  to  provide  weight,  balance  and 
grip.  In  the  first  12  months  from  launch. 
Halls  Hudnut  will  be  spending  £500,000 
in  support  of  Schick  Super  II  Plus  with 
a  Press  campaign  in  the  Daily  Mirror, 
Sun.  Daily  Express,  Daily  Mail.  Daily 
Star,  plus  selected  colour  publications 
with  a  high  male  readership.  Halls 
Hudnut,  Woodside  Avenue,  Eastleigh, 
Hams  S05  4QD. 

Windsurfing  sponsor 

Chap  Stick  hp  halm  is  sponsoring  the 
qualifying  series  in  the  UK  Windsurfing 
World  Championships.  The  Windsurfer 
Class  Association  of  Great  Britain  has 
agreed  that  all  world  qualifier  meetings 
throughout  the  summer  will  be  classified 
as  "Chap  Stick  Windsurfer  Series" 

The  ten  finalists  from  the  series  will 
compete  as  the  British  team  in  the  Wind- 
surfer World  Championships  to  be  held 
in  the  autumn  in  Greece.  Extensive  pub- 
licity for  Chap  Stick  is  planned  at  each 
of  the  venues  during  the  qualifier 
meetings.  A.  H.  Robins,  14  Conduit 
Street,  London  IV 1R  9TG. 

Chefaro  have  introduced  a  new  display 
stand  (shown  below)  for  their  Endocil 


SUPER  Cl 


PRESCRIPTION 
SPECIALITIES 

Stoma-care  range 
from  Roussel 

Roussel  Medical  are  introducing  Uniseal 
— a  new  range  of  stoma  care  products 
and  accessories,  backed  by  a  patient 
advisory  service.  Manufactured  by  I  ah 
oratoires  Biotrol  in  France,  the  products 
are  said  to  be  the  most  widely  used 
stoma  appliances  m  the  French  domestic 
market  and  are  also  available  in  many 
other  European  countries. 

The  Uniseal  range  consists  of  closed 
and  drainable  bags  made  from  odour- 
resistant,  lightweight  plastic,  heat-sealed 
around  the  edges  to  give  a  strong,  leak- 
proof  bag.  They  are  intended  lor  colo- 
stomy and  ileostomy  patients  and  for  im- 
mediate post-operative  usage.  A  full 
range  of  accessory  items  is  also  avail- 
able. Prices  of  100  standard  bags  range 
from  £11.95— £16.07  (trade). 

The  Uniseal  Comfort  karaya  pads 
have  a  precut  or  an  adjustable  aperture 
and  are  held  in  place  by  a  waist  bell  on 
to  which  is  attached  the  Uniseal  stoma 
bag.  The  karaya  pad  provides  a  seal 
around  the  stoma  and  allows  bags  to  be 
changed  easily  without  disturbing  the 
karaya-to-body  seal.  Fach  Uniseal  pack 
contains  an  illustrated,  guidance  leaflet, 
a  product  reminder  card  and  a  stoma 
measuring  card  for  the  patient. 

Roussel  Medical  have  also  formed  an 
advisory  service  to  help  stoma  nurses 
and  patients  on  all  aspects  of  stoma  care. 
Roussel  Laboratories  Ltd.  Roussel 
House.    Wembley  Lark.  Middlesex. 

CSNOBAC  capsules 

Manufacturer  Eli  Lilly  &  Co  Ltd. 
Telford  Road,  Basingstoke,  Hants. 
Description  Green  and  orange  capsules, 
coded  3056,  containing  500mg  cinoxacin 
Indications  Acute,  recurrent  and  chronic 
upper  and  lower  urinary-tract  infections 
caused  by  susceptible  organisms 
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Contraindications    In    patients   with  a 

hypersensitivity  to  cinoxacin 

Dosage  500mg  twice  dailj  for  7  to  14 

days.   For  prophylactic   use   500mg  at 

bedtime 

Precautions  Not  to  be  administered 
during  pregnancy  or  to  nursing  mothers. 
To  be  used  with  caution  in  patients  with 
reduced  renal  function 
Side  effects  Nausea,  anorexia,  vomiting, 
abdominal  cramps  and  diarrhoea  have 
been  reported,  as  have  rash,  itching, 
urticaria  and  peripheral  and  oral  oedema. 
See  literature 

Packs  Blister  pack  of  14  (£4  7s'  trade) 
Supply  restrictions  Prescription  Only 
Issued  May  1979 

AMOXIL  twinpack 

Manufacturer     Bencard,     Great  West 
Road.  Brentford,  Middlesex   I  W8  9B1 
Description.  I  Wo  sachets  each  containing 
3g  amoxycillin,  to  be  reconstituted  by 
the  patient  to  50mls  in  water 
Indications    I  rcatment  of  simple  acute 
urinary-tract  infections  such  as  cystitis 
Contraindications   Not   to   he   given  to 
pen  ic  il  I  in-h  yperse  n  si  t  i  ve  patients 
Dosage  Two  3g  doses  at  a   10-12  hour 
interval,  To  be  reconstituted  h\  patient 
Precautions,  side  effects,  etc  As  for  other 
\mo\il  preparations 
Packs  2  <  3g  sachets  (£2.85  trade) 
Suppl\  restrictions  Prescription  Only 
Issued  May  15,  1979 

COSALGESIC  tablets 

Manufacturer  Cox-Continental  I  td,  93 
Lewes  Road.  Brighton.  Sussex  BN2  3Q1. 
Description  Oval-shaped  white,  film- 
coated  tablets  containing  32.5mg  dextro 
propoxyphene  hydrochloride  ami  325mg 
paracetamol 

Indications  As  an  analgesic  for  the 
management  of  all  except  the  most 
severe  pain 

Contraindications  Hypersensitivity  to 
either  constituent 

Dosage  Two  tablets,  three  or  four  times 
daily- 

Precautions  Safety  in  pregnancy  not 
established.  Depressant  effect  on  CNS 
may  he  enhanced  by  concurrent  adminis- 
tration of  alcohol,  sedatives  and  other 
CNS  depressants 

Side  effects  Dizziness,  drowsiness,  head- 
ache, nausea  and  vomiting  may  occur. 
Also  reported:  constipation,  abdominal 
pain,  skin  rashes,  euphoria,  lightheaded- 
ness and  minor  visual  disturbances 
Storage  In  airtight  containers  in  cool  dr 
place 

Packs  100  and  500  tablets  ( £0.95 
£4.23  trade) 

Supply  restrictions  Presc 
Tssued  May  1979 
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COUNTERPOINTS 


Travel  size  Vichy  products 
for  holiday  skin  care 


Vichy  say  that  they  are  well  aware  that 
skin  care  products  can  be  heavy  and 
awkward  to  pack  for  holiday  use  and 
this  summer  will  be  offering  a  solution 
to  the  problem.  For  the  first  time  Vichy 
are  presenting  travel  sizes  of  their  basic 
daily  skin  care  routine — cleansing  milk, 
tonic  lotion  and  Equalia — in  a  handbag- 
size  floral  pouch  £1.95).  The  40ml  bot- 
tles of  cleanser  and  toner  and  5ml  tube 
of  Equalia  are  said  to  be  sufficient  for 
two  weeks  usage  and  will  be  available 
for  oily,  normal  and  dry  or  delicate 
skins.  The  offer  will  be  exclusive  to 
chemists  from  June  and  the  travel  kits 
will  be  displayed  in  12s  in  a  compact 
counter  mechandiser.  Vichy  (UK)  Ltd, 
I  Hay  Hill,  London  IV 1 X  7LF. 

NPA  tissues  and 
Terry  Nappies 

In  June  ICML  will  be  introducing  a 
multicolour  pack  to  their  range  of  Nu 
Soft  150s  tissues.  It  will  be  available 
on  promotion  June  4-29  with  a  £0.66 
per  case  bonus  on  the  normal  member 
pack  price,  giving  a  promotion  cost  of 
£6.08  per  case  of  24.  £0.33  per  pack. 
A  coupon  worth  £0  34  will  be  dis- 
tributed to  all  NPA  members  in  the  June 
copy  of  MEMO,  redeemable  against  the 
first  case  of  Nu  Soft  multicolour  150s 
tissues  purchased. 

IC  ML  are  adding  Terry   nappies  to 
their  Nu  Soft  baby  range  (6,  £4.75). 
Independent    Chemists    Marketing  Ltd, 
5/    Boreham   Rood.   Warminster,  Wilts 
BAI2  9JU. 

Fabu-nail  ridge 
smoother 

The  latest  addition  to  Revlon's  nail  care 
range  is  the  Fabu-nail  ridge  smoothing 
base  coat  (£1.45)  which  is  said  to  fill  in 
ridges  and  help  eliminate  rough  spots  on 
the  nail  surface.  Revlon  International 
86  Brook  Street.  London  IV/. 

Sudocrem  goes 
National 

Sudocrem,  the  antiseptic  cream  which 
has  been  available  in  the  north  west,  is 
now  being  distributed  nationally.  The 
product  is  recommended  for  napkin 
rash,  bed  sores,  minor  wounds  and 
burns,  sunburn,  eczema,  chilblains  and 
acne,  and  contains  zinc  oxide  15.25  per 
cent,  benzyl  alcohol  0.39  per  cent, 
benzyl  benzoate  1.01  per  cent,  benzyl 
cinnamate,  0.15  per  cent,  lanolin  (hypo- 
allergenic)  4  per  cent. 
The  sampling  campaign  which  backed 
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the  test  marketing  will  be  extended  by 
professional  sampling  services  and  also 
at  clinic  and  hospital  level.  Advertise- 
ments will  appear  in  "The  Bounty  baby 
book",  "Having  a  baby  book"  and  a 
second  Bounty  publication — "Toddler's 
progress."  A  new  jar  has  been  designed. 
David  Anthony  Ltd.  59  Crosby  Road 
North,  Liverpool  L22  4QD. 

Tabu  double 

Dana  Perfumes  are  offering  a  free  lOOg 
Tabu  shaker  talc  in  a  dual  pack  offer 
(£2.95)  with  the  56g  eau  de  Cologne 
spray.  Dana  Perfumes  Ltd,  7  Conduit 
Street.  London    W1R  9TG. 

Petri  servicing 
continued 

Owing  to  the  recent  decision  by  Photo 
Supplies  (London)  Ltd  to  relinquish  the 
Petri  agency,  Fincamera  SA  have  appoin- 
ted Tech.  Services  AV  Ltd.  the  official 
UK  service  centre  for  their  products,  and 
with  authority  to  give  a  no  charge  ser- 
vice to  equipment  still  within  the  guaran- 
tee period.  There  is  a  slight  inherited 
backlog  of  repairs  and  Tech.  Services  say 
they  will  do  their  utmost  to  clear  these 
with  least  possible  delays. 

Equipment  (with  proof  of  date  of  sale 
where  being  claimed  under  guarantee) 
should  be  sent  to  Tech.  Services  AV  Ltd, 
Third  Avenue,  Denigh  Road,  Bletchley, 
Milton  Keynes,  MKT  1DU  (telephone 
0908  73366). 

Four  razors 

Wilkinson  Sword  Ltd  have  introduced  a 
new  pack  of  four  Close  and  Easy  dis- 
posable twin  blade  razors  (£0.27). 
Wilkinson  Sword  Ltd,  Sword  House, 
Totteridge  Road,  High  Wycombe, 
Bucks  HP  13  6EJ. 


Zendiq  'gorgeous' 
summer  campaign 

Full  page  colour  advertisements  will  be 
taken  in  leading  women's  magazines  as 
part  of  the  summer  campaign  for  Zendiq 
featuring  the  caption  "Zendiq  for  gor- 
geous all-over  man." 

The  advertisements  through  the  sum- 
mer will  be  supporting  the  price  promo- 
tion planned  for  Zendiq,  which  is  avail- 
able from  most  department  stores  and 
chemists.  The  offer  will  be  for  after  shave 
30ml  (£1.20),  foam  shave  (£1.10),  anti- 
perspirant  spray  (£1.10)  and  the  recently 
introduced  eau  de  toilette  atomiser 
(£3.95).  For  Father's  Day  Zendiq  will 
be  available  in  blister  packs  containing 
after  shave  30ml  with  Zendiq  playing 
cards  (£1.70)  and  after  shave  30ml  with 
talc  50g  (£2.00).  Goya  International  Ltd. 
161  New  Bond  Street,  London  Wl. 

'No  nonsense' 
Fiesta  offer 

Through  May  and  June,  Bowater-Scott 
are  adding  20  extra  sheets  to  each  pack 
of  Quilted  Fiesta.  The  promotion  repeats 
a  proven  formula,  involving  no  extra 
cost  or  inconvenience  to  consumer  or 
retailer,  says  the  company. 

Offer  twin  packs  are  flashed  "20  extra 
sheets.  Normally  2  x  70.  This  pack  2  x 
80  sheets  per  roll."  Bowater-Scott  says 
that  for  the  retailer,  the  offer  is  easily 
handled  and  promotes  well,  while  con- 
sumers have  the  instant  benefit  of  14  per 
cent  more  towel  for  their  money. 
Bowater-Scott  Corporation  Ltd,  Bowater 
House,  68  Knightsbridge,  London  SW1. 

Galenco  foam  bath 

Galenco  Cosmetics  (UK)  Ltd  have  re- 
named their  bath  foam  product.  Tt  used 
to  be  called  Badigal  but  will  now  be 
known  as  Galenco  deep  moisturising 
bath  foam  (500ml  £2.99.  250ml  £1.99 
and  30ml  £0.19).  Galenco  Cosmetics 
(UK)  Ltd.  6  The  Broadway.  Thatcham, 
Berks. 

French  Quarter 
offer  packs 

The  French  Quarter  have  introduced  a 
Fidji  holiday  pack  (£3.75),  comprising  a 
drawstring  pochette,  20g  atomiser,  45g 
talc,  80ml  body  lotion  and  a  repair  kit 
with  cottons,  buttons,  pins  and  needles. 
The  offer  is  available  from  June  15. 

For  Fathers  Day,  June  17,  a  50g 
aftershave  atomiser  of  Ted  pour 
Homme  with  leather  luggage  label 
(£3.20)  has  been  introduced.  Parim  Ltd. 
14  Grosvenor  Street,  London  WL 
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More  and  more  people  are  getting  to  know 
that  Duracell  can  last  up  to  6  times  longer  than 
ordinary  batteries. 

That's  made  Duracell  the  fastest  growing 
battery  brand  with  a  4-fold  increase  in  sales  in  just 
three  years. 

And  that's  meant  big  profits  for  Duracell 
stockists. 


WIN  ©W@[LW® 
DURACELL! 


Butdo  you  know  ttmmmmca  'm  oartfamrd  States" coovactton/ 
It  yiDU  dank  you  <k>,  buy  Durscall  now,  urttr»  ttw  coreptt>t*xi  *nd  you 
could  win  one  of  tt»n  exdting  prizes. 


1st  PRIZE  The  exclusive 


S0-2nd  PRIZES 


500-3rd  PRIZES 


DURACELL* 


A  VOLVO  AND 
HUNDREDS  OF  OTHER  PRIZES. 

This  Summer  you'll  be  selling  more 
Duracell  batteries  than  ever  before  thanks  to  two 
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new  T.V.  commercials  and  the  hundreds  of  prizes 
we  are  offering  in  our  most  exciting  promotion  yet. 

A  consumer  mail-in  competition  based  on 
the  special  Duracell  qualities  of  endurance  and 
longevity. 

An  exclusive  Volvo  343  hatchback  will  go 
to  the  winner. 

There  are  50  second  prizes  of  Sony  radio/ 
cassette  recorders  and  500  third  prize  winners 
will  each  receive  a  copy  of  the  Guinness  Book  of 
Records. 

More  reasons  than  ever  why  you  will 
profit  from  Duracell  batteries. 

RING  OR  WRITE  FOR  INFORMATION. 

If  you  don't  already  stock  Duracell  then  it's 
time  you  did. 

Write  now  for  information  to:- 
Duracell  Sales  Office,  Mallory  Batteries  Ltd., 
Gatwick  Road,  Crawley,  Sussex. 

Or  ring  Crawley  51 2021 . 

DURACELL 


No  ordinary  batte 
looks  like  it  or  lasts " 


Chemist  &  Drugois: 


FOR  THOSE  WITH 
A  NOSE  FOR 
A  GOOD  BUY 

SUMMER  BONUS  OFFER 


ORDER  THROUGH  YOUR  WHOLESALER  OR  KARVOL  REPRESENTATIVE  NOW 
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Joy-rides  quiz  to  while 
away  the  long  journeys 


There  is  a  new  display  stand  for  Joy- 
rides  with  free  give-away  "Kids  quiz" 
leaflet  designed  to  take  the  tedium  out  of 
journeys  with  fun  and  games  for  all  the 
family.  The  stand  features  the  new  adver- 
tising campaign  for  Joy-rides  majoring 
on  the  mother's  concern  for  her  sick 
child. 

Joy-rides  are  expected  to  continue  as 
the  heaviest  consumer-advertised  travel 
sickness  tahlet  on  the  market,  and  the 
new  advertisement  will  he  appearing 
throughout  the  peak  holiday  season  in 
women's  and  parent's  magazines  such  as 
Woman,  Family  Circle,  She,  Mother. 
'Parents  and  My  Weekly.  Joy-rides  pack- 
aging has  heen  updated  to  include  the  new 
high-speed  train  and  Concorde.  Stafford- 
Miller  Ltd,  Stafford  Miller  House,  The 
Common,  Hatfield,  Herts  ALIO  ON  2. 


Buzby  bath 


Bellair  are  introducing  the  third  in  their 
range  of  Buzby  products — a  Buzby  soap 
(£0.55)  complete,  they  say,  with  bird- 
brained  expression!  Fassett  &  Johnson 
Ltd.  New  Road.  Winsford.  Cheshire. 


Arden  eyes 


Elizabeth  Arden  will  be  introducing  Vis- 
ible Difference  eyecare  concentrate — a 
specialised  moisturiser  formulated  for 
the  fragile  skin  surrounding  the  eye.  The 
company  says  that  it  has  been  proven  in 
clinical  testing  to  reduce  dryness  lines  in 
14  to  21  days.  The  advanced  moisture 
penetration  of  this  fragrance-free,  sub- 
surface treatment  not  only  brings  visible 
improvement,  it  also  maintains  continu- 
ous 24  hour  protection  against  dryness 
by  working  within  the  skin,  building  up 
a  moisture-reserve  system  inside  the  cell 
layers,  say  Arden. 

Visible  Difference  eyecare  concentrate 
(£7.50)  is  designed  to  be  protective  in 
both  formula  and  application.  This 
creamy  lightweight  fluid  glides  on  easily 
to  eliminate  the  distress  of  tugging  and 
pulling.  It  is  quickly  absorbed,  penetrat- 
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ing  deeply  and  thoroughly,  and  leaving 
nothing  to  feel  except  a  smoothed  sur- 
face. A  pump-dispenser  bottle  makes 
application  quick  and  uncomplicated  and 
keeps  the  lotion  clean.  Available  for  sale 
from  mid-June.  Elizabeth  Arden  Ltd.  20 
New  Bond  Street,  London  WI A  2AE. 

Quant  summer 

Mary  Quant  are  introducing  four  new 
shades  of  Colourshine  for  lips  (£1.35) 
for  sale  from  mid-May.  They  are  nut 
shine,   dateshine,   rubyshine  and  plum- 


shine.  The  company  are  also  adding  a 
100ml  splash  cologne  (£1.99)  to  their 
Havoc  fragrance  range. 

A  new  range  of  make-up  from  Mary 
Quant  has  been  dubbed  the  Waterbabies 
collection.  It  comprises  waterproof  cream 
eyeshadows  (£1.95)  in  duo  shades  of 
brown,  blue,  green  and  neutral;  new  tear- 
proof  mascara  (£1.50)  in  black,  brown 
and  black  and  moody  blue;  and  Sunskin 
(£1.25)  a  water-resistant  face  colour 
available  in  suntan  or  sunbronze.  Dist- 
ributors: Smith  &  Nephew  Cosmetics  Ltd 
Hook  Rise  South.  Surbiton.  Surrey. 


with  5  million 
potential  customers  can  you 
afford  NOT  to  stock  it? 

NEW 


for**" 


Takes  the  chore  out  of 
washing  clothes 
on  holiday. 


*  1978  TEST  MARKET  SHOWED 
80%  THROUGH-FLOW  FROM 
FACTORY  TO  CONSUMERS 

*  HIGH-FREQUENCY  ADVERTISING 
BREAKS  JUNE  1ST  1979.  IN  ALL 
NATIONAL  NEWSPAPERS. 

*  FAST  PICK-UP  LINE  FROM 

FULL  COLOUR  DISPLAY  (1  DOZ  ). 

*  MINIMUM  50%  PROFIT  ON  COST 


With  10  million  holidaying  abroad  this  year,  at  an  average  of  2  per  party,  potentially  5  million  people 
will  welcome  new  TRAVELSUDS  -  a  convenient  alternative  to  bulky  washing  powder  in  a  polythene 
bag  (which  has  often  spilled  by  the  time  you  get  there).  TRAVELSUDS  is  a  concentrated  liquid 
detergent,  packed  in  a  light  unbreakable  plastic  bottle.  A  small  amount  in  a  basin  of  hot  OR  COLD 
water  is  all  that  is  needed.  Low-suds  action  means  easy  rinsing. 

IDEAL  FOR  PACKAGE  HOLIDAYS  •  TOURING 
CAMPING  BOATING 

Recommended  Retail  Price  Jjjp    Trade  Price  (excl.  VAT)  EQ.32J1ii 

STOCKS  AVAILABLE  NOW    from  your  wholesaler  or  dh 

INTERNATIONAL  LABORATORIES  LTD.,  Lincoln  Way.,  Sunbury-c 
Middlesex.  TW16  7HN.  Tel:  Sunbury  87411. 
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Mr  Fothergill's— a  new 
entry  to  seed  market 


A  new  company  is  entering  the  garden 
seed  market  with  a  range  under  the  name 
"Mr  Fothergill's  seeds".  The  company 
plans  to  gain  a  significant  slice  of  the 
market  by  offering  an  efficient  service  to 
the  trade,  and  a  competitive  and  attrac- 
tive product  to  the  consumer.  The  150 
varieties  have  been  selected  to  include 
the  top-sellers.  The  range  also  includes  15 
wild  flower  varieties. 

The  packs  feature  planting  or  cooking 
tips  on  the  back  and  show  the  contents. 
All  packets  carry  a  guarantee. 

The  trade  terms  include  a  full  sale-or- 
return  option  and  a  merchandising  ser- 
vice. A  modular  range  of  merchandising 
units  is  available  free.  The  company  has 
a  half-price  introductory  offer  and  25 
summer  sowing  varieties  available  in 
either  an  early  or  a  late  summer  pack. 
Mr  Fothergill's  Seeds,  Kentjord.  Suffolk 
CBS  7QB. 

Caperns  celebrate 
a  centenary 

Caperns,  the  Spillers  Foods  company 
with  a  long  tradition  of  expertise  in  the 
fields  of  budgerigars,  other  pet  birds  and 
fish,  celebrates  its  centenary  this  month. 
To  mark  the  occasion  Caperns  are  runn- 
ing a  "Happy  Hundred"  competition, 
which  concentrates  on  the  centenary 
theme. 

There  are  over  100  prizes  to  be  won. 
First  prize  is  an  inscribed  centenary  bird 
cage  and  Caperns  products  (total  value 
£100)  plus  £100  cash,  with  ten  second 
prizes  of  £100  cash  and  100  third  prizes 
of  £1  vouchers  for  any  Caperns  products. 

The  "Happy  Hundred"  competition  is 
featured  on  Tydisan  (special,  medium 
and  large)  and  Budgie  Seed  (large). 

Entrants  have  to  answer  four  questions 
about  budgerigars,  complete  a  simple 
sentence,  and  send  the  application  off 
with  two  proofs  of  purchase  before  the 
closing  date  of  October  31.  The  competi- 
tion is  to  be  promoted  for  the  four  week 
period  commencing  April  30  and  will 
run  simultaneously  with  trade  bonuses 
across  the  whole  Caperns  range.  Point 
of  sale  material  is  also  available.  Spillers 
Ltd,  Old  Change  Hause,  Cannon  Street, 
London  EC4M  6XB. 

Hansen  colours 

Sally  Hansen  Ltd  have  added  four  new 
nail  colours  to  their  Hard  as  Nails  with 
Nylon  range.  There  are  already  22  shades 
in  the  Sally  Hansen  range,  but  the  new 
colours  are  aimed  at  complementing  the 
russets  and  muted  pinks  which  are  in 
evidence  for  1979.  They  are  charlston 


pink,  brandy  snap,  dusty  coral,  and  cinna- 
mon cream.  Sally  Hansen  Ltd,  Hook 
Rise  South,  Surhiton,  Surrey  KT6  7LU. 


Puritabs  campaign 
from  Kirby 

Following  the  recent  re-structure  of  its 
management  team  and  new  company 
presentation,  Kirby  Pharmaceuticals  Ltd, 
is  further  promoting  its  proprietary  range 
by  advertising  and  promotional  support 
for  its  maxi  pack  of  Puritabs  water  puri- 
fication tablets  with  a  total  promotional 
budget  of  around  £20,000. 

Of  this,  £13,000  is  to  spent  on  advertis- 
ing with  a  campaign  featuring  the  estab- 
lished "camel"  theme.  Four  full-page 
four-colour  advertisements  will  be  taken 
beginning  in  May  in  Caravan,  Camping. 
Camping  and  Caravanning  and  Practical 
Boat  Owner.  In  addition,  a  half  page 
four-colour  insertion  is  to  be  taken  in 
August  in  Family  Circle.  To  support  the 
advertising  campaign,  point-of-sale 
material  to  include  display  outers,  and  a 
merchandising  service  will  be  available  to 
the  trade.  There  will  also  be  a  sample 
with  the  June  issue  of  Caravan. 

Commenting  on  Kirby's  decision  to  in- 
vest in  advertising  and  promotion,  man- 
aging director,  Mr  Barrie  Haigh  says: 
"This  is  just  one  facet  of  our  plans  to 
develop  the  pattern  of  growth  already 
followed  by  the  company  in  recent  years. 
We  feel  sure  that  a  high  level  of  invest- 
ment in  promoting  our  OTC  products 
will  be  repaid  in  terms  of  sales  and  will 
benefit  both  the  company  and  our 
stockists  with  whom  we  are,  after  all,  in 
partnership."  Kirhy  Pharmaceuticals  Ltd. 
Mildenhall,  Bury  St  Edmunds,  Suffolk. 


Travel  Suds 
go  national 

Following  their  test  market  exercise. 
International  Laboratories  are  launching 
Travel  Suds  nationally.  Travel  Suds 
(125ml  £0.53)  is  described  as  a  concen- 
trated liquid  detergent  for  washing  per 
sonal  holiday  laundry.  The  measure  is 
said  to  give  about  20  average  washes  and 
Travel  Suds  can  be  used  in  either  hot  or 
cold  water,  it  has  a  low  suds  action  so 
less  rinsing  is  said  to  be  required. 

An  advertising  campaign  to  back  the 
launch  will  begin  in  June  in  four  national 
dailies,  four  national  Sunday  newspapers 
and  two  magazines,  and  will  continue 
until  September. 

During  the  test  market  the  company 
found  that  the  best  position  for  this 
product  was  in  the  holiday  requisites  sec- 
tion. They  say  that  it  had  a  good  uptake 
from  consumers,  many  of  whom  were 
found  to  do  quite  a  lot  of  their  own 
washing  on  holiday.  They  preferred  to 
take  a  more  conveniently  packed  product 
as  packs  of  regular  washing  powder  often 
split  in  their  cases.  International  Lahora 
lories  Ltd,  Lincoln  Way,  Windmill  Road. 
Sunhury-on-T hames.  Middlesex. 


Blase  spring 

Max  Factor  are  reducing  the  prices  of 
their  Blase  bath  products  as  a  springtime 
promotion.  The  range  comprises:  Per- 
fumed bath  essence  (75ml) — £1.95  un 
cartoned  (normal  cartoned  price  £2.35). 
hand  and  body  lotion  (100ml) — special 
price  £1.45,  talc  (lOOg) — special  price 
£0.85p.  and  perfumed  cologne  concern 
trate  spray  (33g) — £1.95  uncartoned  (nor- 
mal cartoned  price  £2.40). 

The  Blase  bath  products,  at  their  re- 
duced prices,  will  be  available  at  Max 
Factor  counters  throughout  the  UK  and 
the  Republic  of  Ireland  for  a  limited 
period  only,  from  May  14.  Max  Factor 
Ltd,  16  Old  Bond  Street,  London  Wl. 
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Thanks  to  you-and  to  the  most  comprehensive  range  of  babyfoods- 
Cow  &  Gate  is  still  the  biggest  brand  name  in  the  babyfeeding  market. 

And  we  hope  we  can  rely  on  your  continued  support. 

Looking  to  the  future,  we  mean  to  grow  even  bigger.  Premium  and 
our  meals  have  already  become  two  of  the  fastest  growing  brands  in 
their  respective  markets? 

And  our  products  are  still  recommended  by  the 
medical  profession  more  frequently  than  any  others.  &^ 

So  the  more  you  stock,  the  more  youll  profit.  TheBabyfe 


You'll  be  wa 


of  very  coc 
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Luxury  Covered  Range: 
Cosiwarm  and  Nylon  Quilted  Floral. 


0  I 


Children's  Novelty  Range: 
"Mr  Men." 


Luxury  Covered  Range: 
Checkmate  and  Satin  Magic. 
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Non-Covered  Range: 
Duo  Radiant,  Super  Radiant  and  Radiant. 
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Children's  Novelty  Range: 
Babiwarm. 


Children's  Novelty  Range: 
Petshapes. 
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Children's  Novelty  Range: 
Hand  Puppets,  Spaee  Mate  &  P.  jama  Hear. 

As  you  can  see,  theMandelle  range 
of  hot  water  bottles  has  something  to  suit 
every  taste. 

And  if  the  bright  and  colourful  cam- 
paign we're  running  in  women's  magazines 
is  half  as  successful  as  we  confidently  expect 
it  to  be,  you'll  be  warming  up  lots  of  cool 
customers. 

So  stock  up  with  Mandelle  now.  Or 
you  could  find  yourself  in  hot  water. 

Mande! 

If  you  require  further  intorrrution  on  Mandelle  h<  >t  water  I 
please  contact  Adrian  Jones  at  Hartenden-Rjchboroui;h  Ltd..  San 
Telephone:  030463381. 

Chemist  &  Drue 


OPEN  SHOP 

Why  do  suppliers  treat 
us  so  shabbily? 

This  week's  contribution  is  from  a  proprietor  in  the  London  area 


I  have  long  believed  that  if  I  treated  my 
customers  in  the  way  the  average  sup- 
plier treats  me  I  should  have  been  out  of 
business  many  years  ago.  In  general,  the 
smaller  concerns  dealing  exclusively 
with  pharmacists  are  a  pleasure  to  do 
business  with,  but  the  large,  often  inter- 
national companies — whose  pricing  and 
distribution  policies  have  contributed  so 
much  to  the  parlous  state  of  pharmacy 
today — are  a  constant  source  of  irrita- 
tion. Who  has  not  been  offered  a  hair- 
spray  at  a  special  price  to  enable  us  to 
become  "competitive  with  the  multi- 
ples", only  to  find  that  we  have  bought 
the  end  of  a  range  and  that  the  product 
has  been  repackaged?  We  are  left  dis- 
playing old  packs  whilst  Boots  and  Tesco 
have  the  new  ones! 

Another  source  of  irritation  is  the 
form  which  offers  bonuses  only  through 
the  representatives.  For  years  we  have 
promoted  Merocets  as  our  recommenda- 
tion for  sore  throats,  and  every  October 
a  representative  has  called  and  we  have 
ordered  several  gross  to  last  the  winter. 
These  orders  are  always  supplied 
through  wholesalers,  but  the  wholesalers 
themselves  are  not  allowed  to  offer  the 
bonus.  We  have  no  Merrell  representa- 
tive calling  on  my  shop  at  present,  so 
there  is  no  way  of  getting  the  product  on 
bonus.  However,  as  Merocets  have  re- 
cently been  introduced  at  my  local  cash- 
and-carry,  and  in  consequence  are  on 
sale  in  every  drug  store,  grocer  or 
market  stall  which  cares  to  stock  them, 
my  enthusiasm  for  the  product  has 
waned. 

Cosmetics  again 

Major  cosmetic  houses  and  smaller 
pharmacies  have  always  had  a  love-hate 
relationship.  I  should  imagine  that  the 
former  find  servicing  a  large  number  of 
small  accounts  uneconomic,  whilst  we 
find  stocking  a  wide  range  of  individu- 
ally slow-moving  lines  equally  unsatis- 
factory. Yet  some  firms  seem  to  operate 
with  the  minimum  of  fuss,  whilst  dealing 
with  others  is  one  continuous  hassle. 

The  shabbiest  trick  played  on  me  was 
by  Innoxa.  I  had  only  just  taken  over 
the  business  when  1  was  approached  by 
them  to  take  on  the  agency.  I  was  asked 
to  give  it  a  try  for  a  couple  of  years; 
if  after  that  time  it  was  unsuccessful 
they  would  uplift  any  stock  I  had  for 
full  credit.  I  was  new  to  business  and 
accepted  all  they  said  without  question. 

All  went  well  for  several  years  until 
there  was  a  change  of  representative. 
He  was  one  of  the  "put  everything  in 
and    take    nothing    back"    brigade  and 


before  long  I  found  the  stock  level  was 
far  too  high  for  the  sales.  We  struggled 
on  for  a  year  or  two  and  eventually 
Innoxa  closed  my  account  as  it  was  too 
small.  I  naturally  asked  them  to  accept 
back  my  stock:  those  of  you  who  have 
been  in  business  a  year  or  two  will  know 
the  answer — it  was  not  "company 
policy"  to  take  back  stock  from  closed 
accounts.  We  sold  off  what  we  could  at 
half  price  and  the  damaged  and  display- 
soiled  stock  ended  up  in  the  dustbin. 

How  different  were  Coty  when  they 
closed  the  agency.  They  gave  me  half 
credit  on  all  saleable  stock  so  I  could 
clear  it  at  half  price,  and  full  credit  on 
all  damaged  stock.  In  fact  Unicliffe  have 
always  been  a  pleasure  to  deal  with:  one 
can  give  them  100  per  cent  support 
knowing  that  they  will  fulfil  their 
promises. 

'Pushing  young  particles' 

Our  relationship  with  many  companies 
is  heavily  dependent  upon  the  represen- 
tative, of  course.  One  thoroughly  trust- 
worthy cosmetics-house  man,  who  had 
been  calling  on  us  for  years,  was  fol- 
lowed by  a  stream  of  what  W.  S.  Gilbert 
would  call  "pushing  young  particles". 
Invariably  the  goods  arrived  with  one  or 
two  items  added  on  to  the  order.  Now 
I  never  pay  for  unordered  goods  from 
anyone,  since  once  paid  for  the  chances 
of  getting  credit  are  very  much  reduced. 
So  one  pays  part  of  the  invoice;  you  are 
then  in  arrears  with  payment,  credit 
control  threaten  legal  action,  goods  are 
withheld  and,  although  it  is  eventually 
sorted  out,  much  time  and  temper  is 
wasted 

The  stand  on  which  we  display  our 
Max  Factor  merchandise  is  very  old  and 
we  have  for  some  years  been  asking  for 
a  new  one.  As  display  material  is  so  im- 
portant I  never  know  why  some  firms 
are  so  reluctant  to  spend  money  in  this 
way.  After  all  a  jumbled  display  of  Max 
Factor  cosmetics  standing  next  to  a 
well  organised,  neat  thoughtfully  dis- 
played Yardley  stand  is  hardly  likely  to 
sell  all  that  well. 

However,  I  was  at  last  promised  a 
stand  but  on  one  condition.  I  had  to  take 
nearly  £250  of  stock  to  have  it.  But  I 
don't  need  anything  like  that  amount. 
I  have  plenty;  it  is  surely  that  because 
of  bad  merchandising  it  is  not  selling. 
To  be  forced  to  buy  stock  not  needed  in 
order  to  get  the  stock  I  have  already 
bought  moving  out  of  the  shop  seems 
ludicrous.  I  have  in  fact  bought  the 
stock,  but  there  is  little  likelihood  of 
giving  Max  Factor  another  order  for 


some  time.  For  if  I  don't  include  the 
basic  stock  I  need  each  journey,  the  odds 
and  ends  I  do  need  will  not  make  a 
carriage-paid  order.  Perhaps  someone 
from  Max  Factor  could  explain  why 
they  adopt  this  policy. 
Recently  we  dispensed  a  prescription  for 
Ventolin  syrup  with  a  dose  of  1.25ml  for 
a  very  young  baby.  As  usual  we  diluted 
it  with  syrup  to  give  a  5ml  dose.  A  week 
later  we  had  a  repeat,  written  by  the 
receptionist  for  the  same  baby,  with  no 
age  in  the  box,  calling  for  "Ventolin 
syrup".  Fortunately  we  remembered  the 
earlier  prescription  and  were  able  to  see 
that  the  baby  received  the  correct  dilu- 
tion. But  had  the  prescription  gone  else- 
where the  child  might  well  have  received 
four  times  the  intended  dose. 

Complications  of  5ml  dilutions 

We  do  find  that  the  instruction  to 
dilute  all  small  doses  to  5ml  still  leads 
to  complications.  Many  doctors  still 
do  not  know  of  the  instruction,  and  one 
is  faced  with  explaining  to  a  patient  why 
you  have  labelled  baby's  mixture  one 
spoonful  when  doctor  distinctly  said  no 
more  than  half.  Obviously  one  can  ex- 
plain to  a  reasonably  intelligent  mother 
why  the  instructions  have  been  changed, 
but  an  ever-increasing  number  of  young 
mothers  are  of  immigrant  stock  whose 
command  of  English  is  scanty.  To  put  an 
idea  of  anything  as  sophisticated  as  dose 
dilution  across  is  well  nigh  impossible. 

The  production  of  two  or  three 
medicaments  in  a  composite  pack,  origi- 
nally designed  to  avoid  more  than  one 
prescription  charge,  has  always  been  a 
nuisance.  Not  only  does  it  mean  dupli- 
cation of  stocks  but  one  has  trouble  ex- 
plaining why  what  appears  to  be  a  single 
item  attracts  more  than  one  fee,  especi- 
ally as  one  of  our  local  doctors,  despite 
several  reminders  from  me,  still  tells 
patients  only  one  fee  is  correct. 

Another  danger 

But  an  incident  last  week  highlighted 
another  danger.  I  received  a  prescription 
calling  for  Flagyl  pessaries.  The  doctor's 
telephone  seemed  to  be,  as  usual,  per- 
manently engaged  so  that  I  had  to  send 
the  patient  back  with  a  note  asking 
exactly  what  was  required.  The  patient 
returned  with  a  little  diamond  shape 
drawn  on  the  prescription  with  a  mes- 
sage to  the  effect  that  this  was  their 
shape.  The  doctor  said  she  had  used 
them  for  some  years  now  and  added  the 
little  homily  that  she  was  surprised  I 
hadn't  known  of  them 

When  I  did  get  in  touch  with  the 
doctor  to  discuss  the  matter,  she  told  me 
that  she  had  for  years  used  Flagyl 
Compak  which  was  a  combination  of 
Flagyl  tablets  and  Flagyl  pessaries.  This 
patient  had  a  trichomona!  infection,  but 
was  an  alcoholic  and  the  doctor  had  not 
dared  to  prescribe  the  tablets  but  felt  the 
pessaries  alone  would  suffice.  When  I 
explained  that  the  Compak  contained 
Flagyl  tablets  (which  are  effective 
against  trichomonas  and  nystatin  per- 
sares  (which  are  effective  against 
monilia)  she  was  quite  surprised. 
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One  brand 
dominates  the  market. 

Cream  Silk  conditioner  had  the  biggest  volume  share  in  1 978. 
Cream  Silk  conditioner  had  a  60%  increase  in  sales  last  year. 

Cream  Silk  Conditioner  has  an  advertising  budget  of  £560,000 
in  press  and  TV  in  1979. 

Why  not  dominate  conditioner  sales  in  your  neighbourhood 
with  Cream  Silk? 

Elida  Gibbs      The  brands  that  mean  : . 


ins 


Six  out  of  every  ten  men  and  women  who  cross  your 
threshold  find  it  embarrassing  to  ask  for  contraceptives. 

And  virtually  all  men  find  it  impossible  to  even  say 
the  word  if  the  person  serving  them  happens  to  be  a 
woman. 

Many  will  leave  without  buying  the  contraceptives 
they  need.  Many  will  buy  something  else  instead. 

The  reason  people  find  it  difficult  to  ask  for  such  an 
everyday  product  is  not  something  this  advertisement 
will  attempt  to  explain. 

Our  purpose  is  to  draw  your  attention  to  an  intelligent 
way  to  overcome  the  problem  and  introduce  you  to  the 
first  contraceptive  company  to  provide  a  desirable 
alternative  to  the  only  other  choice. 

Our  name  is  Horizon.  Makers  of  Stimula*  Tahiti® 
and  Conture  contraceptive  sheaths. 

And  our  Family  Planning  Centre  is  a  unique  and 
effective  way  to  display  contraceptives  in  a  manner  that 
makes  them  easier  to  look  at  and  easier  to  buy. 

The  Family  Planning  Centre  holds  not  only  our  three 
brands,  but  there  is  space  left  over  for  other  sheaths  and 
related  items  such  as  creams  and  foams. 

The  Centre  makes  life  easier  for  people  who  don't  like 
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asking  for  contraceptives.  It  also  brings  one  of  your 
greatest  profit  potentials  out  from  under  the  counter. 

Your  sales  of  contraceptives  will  increase  and  could 
very  easily  double. 

For  a  free  Horizon  Family  Planning  Display  Unit, 
write  to  Chefaro,  Crown  House,  London  Road,  Morden, 
Surrey  SM4  5DZ. 

Or  telephone  (01)  542  3402  and  ask  to  speak  to 
Sue  Collyer.  She's  waiting  for  your  call. 

Alternatively  you  can  get  in  touch  with  your  local 
Chefaro  representative. 
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Horizon  Contraceptive  Sheaths 
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Le  cnance  01  a  tree  noliaav  in  tne  sun. 


At  47p  Off'  Jpemfresh  isn't  likely  to 
hang  around  long. 


And  neither  will  you  if  you  win 
the  great  holiday  m  the  sun  display 
competition.  ^ 

The  c7p  Off'  onTpack  consumer pfferj 


Exclusive  to  the  120g  size  which  means 
9mfresh  is  going  to  take  off. 

And  so  will  the  retailers  who  win  the 
rizes  in  the  display  competition. 

Femfresh-the  leading  brand  in 
^minine  hygiene  -  is  also  available  in  60g 


sprays  in  four  fragrances,  and  sachet  form 
in  12s  and  20s. 

Ask  your  local  representative 
Hill  details  or  contact  Crookes  An< 
1  Thane  Road  West,  Nottingham 
3AA.T&1:  (0602)  57451. 
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Or,  more  precisely,  a  tube  of  Dentu-Creme- the  toothpaste  specially 
formulated  for  dentures. 

First  of  all,  there's  the  colourful  consumer  advertising  for  1979.  And  there's  nothing  staid 
or  boring  about  it.  In  fact  it's  likely  to  be  the  most  noticed  campaign  in  the  history  of  denture  products. 

Ifs  a  national  campaign  -  with  more  money  put  behind  it  than  ever  before.  In  fact,  40% 

With  lots  of  full-page  colour  in  Women's  magazines,     /  t 
and  insertions  in  TV.  Times,  the  big  dailies  and  Sundays,  it'll  run  K 

FUVGUPE  O  CHEWING  GUM  * 

from  March  right  through  until  December. 

And  secondly,  to  really  get  things  going,  and  to  help  make  1979  the  best  year  ever, 
we'll  be  running  a  promotion  that's  already  been  outstandingly  successful.  You'll  remember  the 
special  packs  of  Dentu-Creme  containing  a  free  packet  of  nnnfi  l-fY*OKV10 
Freedent  chewing  gum -we'll  be  doing  it  again.  U'Cl  I LL*        CI  I  IC 

So  shouldn't  you  be  taking  more  of  the  tube  too?  StaffOIXl-Miller 
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The  attraction 
of  St.  Albans 

The  weekend  of  June  16-17  will  provide 
National  Pharmaceutical  Association 
members  (though  all  pharmacists  are 
welcome)  with  a  rare  opportunity  of 
viewing  the  Association's  extensive  range 
of  business  equipment,  dispensary  aids 
and  shopfittings.  Throughout  the  whole 
of  that  weekend  the  newly  built  City 
Hall  will  be  a  bustling  centre  for  NPA 
members  to  meet  technical  experts  and 
NPA  staff  to  exchange  views,  answer 
questions  about,  and  participate  in 
demonstrations  of,  NPA-sponsored  equip- 
ment and  services.  The  nearby  NPA 
offices  will  he  open  to  visitors  from 
10am  to  6pm  on  both  days. 

But  what  of  St.  Albans  itself  as  a  place 
to  visit?  Ask  Londoners  to  name  places 
of  interest  close  to  the  metropolis  and 
it's  a  fair  bet  that  the  names  of  Windsor, 
Hampton  Court,  Oxford  and  Guildford 
will  be  their  primary  choices,  but  nearer 
than  all  of  these  and  with  a  history  and 
tradition  certainly  as  great  as  most,  is 
the  City  of  St.  Albans. 

Character  and  charm 

Sited  only  20  miles  north-west  of 
London  and  based  in  the  centre  of  Hert- 
fordshire, St.  Albans  possesses  great 
character  and  charm — so  much  so  that 
one  is  inclined  to  wonder  why  it  is 
largely  overlooked  by  visitors  to  Lon- 
don. Maybe  in  part,  the  reason  rests  in 
an  inbuilt  sense  of  independence  and 
insularity,  for  St.  Albans  is  fringed  geo- 
graphically by  many  new  town  deve- 
lopments and  expanding  neighbouring 
areas,  such  as  Watford,  Hemel  Hemp- 
stead, Luton,  Stevenage,  Welwyn  Garden 
City  and  Hatfield  New  Town — "a  rose 

Roman  open-air  theatre  at  Verulamium 
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St.  Albans  City  Hall,  a  major  leisure  and  entertainment  centre 


among  the  thorns!  "  as  one  environ- 
mentalist put  it. 

Certainly,  the  majority  view  of  local 
opinion  would  show  aversity  to  an\ 
major  change  of  appearance — and  who 
can  wonder  when  one  looks  at  St.  Albans 
past?  A  Roman  City  of  major  repute; 
possessor  of  a  Norman  Cathedral  with 
the  second  longest  Nave  in  Lngland; 
one  of  the  five  Magna  Carta  signatories; 
a  centre  of  rebellion  during  the 
Peasants'   Revolt   of   1381;   a  scene  of 
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two  battles  in  the  Wars  of  the  Roses 
quite  a  hislor\  and  there  are  slill  arJn 
tectural  reminders  of  those  events  as  you 
walk  around  the  town 

Named  after  Alhan.  the  first  Christian 
marl\r  in  Britain,  the  area  achieved 
initial  lame  as  a  Roman  "municipum"— 
a  town  of  high  reptile — named  Veru- 
lamium The  Roman  town  was  attacked 
and  destroyed  h\  Queen  Boadicea  in 
AD  61  but  h\  AD  79  the  forum  of  the 
re-built  Roman  town  had  been  dedicated 
and  in  AD  120-200,  the  construction  of 
the  Roman  theatre — a  unique  extant 
open-air  theatre  in  Britain  —  had  been 
completed.  For  about  tour  centuries 
Verulamium  thrived  as  a  major  trading 
settlement  prior  to  the  demise  of  the 
Roman  Empire  in  the  5th  centur\  AD. 
Several  examples  of  the  Roman  occu- 
pation remain,  including  the  theatre, 
but  a  visit  to  the  Verulamium  Museum 
will  he  a  rewarding  experience  for  any- 
one seeking  detailed  knowledge 

Abbey  splendour 

One  building,  though,  outweighs  all 
others  in  its  significance  and  splendour 
— the  Abhe>  and  Cathedral  Church 
Sited  on  a  hill  overlooking  the  site  of 
St.  Alban's  martyrdom,  the  present 
Abbey  was  built  in  1088 — the  tower, 
transept,  choir  and  eastern  bays  of  the 
nave  still  remain  -and  were  built  from 
materials  from  Verulamium — but  there 
were  previous  buildings  on  the  site,  and 
the  monastery  formed  by  Offa,  Kin  1 
Mercia,    played    a    major    part  in 

Continued  on  p?Q? 
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establishment  of  St.  Albans  as  a  town. 
Indeed  the  Abbey's  influence  on  the 
town  before  the  Reformation  was  more 
rigid  than  the  present  controls  that 
Whitehall  exercises  over  the  local 
council! 

The  Abbey  gateway  by  the  west  end 
of  the  Abbey  is  all  that  remains  of  the 
great  complex  of  monastic  buildings.  It 
was  built  in  1 365  and  was  used  as  a 
prison  for  many  years,  holding  the 
rioters — led  by  John  Ball — who  were 
tried  and  condemned  after  the  failure 
of  Wat   Tyler's  1 38 1  rebellion. 

The  Abbe>  has  undergone  consider- 
able restoration  and  repair,  notably  the 
yellow  stone  of  the  west  end  undertaken 
by  Lord  Grimthorpe  in  the  I870's;  in 
1S77  St.  Albans  received  its  City  Charter 
from  Queen  Victoria  and  the  Abbey 
was  accorded  Cathedral  status.  The  most 
exciting  parts  of  the  building  are  the 
transepts  and  tower.  The  immense 
height  of  the  tower  and  the  arches  of 
the  transepts  contain  pillars  taken  from 
the  monastic  Saxons  building  and  the 
southern  end  doorwa\  contains  the  finest 
Norman  decorations.  The  splendid 
Saint's  shrine  is  a  tribute  to  an  amazing 
restoration  task  carried  out  after  the 
Reformation  when  it  was  broken  into 
more  than  2.000  pieces,  and  only  found 
in  the  1.X70Y  The  magnificent  stone 
screen  was  built  in  the  late  1 400s 

I  he  historical  dates  within  St.  Albans 
history  are  well  catalogued  but  it  was 
not  until  1 5 5 4  that  the  people  of  St. 
Albans  had  organised  themselves  to 
obtain  a  Charter  from  the  boy  King 
Ldward  VI  which  authorised  the 
appointment  of  a  mayor  and  a  council. 

I  his  led  to  two  major  privileges — the 
acquisition  of  the  Abbey  church  as  the 
parish  church,  and  the  responsibility  for 

Fishpool  Street,  once  the  major  coaching 
inn  stop  for  travellers 


St.  Albans  Abbey  and  Cathedral  Church 

operating  a  market,  with  two  markets 
each  week.  The  St.  Albans  street  market 
is  still  thriving  with  shoppers  and 
visitors  packing  St.  Peter's  Street  on 
Wednesdays  and  Saturdays,  despite  the 
rivalry  of  more  sophisticated  shopping 
facilities. 

St.  Albans  growth  has  been  governed 
primarily  from  its  very  location:  it  was 
a  major  coaching  station  for  travellers 
to  and  from  London,  and  surviving 
buildings  of  those  days  include  the  16th 
century  White  Hart  in  Holywell  Hill. 

Famous  citizen 

St.  Albans'  most  famous  citizen  was 
Sir  Francis  Bacon,  author  and  scientist, 
who  as  Lord  Chancellor  lived  at  Gor- 
hambury  House,  but  it  is  purely  coinci- 
dental that  his  output  of  literary  works 
should  take  place  in  a  town  where  the 
printing  industry  has  thrived  for  cen- 
turies. The  prime  industry,  though,  in 
the  18th  century  was  based  on  straw. 
Local  soils  produced  certain  wheats  well 
adapted  to  "plaiting",  with  hats  a  major 
manufactured  commodity. 

The  Industrial  Revolution  had  no 
rapid  effect  on  St.  Albans  but  by  the 
present  century  all  manner  of  local 
industry  was  established  in  the  town  and 
this  was  accelerated  by  the  transfer  of 
firms  from  London  first  as  a  war-time 
measure  and  then  by  peace-time  plan- 
ning. The  clothing  industry  is  well  repre- 
sented; lime  and  fruit  juices  manufac- 
tured; ships'  chronometers  made;  rubber 
processed;  pastas  produced,  and  electri- 
cal instruments  and  agricultural  machine 
tools  made.  Aircraft  manufacture  occu- 
pies a  major  labour  force  from  St. 
Albans  with  the  British  Aircraft  Cor- 
poration nearby,  and  as  a  centre  of 
research  St.  Albans  has  great  status. 

The  London  School  of  Hygiene  and 
Tropical  Medicine's  laboratories,  the 
National  Milk  Testing  Service,  British 
Flour  Millers  Research,  the  Vicars  Ship 
Model  Testing  Station  and  x-ray  image 
amplification     equipment     are  major 

All  illustrations  on  pp701  and  702  courtesy 
Verulamium  Museum 


examples  while  the  Rothamsted  Experi- 
mental Station  in  Harpenden  is  the 
oldest  and  most  respected  centre  of  agri- 
cultural research. 

Within  easy  reach  are  the  stately 
homes  of  Hatfield  House,  which  is  the 
seat  of  the  Salisbury  family,  Knebworth 
House  and  Luton  Hoo.  There  is  big 
game  at  Whipsnade  Zoo  and  Woburn 
Abbey  and  the  world-famous  gardens  of 
the  Royal  National  Rose  Society  will  be 
open  in  June  St.  Albans  has  its  own 
organ  museum  housing  a  unique  collec- 
tion of  automatically  operated  and  other 
fascinating  musical  instruments;  recitals 
are  given  each  Sunday  afternoon. 

The  National  Pharmaceutical  Associa- 
tion's recent  move  to  their  imposing 
mid-18th  century  building  in  St.  Peter's 
Street  is  one  of  the  latest  additions  to 
the  city's  impressive  list  of  nationally 
recognised  organisations.  In  common 
with  all  historic  cities,  St.  Albans  is 
undergoing  considerable  pressure  for 
change  and  modernity,  but  it  is  very 
sensitive  to  conservationist  views  and 
there  is  no  reason  to  think  that  its  happy 
blend  of  history  and  civic  bustle  will 
alter  in  the  foreseeable  future. 

French  Row,  a  medieval  alleyway  in  St. 
Albans 
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Now  your 
customers 
can  slim... 


ranc 


fern)  us  , 


sparklinc 


n 


o 


I       '.Than  1.5  calon  P«^4l». 


while  your 
profits  grow 

Lockwoods 
new  range  of 
low  calorie 
carbonates. 


Standard  carbonates  also  available:  Cola,  Lemonade,  Bitter  Lemon,  Orange,  Lime  Cordial  &  Lager,  Ginger  Beer,  Shandy,  Lemon  &  Lime. 

Telephone  H  R  Harrison  (Brand  Manager)  099-67-3851,  A  J  Osborn  (Assistant  Brand  Manager),  Smallfield  Surrey  3489,  OurMain  Sales  Office.  Boston  0205  67000 

or  the  Regional  Sales  Managers;  A  W  Brine,  Wigan  55766,  R  E  Young.  Findon,  Sussex  2400.  J  Petne.  Glasgow  041  770  5755,  C  Athorn.  Barnsley  762299.  J  Cumberworth 

Nottingham  607641,  L  D  Pounder.  Hartlepool  72818 
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Wefe  spending  £50C 


Very  soon,  the  biggest  Optrex  advertising 
campaign  ever  will  break. 

A  national  campaign  to  tell  everyone 
just  how  comprehensive  the  Optrex  range  is,, 
with  a  product  to  meet  every  eye  care  need. 


EYE  DEW 

Aimed  at  an  exciting  market  thafs  literally 
growing  every  day. 

Young  girls  aged  15-24  who  like  to  experi- 
ment with  their  appearance  and  have  the 
money  to  do  j  ust  that. 

Eye  Dew  gives  your  young  customers 
smashing,  flashing  eyes  in  seconds. 

And  it  belongs  on  the  cosmetics  counter. 


ew 


a  hero  in 


CRYSTAL  CLEAR 
A  product  created  for  women  in  their 
thirties  who  want  clear,  youthful  eyes. 

Understandably,  a  huge  market. 

Crystal  Clear  Drops  effectively  take  ten 
years  off  their  eyes  in  ten  seconds. 

And  the  place  for  Crystal  Clear  is  the 
cosmetics  counter. 


OPTONE  CRYSTAL  CLEAR 

 ft  For  sparkling  eyes   


iXf-U! 
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(300  to  make  you 
your  customers' eyes. 


NEWCLEARINE 
The  chlorine  in  swimming  pools  makes 
eyes  sore,  red  and  itchy.  So  does  hay  fever. 

There  are  millions  of  swimmers  and  a 
large  number  of  hay  fever  sufferers. 

Which  is  why  we're  launching  new 
Clearine,  to  relieve  these  symptoms  within 
minutes.  Put  new  Clearine  with  the  proprietary 
medicines. 


LOTION  AND  DROPS 
Optrex  lotion  is  the  trusted  solution  to 
family  eye  problems.  And  now  Optrex  is 
available  in  drops  as  well  as  lotion. 

Gently  antiseptic  Optrex  relieves  and 
soothes  sore,  tired  eyes. 

Today,  more  and  more  people  use  Optrex 
as  an  everyday  way  of  refreshing  the  eyes. 

Proprietary  medicines  is  the  place. 


Bj&aM^y  V»  V*<  rV»  *-'"£i]Pr"* 

Clearine 

Drops 
for  sore 
eyes. 


Removes 
redness 
Soothes  sore 
eyes 


SOOTHING. 
ANT)  CONGESTIVE 
AND 

GENTLY  ANTISEPTIC 


Eye  care  for  every* 
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Todays  easy-care  system 
for  soft  contact  lenses 


The  Burton  Parsons  range  of  soft  contact  lens  solutions 
have  been  developed  to  be  the  most  complete  lens  care 
systems  available  today. 

Each  product  has  received  the  approval  of  the  American 
F.D.A.  and  is  especially  formulated  to  ensure  unsurpassed 
efficiency  and  safety. 

When  you  recommend  BP  contact  lens  solutions  you 
are  recommending  the  very  best. 

Further  information  available  from  Burton  Parsons 
Chemicals  (UK)  Ltd.,  Unit  No.  4,  Rich  Industrial  Estate, 
Cnmscott  Street,  London  SE1.  Tel:  01-231  2794. 

bp  for  high  qualify 
contacNens  solutions 


Morgan's,quality  hair  products 


you  can  Trust. 

Morgan's  Pomade  As  the  leading  hair  colour  pomade  for 
over  lOO  years,  Morgan's  is  renowned  throughout  the  trade  as 
a  preparation  which  cleans  and  grooms  as  well  as  darkening 
the  hair  gradually  and  subtly 

Morgan's  Perfumed  Pomade  Basically  similar  formula  to 
Morgan's  Pomade  for  those  who  prefer  the  distinction  of  a 
lightly  perfumed  hairdressing. 

Morgan's  Hair  Darkening  Cream  A  modern  non-greasy 
hair  cream  which  also  darkens  greying  and  fading  hair. 

Morgan's  Liguid  Hair  Colour  Restorer  The  Morgan's 
Pomade  formula  in  a  non-greasy  liquid  dressing.  It  leaves  the 
scalp  healthier  because  it  fights  dandruff,  too 

Morgan's  Anti-dandruff  Shampoo  A  golden  liquid  that 
deep  cleans  the  hair  and  removes  dandruff. 

Morgan's  Cream  Shampoo  A  special  formulation  for  those 
with  dry  hair.  A  smooth,  creamy  blend  to  enrich  the  hair's  natural 
oils.  Mildly  perfumed. 

Morgan's  Hair  Cream  with  Conditioner  A  slightly  scented, 
non-greasy  cream  that  keeps  the  hair  soft  and  manageable. 

Mariette  Hand  Cream  It  leaves  the  skin  soft  and  supple. 
Sweetly  perfumed  with  Bourbon  Roses. 

Morgan's 

UK  Distributors:  Pharmagen  Ltd., 
Chapel  Street,  Runcorn,  Cheshire.  Tel,  Q9285  72816 
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SECURITY 

New  device  helps 
prevent  theft 

Photain  Controls  Ltd  have  designed  a 
warning  device  (£36  + VAT)  which 
operates  whenever  display  articles  are 
moved  without  the  authority  of  the 
assistant.  The  unit,  PSA-1,  is  complete 
with  batteries  (HP7),  electronic  circuit, 
key  switch,  siren  and  sockets  for  con- 
nection to  the  wander  lead.  Two  10 
metre  long  wander  leads  are  supplied 
with  plugs  for  connecting  to  the  unit 
and  with  a  plug  at  the  end  of  one- 
wander  lead  and  a  socket  at  the  end  of 
the  other  The  leads  are  threaded 
through  the  articles  on  display  and  con- 
nected to  one  another  with  the  plug  and 
socket.  Any  attempt  to  remove  an 
article  on  display  will  result  in  the 
alarm  siren  being  sounded  (sound  out- 
put 85db).  The  siren  will  continue  until 
the  keyswiteh  on  the  unit  is  switched 
off.  The  wander  leads  can  be  extended 
to  any  length  in  order  to  cover  a  larger 
area.  Photain  Controls  Ltd,  Unit  18. 
Hetngar  3,  The  Aerodrome.  Ford. 
Arundel,  West  Sussex. 

Simulated  CCTV 
system 

Volumatic  Ltd  have  produced  a  simu- 
lated anti-pilferage  closed  circuit  tele- 
vision system.  Each  camera  (£48  plus 
VAT)  is  fitted  to  a  wall  mounting 
bracket,  has  a  random  side-to-side  scan- 
ning movement,  and  is  driven  electrically 
by  normal  mains  power  supply.  A  "live" 
picture  cable,  authentic  in  appearance, 
is  attached  to  the  camera,  which  is 
finished  in  a  bright  deterrent  orange  for 
maximum  visual  impact.  Each  unit  is 
supplied  with  an  anti-pilferage  notice 
warning  that  the  system  is  in  operation 
Volumatic  Ltd,  Taurus  House,  Kingfield 
Road,  Coventry. 

Ultrasonic  intruder 
detector 

There  is  a  need  for  temporary  protection 
of  a  room  or  building  where  valuables 
are  being  stored  overnight  or  for  short 
periods  or  where  premises  which  are 
normally  attended  are  vacated  for  a 
period  of  time.  Such  situations  do  not 
warrant  a  permanent  burglar  alarm 
installation  but  do  require  some  form  of 
temporary  protection  which  is  simple  and 
quick  to  fit  and  which  will  provide 
adequate  detection  and  alarm  facilities 
To  meet  this  need  Photain  Controls  Ltd 
have  designed  a  portable  Ultrasonic 
Detector  which  is  now  available  for  distri- 
bution through  Leocas  Sonic  Alarm. 

The  Detector  is  contained  in  a  robust 
pressed  steel  housing  similar  to  a  small 
attache  case,  complete  with  carrying 
handle.  It  can  be  placed  in  the  area  to 
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be  protected  and  switched  on  by  a  remote 
keyswiteh.  Anyone  entering  the  area  is 
immediately  detected  by  the  ultrasonic 
sound  waves  and  triggers  off  an  electronic 
siren  with  earsplitting  sound  output  The 
siren  will  sound  for  a  period  of  five 
minutes  and  the  unit  will  then  auto- 
matically reset  If  the  intruder  is  still 
present  the  siren  will  operate  for  another 
five  minute  period  and  so  on  Leocas 
Sonic  Alarms,  Winsley  Street,  London. 

Doulton  answering 
all  year  round 

Doulton  Glass  Industries  are  now  pro 
viding  a  new  seven-day,  24-hour  answer- 
ing service  to  add  to  their  existing  re- 
placement glazing  service.  If  a  window 
is  broken  they  can  be  telephoned  and 
normally  the  window  replaced  within  24 
hours.  Doulton  Glass  carry  large  stocks 
which  can  be  taken  directly  from  their 


warehouse.  All  Doulton's  vehicles  are- 
radio  linked  so  those  near  can  be 
brought  in  at  a  moments  notice  to  help 
with  the  job.  Doulton  Glass  Industries, 
South  East  Division,  Parr  Road.  Honey- 
pot  I 

Mock  camera 

The  Deterrent  TV  camera  is  a  positive 
aid  in  deterring  shop  lifting  say  Crown 
Arrow  Co,  In  appearance,  it  looks  like 
a  real  camera,  and  has  been  designed  so 
that  the  general  public  will  recognise  it 
as  such.  The  camera  (£46  + VAT)  is 
mounted  on  to  a  motorised  panning 
head  and  can  be  switched  off,  thus  giv- 
ing the  facility  of  "looking"  at  a  specific 
area,  such  as  a  cash  till  position,  or  a 
doorway.  Each  camera  comes  complete 
with  mains  lead,  mock  video  cable  and 
two  warning  notices.  Crown  Arrow  Co, 
8  Gatelodge  Close,  Round  Spinney. 
Northampton  NN3  4RJ 


Non-ergotamine 

irafer®  is  the 


one  anti-migraine 
specific  you  may 
sell  over  the 
counter 


Sales  (and  prescriptions) 

are  still  rapidly  rising. 

So  check  your  stocks  now. 

Over  half  a  million 
prescriptions  for 
Migraleve  speak  for 
themselves. 


Me  NON-ERGOTAMINE  m  ( 
Lgraleve 


International  Laboratories  Ltd.  Lincoln  Way.  Windmill  Road.  Sunbury-on-Thames.  TW16  ?! 
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A  word  about 


Sensodyne  is  the 
up-to-the-minute  word  in  oral 
health.  It's  a  full  range  of  oral 
hygiene  products  -  toothbrushes, 
toothpaste,  dental  floss  - 
designed  to  help  keep  teeth 
and  gums  clean  and  healthy 

There  are  the  established 
Sensodyne  Toothbrushes  -  now 
the  fastest  growing  toothbrush 
brand.  There's  a  choice  of  four  to 
cover  all  the  family's  needs: 
Searcher  and  Plaque  Remover, 


■  si* 


two  alternative  designs  for 
routine  adult  use  -Junior  for 
children  -  Gentle  for  people  with 
sensitive  teeth  and  gums. 

As  a  companion  to  the 
Gentle  toothbrush  there's 
Sensodyne  Toothpaste  -  a 
special  formulation  to  relieve 
dental  sensitivity 

Now  too,  there  is 
Sensodyne  Dental  Floss  - 
double  textured  and  lightly 
waxed,  so  that  it  spreads  well 
and  is  easy  to  handle. 

But  Sensodyne  means 
more  than  just  a  range  of 
products.  It  also  says  a  lot  aboul 
quality  Because  Sensodyne 
products  are  professionally 
designed  and  recommended 
by  dentists.  And  Sensodyne 
tells  you  something  about 
promotional  support,  too. 
We're  putting  more  advertising 


Sensodyne 
Searcher 


Sensodyne 
Gentle 


Sensodyne 


Junior 

! 


Sensodyn< 

Plaque 

Remover 
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muscle  behind  the  Sensodyne 
range  than  ever  before.  Already 
Sensodyne  products  are  getting 
more  dental  promotion  than  any 
other  oral  hygiene  range  -  and 
now  we're  also  advertising  the 
toothbrushes  direct  to  the 
consumer,  with  special 
emphasis  on  the  Searcher. 
The  main  target  is  young 
housewives  and  you'll  see  the 
ads  appearing  in  magazines 
like  "Woman",  "Living  "and 
"Radio  Times." 

Now  about  your  part  in  all 
this.  It's  a  vitally  important  one, 
because  Sensodyne  products 
are  sold  mainly  through  chemist 
shops  —  as  you'd  expect  from 
their  quality  and  pedigree. 
And  we  take  steps  to  make  it 
worth  your  while. 


All  toothbrushes  and 
floss  are  on  bonus  from  May  to 
July  inclusive  -see  your 
Stafford -Miller  representative 
for  details  of  the  very  special 
promotional  package. 

There's  a  big  new  display 
stand  -  see  illustration  -  holding 
12  dozen  brushes  and  a  dozen 
of  dental  floss. 


Sensodyne  products  are 
premium  priced  -  that  makes 
them  more  profitable  for  you 
And  their  high  quality  and 
professional  design  are  right  in 
line  with  the  growing  trend 
towards  better  oral  health. 
You  can  put  your  word  behind 
Sensodyne.  We  do. 

Quality  products  for 
dental  health  from 

STAFFORD-MILLER 

Stafford-Miller  Ltd, 

Hatfield, 

Herts. 


A  NEW  FORMULA  FOR  CHEMISTS 


Beecham  plus  Scott  &  Bowne 
means  profit  for  the  Chemist 


Look  at  the  top  quality  brands  we  have  to  offer. 

Independently,  these  two  companies  were  marketing  well  tried 
and  trusted  'household  names',  all  profitable  brands  which  sell 
well  through  chemists  and  department  stores. 

Together,  they  offer  the  chemist  a  new  specialist  service 
with  Beecham  — style  investment  behind  it. 

So  concentrate  on  the  toiletries  and  fragrances  of  the  people 
who  concentrate  on  the  chemist. 


Beecham  Scott  &  Bowne 

ffie  Chemist  snecialisfc 


C&D  photo  equipment  review 


Excellent  results  from 
first  'motorised'  110 


Agfamatic  901  Motor:  110  format, 
made  in  Germany  and  distributed  in  the 
UK  by  Agfa-Gevaert  Ltd,  27  Great 
West  Road,  Brentford,  Middlesex. 

Apart  from  the  fact  that  this  is  the  first 
motor-driven  110  camera  in  the  world 
(a  fact  which  will  be  well  advertised  on 
television  to  the  tune  of  about  £500,000) 
really  is  an  excellent  piece  of  equip- 
ment. When  you  drop  in  the  cartridge 
of  film,  shut  the  back  and  press  the 
Sensor  button,  it  loads  itself  as  far  as 
the  first  picture  to  be  taken.  Likewise, 
after  the  last  picture  is  taken,  another 
pressure  on  the  button  runs  off  the  tail 
of  the  film  ready  for  the  cartridge  to  be 
taken  out  again  .  .  .  one  step  nearer  utter 
simplicity. 

Compact 

Despite  the  fact  that  the  body  holds 
two  Duracell  MN2400  (size  AAA)  1.5 
volt  batteries  and  also  houses  the  tiny 
driving-motor  (comparable  in  size  with 
a  5p  piece)  it  is  no  bigger  than  current 
models  in  the  company's  range.  The 
body  is  fine-grained  black  plastic,  carry- 
ing white  lettering  and  the  only  bright- 
ring  trim  is  round  the  red  Sensor  button 
on  the  top  panel.  To  the  left  of  the  re- 
lease button  is  a  simple  slider  which,  in 
the  "off"  position  shows  a  white  zero 
in  a  circular  glazed  aperture  above  it. 
Moving  the  slider  to  the  right,  to  a  point 
indicating  either  "cloudy"  or  "sun", 
causes  the  indicator  to  become  red.  It  is 
quite  positive  in  action. 

At  the  back  of  the  camera  there  is 
the  usual  film-indicator  window  in  the 
hinged  back  to  the  film  compartment, 
the  viewtinder  and,  at  the  extreme  left, 
the  battery  compartment.  The  latter  has 
a  sliding  lid  which,  when  slid  only  a  little 
way  to  the  left,  also  releases  the  film- 
compartment  hinged  lid.  The  front  of 
the  camera  is  also  uncluttered,  with  the 
lens  covered  by  an  automatic  sliding 
panel  at  all  times  except  when  an  ex- 
posure is  being  made.  The  viewfinder 
opening  is  at  the  right  hand  side  and 
the  bright-line  viewfinder  is  exceptionally 
clear  and  easy  to  use. 

At  the  left-hand  end  of  the  body 
(looking  from  the  front)  there  is  a 
threaded  bush  for  the  wrist-sling  (it  also 


happens,  very  sensibly,  to  be  the  same 
thread  as  an  "English"  tripod  screw), 
while  at  the  right-hand  end  is  a  recess 
to  accept  a  Topflash  or  Fhptlash  array 
of  expendable  flash-bulbs  as  well  as  a 
special  Agfamatic  Lux  901  electronic- 
flash  unit.  Whenever  a  flash-bulb  array  is 
plugged  in,  the  shutter  speed  is  auto- 
matically set  to  1  /50th  second. 

We  did  the  usual  simple  series  of 
tests  with  the  camera,  including  indoor 
flash  and  conventional  exteriors,  using 
Verichrome  Pan  black-and-white  film, 
developed  in  Acutol  and  the  negatives 
enlarged  onto  normal-grade  bromide 
paper.  The  camera  was  firmly  supported 
although  the  red  Sensor  release- 
button,  with  its  smooth  action,  would 
normally  help  to  avoid  the  bugbear  of 
camera  movement.  The  results  were  well 
up  to  expectations,  as  might  be  assumed 
from  the  fitting  of  a  three-element  Color 
Apotar  lens.  The  illustration  is  taken 
from  just  off  centre  of  a  74  x  51  inch 
enlargement.  The  brickwork  of  the 
house  wall,  and  the  roof  slates,  are  all 
clearly  defined  over  the  whole  of  the 
picture,  while  the  television  down-lead 
and  its  shadow  can  easily  be  seen. 

Presentation 

Although  usually  referred  to  last  in 
our  camera  reviews,  one  of  the  first 
things  at  which  we  look  in  a  new  camera 
presentation  is  the  display  and  packing. 
In  this  instance  it  matches  the  camera 
well.  The  stout  card  carton,  over-printed 
in  blue  and  orange,  clearly  identifies  the 
contents,  with  an  illustration  on  the  top 
and  camera  type  and  code  numbers  on 
each  end.  Within  the  carton  is  a  hinged 
black  fine-grained  plastic  she'll,  with  a 
grey  flock-finish  plastic-shell  liner.  This 
houses  a  cartridge  of  film  and  the  snake- 


Agfamatic  901  motor  camera 
Country  of  origin:  Western  Germany. 
Distributor:    Agfa-Gevaert    I  Id,  27 

Greal     West     Road,  Brentford, 

Middlesex. 
Lens:  Color  Apotar  f/8,  27mm  fixed 

locus. 

Shutter:  I /50th,  1  /125th,  and  I /200th 
second.  Sun  and  cloudy  symbols  for 
setting.  1  /50th  second  set  with 
flash  automatically. 

Features:  Great  simplicity. 

Accessories:  Snake-chain  wrist-sling, 
screw-in. 

Dimensions:  4*  x  2 -J-  x  I J  ins. 

Weight:  71  oz. 

SRP:  About  £30.00. 

Availability:  Immediately— to  tie  in 
with  extensive  advertising. 


Motor  shown  actual  size 

chain  wrist-sling  as  well  as  the  earner 
with  a  boldly-lettered  (white  on  black 
card  inside  the  lid  lor  identification. 

The  instruction  hook  is.  perhaps,  a 
litle  on  the  large  side  but  it  is  certainl) 
comprehensive,  running  to  16  pages, 
formal  8^  \  41  in.  I  here  are  no  fewer 
than  28  illustrations,  each  specifically 
referring  to  a  function  of  the  camera 
and  its  usage.  Simplicity  is  again  the 
key-note. 

C&D's  standard  exposure  shows  clear 
definition  over  the  whole  picture  area 


3* 


Sequence  pictures  can  be  fun — about  one-second  intervals  are  po 


ible  tor  the  nimble  fingered 
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The  chance  t 
will  bring  yo 

prickly  c 

We're  making  these  customers  an  offer  that'll  have  them 
bristling  to  buy  a  new  Ronson  Spirotechnic. 

And  its  not  just  a  much  smoother  shave. 

Were  offering  them  the  chance  to  get  £1,000  for  their  old 
shaver,  whether  its  wet  or  dry. 

A  fortune  must  be  given  away. 

When  a  customer  hands  in  an  old  shaver  against  a  new 
Ronson  Spirotechnic,  you  11  give  him  a  voucher. 

By  sending  it  to  us,  he  can  get  ten  20p  tickets  in  one  of  five 
special,  fortnightly  charity  raffles.  (They're  being  held  by  the 
Gunnar  Nilsson  Cancer  Treatment  Campaign  between  June  13  and 
August  8.) 

Every  customer  will  have  the  chance  of  a  small  fortune. 
Because  in  all,  there  are  over  500  prizes  totalling  £12,500  in  cash. 
There  are  prizes  of  £10  and  £100.  And  five  top  ones  of 

£1,000  apiece. 

However,  if  anybody  wants  to  play  absolutely  safe,  we'll  ex- 
change his  voucher  for  a  straight  £2  cash  instead  of  raffle  tickets. 
A  national  campaign  that'll  hit  men  right  on  the  chin* 
In  little  more  than  a  fortnight,  from  June  1  to  June  17,  we're 


II 


win  £1,00 

nothing  but 
stomets. 


lashing  out  no  less  than  £110,000  on  advertising  this  promotion. 

Were  taking  full-page  spaces  in  the  Sunday  Mirror  and  Daily 
irror,  the  Sun,  the  People,  the  Daily  Express 
d  Daily  Mail.  ^ 

Besides  spelling  out  the  offer,  they'll  spell 
it  why  the  Spirotechnic  is  the  world  s  most 
Ivanced  shaver.  They'll  also  catch  men  at  the 
ry  best  time.  In  the  morning,  just  when 
ey've  had  the  worst  from  their  current  shavers. 

In  addition,  we've  produced  a  hard-hitting 
aflet  and  dispenser  for  your  counter. 

Which,  altogether,  puts  you  within  a  whisker 
spectacular  Spirotechnic  sales. 
What  happens  to  all  the  old  shavers? 
Quite  frankly,  that's  entirely  up  to  you. 
You  can  start  an  antique  razor  department,  open  a 
story  of  shaving  museum,  or  donate  the  lot  to  the 
i|)jak  fan  club.  But  please,  don't  send  them  to  us. 

The  Ronson  Spirotechnic. 


One  pharmacist's  year 
in  cosmetics 


by  Graham  Walker,  MPS 

Over  the  past  twelve  months  I  have  been 
busy  extending  the  range  of  cosmetic 
and  perfumery  merchandise  in  my  newly 
sited  Spalding  pharmacy,  so  that  we  now 
stock  from  Rimmel  to  Estee  Lauder 
with  appropriate  steps  upon  the  way. 

During  the  past  year  there  have  ap- 
peared several  supplements  in  the  trade 
Press  encouraging  retail  pharmacists  to 
diversify  even  further  into  fields  as  un- 
likely as  educational  toys.  It  is  my  firmly 
held  view  that  the  independent  sector 
will  only  survive  if  it  rationalises,  speci- 
alises and  consolidates  on  the  merch- 
andise traditionally  associated  with  phar- 
macy— medicines,  toiletries,  cosmetics 
and  perfumery,  and  photographic.  Let's 
face  it.  in  a  High  Street  location,  the 
independent  cannot  realistically  compete 
on  a  price  and  range  basis  with  Boots, 
Tesco  and  the  like.  Instead  he  must  put 
his  efforts  into  specialist  merchandise 
where  personal  service  and  comprehen- 
sive ranges  combine  to  produce  a  mark- 
eting package  which  meets  the  consumer's 
demand  which  cannot  readily  be  satis- 
fied by  the  depersonalised,  mechanised, 
computerised  multiples. 

It  is  because  of  my  conviction  in  the 
merits  of  this  philosophy  that  I  have  in- 
vested much  of  my  time  and  even  more 
of  my  limited  capital  into  developing  a 
substantial  cosmetic  and  perfumery  de- 
partment in  my  pharmacy.  My  colleague 
Noel  Baumber.  has  placed  a  similar  em- 
phasis on  photography  in  his  Grantham 
pharmacy,  with  a  fair  measure  of  suc- 
cess. But,  colleagues,  beware  the  seduc- 
tive charms  of  diversification,  otherwise 
you  are  more  than  likely  to  finish  up 
with  a  dusty  unsaleable  stock  of  obsolete 
cameras,  outdated  electric  razors,  un- 
fashionable fashion  jewellery  and  over- 
priced beer-making  kits.  You  are  also 
likely  to  find  your  time  increasingly  in 
demand  to  demonstrate  cameras  bought 
by  mail  order  and  beer-making  kits 
bought  from  Boots. 

Prize  for  success 

But,  back  to  the  purpose  of  this  article 
— Cosmetics  1978.  The  prize  for  success 
of  the  year  has  to  go  to  Max  Factor  who, 
after  years  of  criticism,  seem  to  have 
put  it  together  and  produced  a  profitable 
package.  The  range  has  been  drastically 
pruned — so  drastic  that  the  first  I  knew 
of  the  demise  of  Ultralucent  was  when  it 
no  longer  appeared  on  the  price  list. 
Maxi  cosmetics  have  gone  like  a  bomb, 
the  "blue  range"  has  steadily  plodded 
along,  and  even  Swedish  Formula  has 
started  picking  up.  There  are  also  signs 
that  Factor  intend  to  put  more  effort 
into  the  independent  sector,  faced  with 
the  increasing  competition  of  Boots  own 
brand.  As  far  as  fragrance  is  concerned 

714    Chemist  &  Druggist 


forget  Rapport  and  Stevie  B  and  con- 
centrate on  Blase  and  Just  Call  Me 
Maxi,  plus  a  little  Geminesse.  Good 
luck  to  Robin  Vincent,  fresh  from  Yard- 
ley,  and  his  new  appointment  with  Fac- 
tor— he  certainly  seems  to  have  started 
off  along  the  right  lines. 

Regretably.  the  unquestionable  "flop 
of  the  year"  title  has  to  go  to  Faberge. 
This  Christmas  we  managed  to  clear 
some  of  last  year's  stock  and  a  little  of 
this  year's  but  the  remaining  Brut  origi- 
nal. Kiku,  Xanadu.  Aphrodisia,  Tigress 
and  Babe,  together  with  Babe  cosmetics 
have  been  liquidated  at  half  price  in  my 
January  sale.  One  can  only  wonder  how 
much  longer  Faberge  can  hope  to  stay 
in  upmarket  fragrance  marketing  whilst 
it  continues  to  use  the  same  brand  name 
of  Faberge  on  its  very  French  but  for 
me  non-selling  fragrance  Cavale,  and 
"Enery's  Ammer"  on  Brut  33.  Looks 
like  the  recipe  for  a  marketing  disaster 
from  where  I  am  sitting! 

As  usual  Yardley  seem  to  have  been 
re-organising  their  ranges  again  this  year. 
Perhaps  we  might  live  long  enough  to 
see  it  all  come  good  but  aften  ten  years 
of  Yardley-watching  I'm  beginning  to 
have  my  doubts  if  this  one  can  ever  be 
straightened  out. 

Rimmel  continues  to  dominate  the 
budget  market  but  is  now  under  pres- 


sure from  Factor's  Maxi  and  Revlon's 
Natural  Wonder.  At  this  stage  it  would 
be  difficult  to  justify  a  decision  not  to 
stock  Rimmel,  in  spite  of  the  vast 
amount  of  labour  necessary  to  keep  the 
stand  tidy  and  properly  stocked.  I'm 
convinced  it  would  be  more  profitable 
for  everyone,  including  Rimmel.  if  the 
range  was  drastically  pruned!  Do  we 
really  need  three  ranges  of  lipstick, 
three  ranges  of  nail  po'lish,  etc?  No, 
what  we  require  is  a  stand  large  enough 
to  carry  at  least  three  of  each  shade/ 
product,  thereby  eliminating  the  costly 
exercise  of  "filling  up".  Outdoor  Girl 
claim  to  be  pushing  hard  on  the  budget 
sector,  but  I  find  this  difficult  to  believe. 

Revlon — the  company  we  all  love  to 
hate — has  been  at  it  again — promises, 
promises  and  more  promises!  If  only 
Maesteg  could  live  up  to  Brook  Street's 
marketing  programme,  we  could  prob- 
ably all  double  our  turnover.  But  I 
gather  that  Maesteg  is  managed  from 
Paris,  not  from  London  which  would 
have  seemed  the  logical  management 
centre  for  Revlon  UK.  Whatever 
the  structure,  one  always  has  the  feeling 
that  the  left  hand  doesn't  know  what  the 
right  hand  is  doing,  in  spite  of  the  dyn- 
amism of  Charles  Scanlon,  managing 
director  of  Revlon,  UK. 

Their  policy   of  distributing  Charlie 
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through  Boots  warehouse  has  still  to  be 
resolved,  although  the  signs  are  hopeful. 
My  advice  to  independents  is  to  deal 
with  Revlon  strictly  on  the  following 
basis.  Open  a  Charlie  franchise  account 
and  a  Natural  Wonder  account  (have 
you  seen  it  in  Woolworths?)  Then  for- 
get entirely  the  main  Revlon  franchise 
unless  you  are  really  prepared  to  work 
hard  at  pushing  up-market  colour  cos- 
metics and  skin  care. 

Coty  seems  to  have  bitten  the  dust 
since  it  has  been  taken  over  by  Helena 
Rubinstein  who  have  just  been  taken 
over  themselves  by  a  Japanese  company. 
We've  had  quite  a  good  year  with 
Rubinstein,  in  spite  of  the  company's 
determined  efforts  to  move  upmarket. 
This  new  policy  must  have  left  many 
independents  high  and  dry,  or  worse 
still,  heavily  overstocked  with  expensive 
merchandise  they  cannot  sell.  Rubin- 
stein is  now  only  viable  in  prime  site 
locations — village  and  suburban  pharma- 
cies should  forget  it.  Christmas  1978  we 
sold  out  completely  of  Apple  Blossom 
and  Heaven  Sent,  which  has  now  been 
discontinued.  I  hope  the  Japanese  will 
get  the  accounts  department  sorted  out 
though  in  fact  I  wish  that  many  of  the 
cosmetics  houses  would  put  their  ac- 
counts departments  in  order  because 
they  are  the  cause  of  much  time  wasting 
and  frustration — and  time  costs  me 
money.  In  addition  to  Rubinstein, 
ReVlon  and  Lentheric  are  among  com- 
panies which  have  caused  me  most  prob- 
lems over  the  past  year. 

Elizabeth  Arden,  like  Rubinstein,  has 
been  moving  upmarket  but  more  slowly 
and  consistently.  We  sold  out  of  Blue 
Grass  at  Christmas  and  our  stock  of 
basic  cosmetic  lines  is  showing  healthy 
movement  right  across  the  range.  This 
company  has  incredible  customer  loyalty 
and  deserves  100  per  cent  support,  hut 
just  be  careful  with  Cabriole  which 
doesn't  seem  to  have  started  moving. 

Lentheric-Morny:  well,  like  it  or  not, 
you've  got  to  stock  it.  No-one  can  afford 
to  ignore  such  massive  television  adver- 
tising. Wish  they  would  discontinue 
Amber  and  Sukina,  though! 

Goya  hardly  hit  the  headlines  in  1978 
and  is  getting  to  the  stage  where  it 
should  probably  be  bought  once  a  year 
for  Christmas,  and  dropped  for  the  rest 
of  the  year. 

Good  system 

Prince  Matchabelli,  Cachet  and  Aviance, 
heavily  advertised  have  been  perform- 
ing well  during  the  past  12  months.  I 
particularly  liked  their  system  for 
crediting  surplus  Christmas  stock  al- 
though, fortunately,  thanks  to  the  ad- 
vertising, T  didn't  need  to  use  it.  It  will 
be  interesting  to  see  how  their  aggressive 
marketing  will  fare  with  Aziza. 

Eau  Jeune  was  launched  too  late  in  the 
year  by  L'Oreal,  the  hair  care  giant; 
the  product  has  simply  gathered  dust  to 
date  and  represents  £150  of  dead  stock 
on  my  shelves.  However  I  can't  see 
L'Oreal  allowing  this  situation  to  continue 
for  long,  so  1  look  forward  to  a  re- 
launch sometime  this  spring. 
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Houbigant:  A  famous  name  facing  a 
marketing  dilemma.  T  hope  they  realise 
that  the  way  to  promote  sound  growth 
is  through  their  existing  outlets  rather 
than  extend  distribution  and  show  a 
short-term  gain.  The  products  are  poten- 
tially great  and  I  understand  that  a  new 
marketing  director  has  been  appointed, 
so  perhaps  1979  could  be  the  year  of 
revival  for  Houbigant — but  it's  going  to 
cost  a  lot  of  money. 

Shulton:  Old  Spice  gift  sets  were  a 
disappointment  this  year —  we  didn't 
have  to  worry  about  Blue  Stratos  cof- 
frets  because  none  of  them  arrived.  Basic 
stock  of  both  products  moved  well,  as 
did  most  of  our  men's  ranges  with  the 
exception  of  Pino  Silvestre  and  Agua 
Brava.  It  seems  to  me  that  the  Christmas 
fragrance  market  for  both  men  and 
women  is  no  longer  looking  for  coffrets, 
so  for  1979  I  shall  be  cutting  most  of 
them  out  altogether  and  concentrating 
on  basis  stock. 

In  general  terms  we  found  that  during 
Christmas  1978  we  could  sell  coffrets 
from  £1.50  to  £2.50  (for  mums,  aunties 
and  sisters)  and  £4.95  to  £12.95  (for 
wives,  sweethearts  and  mistresses!  )  But 
the  trend  away  from  coffrets  is  certainly 
continuing. 

French  Fragrance  deserves  an  article 
on  its  own  but  a  few  generalisations  are 
worth  making.  It  is  very  capital  inten- 
sive, carries  high  gross  margins  and  a 
guaranteed  minimum  10  per  cent  price 
increase  each  year.  The  major  problem, 

LETTERS 

More  thoughts 
on  words 

T  was  interested  to  read  Mr  N.  Bickley's 
letter  in  the  C&D  March  24,  "Drawing 
a  line."  There  are,  of  course,  many  other 
misuses  of  words,  word  meanings  being 
changed,  and  so  on. 

As  a  retail  pharmacist,  I  suppose 
roughly  25  per  cent  of  our  turnover  is  in 
"toiletries,"  a  new  word.  Years  ago, 
almost  every  "chemist  shop",  or  phar- 
macy displayed  the  word,  "toilets"  as  a 
pelmet  over  one  of  the  windows.  Now- 
adays, if  any  such  pharmacies  exist, 
which  T  doubt,  the  mother  of  small 
children  is  left  with  the  task  of  trying  to 
explain  why  the  child  cannot  go  into 
the  pharmacy  for  a  particular  purpose. 
Now  even  the  word  "toilet"  has  become 
a  dirty  word.  We  are  treated  to  another 
.  .  .  "loo."  Now  if  T  were  a  resident  of 
Looe  in  the  SW.  and  my  home  town 
became  the  inevitable  butt  of  quips  in 
bad  taste,  my  reaction  would  be  a  com- 
ment which  T  would  not  expect  the  Edi- 
tor of  C&D  to  print.  What  was  wrong 
with  "lavatory?"  The  word  hinted  at  the 
necessity  of  washing  one's  hands  after- 
wards. As  a  visitor  to  cricket  and  foot- 
hall  grounds  where  hand  washing  facili- 
ties are  provided,  J  notice  only  a  small 
minority  of  men  do  wash  their  hands 
afterwards.    Of    course,    if    they  only 


assuming  you  can  get  the  agencies,  is 
the  massive  stock  investment  thai 
French  fragrance  can  represent  (for  ex- 
ample my  current  slock  of  Givenchy  is 
£900  at  cost,  split  equally  between  men's 
and  women's  fragrances).  It  is  all  too 
easy  to  accumulate  thousands  of  pounds 
worth  of  dead  stock.  My  advice  is 
simply  to  slick  to  the  big  names  and 
you  won't  go  far  wrong — because  they 
will  close  you  down  if  you  don't  do  the 
business!  Be  careful  to  resist  the 
plethora  of  new  French  fragrances  thai 
have  been  introduced  during  the  pasi 
twelve  months — 90  per  cent  of  them  will 
fail'  You  really  need  four  or  five  agen- 
cies out  of  the  lop  len  lo  be  a  credible 
stockist  of  French  fragrance. 

Eslee  bander  and  Aramis  continue  lo 
dominate  my  cosmetic  and  fragrance 
department.  Their  success  is  due  lo 
strictly  limited  distribution,  light  stan- 
dards of  presentation,  effective  'lock 
control  and  "blockbusting"  promotions. 
This,  coupled  with  a  full-lime,  store- 
trained  consultant,  has  produced  for  me 
an  operation  that  forms  the  backbone  of 
my  department. 

So,  friends,  that  was  1978.  During  ihe 
coming  year  I  intend  to  extend  and 
expand  my  consultant  accounts;  it  will 
he  interesting  to  see  if  they  respond  as 
well  as  Estee  Lauder  has  done  with  this 
form  of  presentation.  Incidentally,  if 
you're  really  into  the  cosmetic  business, 
you  should  consider  paying  your  staff 
sales  commission — it  can  work  wonders! 


handle  their  own  sandwiches,  I  suppose 
it  is  their  own  "look-out,"  but  if  they 
are  accompanied  by  a  child  or  children, 
need  I  say  more?  Yes.  What  are  these 
strong,  tough,  virile  men  afraid  of?  A 
little  cold  water0  Why,  I  know  school- 
girls and  young  housewives  who  are  more 
courageous! 

People  employed  in  the  services  are 
said  to  take  "industrial  action" — a 
double  error.  First  it  is  inaction,  not 
action,  and  secondly  they  are  not  in 
industry,  anyway.  It  is  a  "strike."  Are 
they  afraid  of  the  word? 

Abortion  is  called  "termination  of 
pregrrancy."  It  remains  abortion.  Are 
they  also  afraid  of  the  word  because 
many  of  us  believe  the  removal  of  a 
healthy  foetus  from  a  healthy  mother  is 
murder? 

Shop  stewards  are  nothing  to  do  with 
the  usual  meaning  of  the  word  "shop." 
They  are  factory  stewards,  or  at  least, 
workshop  stewards.  Anyway,  no  such 
person  will  ever  be  employed  in  our 
pharmacy,  or  as  the  public  say,  "chemiss 
shop." 

I  wonder  how  many  times  in  one  day, 
someone  says  "I  would  have  thought," 
when  they  mean  "I  think'.'"  It  could  be 
put  down  to  caution,  of  course.  "T  would 
have  thought,  if  T  had  the  brains  to 
think  it." 

Negatives  are  not  now  enlarged.  The\ 
are  "blown  up!"  What  w^ith'7  D; 
or  the  human  breath?  Even  I, 
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Ear  piercing  'is  not  a 
professional  activity' 


The  risks  and  legal  consequences  of  ear 
piercing  should  be  drawn  to  the  atten- 
tion of  the  membership,  the  Pharma- 
ceutical Society's  Council  decided  at  the 
May  meeting,  after  a  recommendation 
of  the  Ethics  Committee. 

The  Committee  reconsidered  ear  pier- 
cing following  the  reference  back  by  the 
Council  of  two  recommendations  on  the 
subject.  Giving  further  consideration, 
the  Committee  agreed  that  ear  piercing 
was  not  a  professional  activity  and  was 
not  part  of  the  role  of  the  pharmacist  in 
his  professional  capacity.  It  was  pointed 
out  that  in  extreme  cases  infection  of 
the  ear  following  ear  piercing  could  lead 
to  severe  disfigurement  and  render  the 
person  involved  to  a  claim  in  law.  The 
Committee  was  informed  that  ear  pier- 
cing by  pharmacists  could  not  be  cov- 
ered by  an  insurance  supplied  by  the 
Chemist  Defence  Association  [but  see 
p675— Editor]. 

Preregistration  grants 

At  the  April  Council  meeting  it  was 
reported  that  clarification  was  being 
sought  with  the  Pharmaceutical  Services 
Negotiating  Committee  regarding  the 
eligibility  of  a  general  practice  employer 
for  a  preregistration  grant  if  a  graduate 
failed  to  complete  the  whole  or  part  of 
a  period  satisfactorily.  The  Education 
Committee  was  informed  by  PSNC  at  its 
May  meeting  that  the  grant  was  intended 
to  encourage  general  practice  pharma- 
cists to  employ  preregistration  graduates 
and  that  there  was  no  prerequisite  that 
the  preregistration  experience  should  be 
satisfactorily  completed.  The  PSNC  said 
that  contractors  who  provided  preregis- 
tration experience  claimed,  in  arrears,  at 
the  end  of  each  six-month  period,  or  in 
cases  where  experience  was  shortened  by 
unavoidable  circumstances,  at  the  end  of 
the  actual  period.  A  pro  rata  grant  was 
calculated  and  paid  in  those  circum- 
stances. It  was  agreed  that  the  Depart- 
ment of  Health  be  requested  to  remind 
pharmacists  of  the  arrangements. 

Following  special  meetings  of  the  Edu- 
cation Committee  in  March  and  April,  a 
new  document  has  been  prepared  des- 
cribing the  changes  in  the  preregistration 
requirements  which  have  now  been  pro- 
posed by  the  Committee  in  the  light  of 
comments  received  on  the  report  of  the 
Working  Party  on  Preregistration  Expe- 
rience. The  document  is  to  be  circulated 
to  pharmaceutical  bodies  for  comment. 

Council  is  to  improve  the  method  by 
which  it  obtains  nominations  to  put  for- 
ward for  appointment  to  area  health 
authorities.  It  was  reported  to  the 
Organisation   Committee   that  nomina- 


tions were  being  sought  by  the  regional 
health  authorities  for  appointment  to 
AHAs  to  fill  the  places  of  those  mem- 
bers retiring  on  July  31.  The  Committee 
was  able  to  make  some  recommendations, 
but  it  was  reported  that  the  office  had 
obtained  an  extension  on  the  closing  date 
for  receipt  of  nominations  from  most  of 
the  RHAs,  so  that  the  Council  would  be 
able  to  consider  any  nominations  from 
branches  at  its  next  meeting. 

During  discussion  of  the  matter  at  the 
meeting  of  the  Council,  Mr  Hitchings 
said  that  he  was  concerned  at  the  way  in 
which  Council  dealt  with  the  subject 
when  it  came  up  from  time  to  time.  AHA 
nominations  would  be  a  continuing  item, 
and  the  positions  involved  were 
important.  There  should  be  a  national 
exercise  through  the  branches  to  obtain 
a  list  of  sound  nominees  throughout  the 
country.  He  moved  that  consideration  be 
given  to  sending  out  a  circular  letter  in 
the  autumn  to  branches  asking  them  to 
consider  the  question  over  two  or  three 
months,  and  to  come  forward  with  well 
thought  out  nominations  for  Council  to 
consider  on  the  next  occasion.  The  mo- 
tion was  carried. 

Mr  Darling  said  he  believed  the  way  in 
which  Council  handled  the  nominations 
was  not  in  the  best  interests  of  the  So- 
ciety and  in  ensuring  that  the  best  phar- 
macists' names  were  put  forward.  The 
attitude  of  the  office  was  to  await  a 
request  from  the  regional  health 
authority  together  with  the  nomination 
forms,  and  it  was  understandable.  He 
thought  that  the  most  appropriate  system 
in  this  or  any  other  year  would  be  for 
the  regions  and  branches  to  be  asked  for 
nominations,  for  them  to  be  considered 
by  the  Council,  and  when  the  appropriate 
nomination  form  was  received  in  the 
building,  it  could  be  sent  for  completion 
to  the  persons  who  had  already  been 
determined  by  the  Council. 

A  matter  of  opinion 

Professor  Beckett  said  he  was  informed 
that  branches  were  notified  in  good  time 
but  Mr  Dickinson  said  the  branches  were 
notified,  but  whether  or  not  it  was  in 
good  time  or  not  was  a  matter  of 
opinion.  The  proposal  which  had  been 
made  could  be  implemented.  Mr  Darling 
added  that  it  should  be  done  immediately 
for  every  area  health  authority,  because 
on  receipt  of  the  letter  from  the  RHA 
inviting  nominations,  Mr  Southwell  com- 
municated with  branch  secretaries.  There 
was  no  need  to  wait  for  the  invitation  lor 
nominations  from  the  regional  health 
authority.  The  Council  could  go  ahead 
and  give  branches  greater  time. 


At  the  April  Council  meeting  a  motion 
was  passed  asking  the  Organisation 
Committee  to  re-examine  the  present 
convention  for  the  appointment  of  the 
chairmen  of  the  Council's  standing  com- 
mittees. The  view  had  been  expressed 
that  the  present  system  might  not  serve 
the  best  interests  of  the  Council  and  that 
the  officers  could  monitor  the  chairman- 
ships in  a  more  pertinent  way. 

In  its  discussion  of  the  issue  at  its  May 
meeting,  the  Organisation  Committee 
debated  whether  it  was  desirable  to  con- 
tinue to  adopt  what  could  appear  to  be 
a  fixed  rule  in  relation  to  the  length  of 
time  for  which  a  member  of  Council 
could  occupy  a  chair,  and  whether  the 
officers  should  adhere  to  a  policy  of 
strict  monitoring  of  the  performance 
from  the  chair.  A  compromise  of  a  two- 
year  period  for  chairmanship  was  sug- 
gested and  met  with  some  agreement.  It 
was  also  suggested  that  a  period  of  more 
than  three  years  could  be  an  advantage 
to  members  of  Council  in  that  a  greater 
degree  of  expertise  in  a  particular  area 
could  be  accumulated.  The  point  was 
made  that,  at  present,  such  expertise 
rested  primarily  with  the  secretariat. 

After  further  discussion,  it  was  agreed 
that  the  current  procedure  provided  suffi- 
cient flexibility  for  an  adequate  distribu- 
tion of  chairs  throughout  the  Council 
together  with  the  opportunity  to  build  up 
expertise.  The  present  convention  for 
appointing  standing  committee  chairmen 
is  as  follows:  The  maximum  term  of 
office  is  three  consecutive  years;  at  the 
conclusion  of  that  term,  the  chairman 
does  not  move  immediately  into  the  chair 
of  another  standing  committee;  if,  in  an 
exceptional  circumstance,  the  officers  re- 
commend an  extension  of  the  term  of 
office  of  a  chairman  of  a  standing  com- 
mittee beyond  three  consecutive  years, 
the  reasons  for  the  decision  is  explained 
to  Council. 

Private  sessions 

Following  last  month's  debate  about 
the  reporting  of  Council  meetings,  the 
Organisation  Committee  was  informed 
that  the  officers  were  recommending  that 
there  should  be  no  change  to  the  cur- 
rent separation  of  Council  business  into 
public  and  private  sessions  and  that  the 
agenda  of  Council  meetings  should  be 
clearly  marked  to  show  the  division  be- 
tween public  and  private  business.  The 
Committee  recommended  further  that  the 
agenda  for  the  Finance  and  General  Pur- 
poses Committee  should  be  seen  to  be 
clearly  divided  into  public  and  private 
business.  It  was  also  agreed  that  new 
members  of  Council  should  be  informed 
of  the  order  in  which  items  on  the  agenda 
of  Council  meetings  are  taken. 

A  weekend  meeting  of  the  Agricultural 
and  Veterinary  Pharmacists  Group  is  to 
be  held  in  Chester,  October  6-7.  The 
theme  for  the  weekend  will  be  "how  to 
expand  in  agricultural  and  veterinary 
pharmacy".  A  meeting  of  the  group  will 
lu  held  at  the  premises  of  Hoechsi  UK 
Ltd  on  J  Line  21  and  the  annual  meeting 
of  the  group  is  to  be  held  on  December 
5.  at  3.30  pm.  and  will  be  preceded  at 
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2  pm  by  a  talk  on  hypomagnesaemia.  The 
names  of  Professor  R.  T.  Parfitt,  Mr 
D.  J.  Dalglish  and  Mr  H.  Jobson  are 
to  be  put  forward  to  the  Ministry  of 
Agriculture,  Fisheries  and  Food  as 
nominations  for  the  Veterinary  Products 
Committee. 

Merchants'  practice  code 

The  Agricultural  and  Veterinary  Phar- 
macists Group  Committee  considered  a 
draft  voluntary  code  of  practice  for  the 
supply  of  animal  health  products  by  agri- 
cultural merchants.  The  code  had  been 
agreed  by  Agricultural  and  Co-operative 
Marketing  Services  Ltd,  the  Association 
of  the  British  Pharmaceutical  Industry, 
the  British  Agrochemicals  Association, 
the  British  Association  of  Feed  Supple- 
ment Manufacturers,  the  British  Distri- 
butors of  Animal  Medicines  Association, 
the  National  Farmers  Union  and  the 
United  Kingdom  Agricultural  Supply 
Trades  Association.  The  Society  had  been 
afked  for  its  views  before  the  draft  code 
was  submitted  to  the  Ministry  of  Agri- 
culture, Fisheries  and  Food. 

The  Group  Committee  noted  thai  the 
scheme  included  a  considerable  number 
of  statutory  requirements,  and  it  was 
suggested  that  if  the  organisations 
decided  to  proceed  with  the  scheme,  it 
would  be  advisable  to  list  statutory 
requirements  comprehensively  and  sepa- 
rately as  an  appendix  to  the  code.  It  was 
also  noted  that  the  main  voluntary  re- 
quirements of  substance  were  that  the 
named  responsible  person  should  have  at 
least  three  years'  experience  or  have 
completed  a  course  of  instruction  and 
that  observance  of  the  code  would  be- 
come a  condition  of  membership  of  the 
three  organisations  (ACMS,  BDAM  and 
UKASTA)  which  represented  the  inte- 
rests of  agricultural  merchants.  It  was 
noted,  however,  that  a  considerable  num- 
ber of  merchants  were  not  currently 
members  of  any  of  those  bodies,  and 
that  there  was  no  reference  to  inspection. 
The  Group  Committee  agreed  that  there 
was  little  merit  in  a  voluntary  scheme 
which  contained  little  substance  and  no 
significant  sanctions.  The  National  Far- 
mers Union  is  to  be  informed  of  the 
views  of  the  Group  Committee. 

The  Agricultural  and  Veterinary  Phar- 
macists Group  is  to  have  an  information 
room  at  the  British  Pharmaceutical  Con- 
ference in  Exeter  in  September.  The 
Group  Committee  accepted  the  Council's 
offer  of  a  room  in  which  a  stand  or  dis- 
play could  be  mounted  on  the  Wednes- 
day, or  for  more  days  if  it  were  available. 
Some  disappointment  was  expressed  that 
the  Council  had  decided  that  a  stand 
could  not  be  made  available  in  the  exhi- 
bition hall  or  in  the  central  hall. 

A  copy  of  the  Society's  list  of  crop 
protection  distributors  is  to  be  submitted 
to  the  Ministry  of  Agriculture,  Fisheries 
and  Food  in  August,  1979,  for  including 
in  the  1980  Agricultural  Chemicals 
Approval  Scheme  book  of  approved  pro- 
ducts for  farmers  and  growers,  at  a 
charge  of  approximately  £100.  The 
limited  list  of  distributors  in  the  1979 
edition  consists  of  members  of  the  British 


Agrochemical  Supply  Industry  Scheme 
Ltd,  as  at  October  1,  1978,  at  which  date 
the  Society's  list  was  not  in  being. 

The  general  practice  subcommittee  of 
the  Practice  Committee  considered  a 
Department  of  Health  document  contain- 
ing proposals  to  implement  an  approval 
system  for  data  sheets  and  to  revise  the 
particulars  required  in  data  sheets  for 
human  medicines.  The  subcommittee  was 
reminded  that  the  Department  had  pre- 
viously been  informed  that  data  sheets 
should  include  more  information  of  value 
to  pharmacists,  particularly  with  refer- 
ence to  monoamine-oxidase  inhibitors, 
and  it  was  noted  that  more  information 
was  now  required  on  precautions. 

The  meeting  was  further  reminded  that 
the  Department  had  earlier  been  asked  to 
change  the  heading  of  "Pharmaceutical 
precautions"  to  "Storage"  to  avoid  any 
implication  that  only  the  one  heading 
was  of  relevance  to  the  pharmaceutical 
profession.  It  was  noted  that  the  revised 
particulars  contained  a  heading  "Phar- 
maceutical particulars",  and  it  was 
accepted  that  this  was  an  endeavour  to 
meet  the  Society's  requests.  It  was  sug- 
gested that  a  more  appropriate  heading 
v/ould  be  "Additional  pharmaceutical 
particulars". 

The  meeting  welcomed  the  draft  docu- 
ment's clearer  requirements  regarding 
legal  status.  At  present  some  manufac- 
turers tended  to  mark  their  data  sheet 
with  a  category  which  depended  on  their 
marketing  policy.  Some  concern  was  ex- 
pressed that  the  legal  status  should  not 
be  submerged  within  the  body  of  the 
data  sheet  but  should  be  given  pride  of 
place  at  its  head. 

Draft  dispensing  guide 

Consultation  is  to  take  place  between 
the  Society  and  other  interested  bodies 
on  the  proposed  "Guide  to  good  dispens- 
ing practice".  The  Ethics  Committee 
considered  a  final  draft  guide  which  in- 
corporated as  far  as  possible  all  the 
comments  made  on  an  earlier  draft  by 
other  Committees  of  the  Council,  to- 
gether with  the  comments  made  by  other 
pharmaceutical  organisations. 

The  Committee  agreed  that,  after  it 
had  dealt  with  any  necessary  amend- 
ments, a  meeting  should  be  arranged  with 
the  other  organisations  for  their  com- 
ments on  the  Council's  final  proposals. 
After  considering  the  document  in  detail, 
the  Committee  suggested  a  number  of 
amendments  and  recommended  that  sub- 
ject to  those  amendments  the  final  docu- 
ment should  be  used  for  consultation 
with  other  interested  parties. 

During  consideration  by  the  Council, 
Mr  Darling  moved  deletion  of  the  words 
"No  food  should  be  prepared  or  con- 
sumed in  these  areas '.  He  felt  it  was 
necessary  to  appreciate  the  difference  be- 
tween a  small  pharmacy  and  a  large 
manufacturing  concern.  In  many  small 
pharmacies,  the  drinking  of  tea  and 
coffee  which  might  or  might  not  be 
accompanied  by  the  consumption  of  a 
biscuit,  took  place  in  the  dispensary. 
With  normal  staffing  and  legal  require- 
ments, it  was  not  possible  for  the  phar- 


macist and  his  staff  to  leave  the  dispen- 
sary which  would  be  necessary  if  the 
recommendation  were  adopted. 

Mr  Bannerman  felt  it  more  reasonable 
to  delete  the  word  "food"  and  substi- 
tute "meals",  because  that  is  what  was 
meant.  It  was  not  desirable  that  people 
should  take  meals  in  the  dispensing  area, 
but  it  was  often  necessary  to  take  a 
cup  of  tea  there.  He  moved  the  amend- 
ment which  was  carried. 

The  Law  Committee  considered  a  con- 
sultation document  on  liability  for  de- 
tective products.  The  C  ommittee  was  re- 
minded that  at  its  meeting  in  October 
it  had  agreed  that  an  informal  discus- 
sion should  lake  place  between  the  So- 
ciety and  other  pharmaceutical  organi- 
sations. It  was  reported  thai  one  such 
meeting  had  taken  place,  and  that  Mr 
Appelbe  (head  of  the  Society's  law  de- 
partment) had  attended  a  meeting  at  the 
Department  of  Health,  accompanied  by 
representatives   of   NPA   and  PSN< 

The  Committee  noted  that  the  De- 
partment of  Health  had  asked  for  a 
reply  to  its  consultation  document  by 
May  31.  Mr  Appelbe  reported  that  in 
the  light  of  the  consultation  letter  a 
meeting  had  been  called  for  May  30  with 
other  pharmaceutical  bodies.  The  Com- 
mittee recommended,  and  the  Council 
agreed,  that  the  law  department  should 
prepare  draft  Council  comments  on  the 
document,  that  consultation  should  take 
piace  with  the  other  bodies  on  May  30, 
that  the  matter  should  again  be  discus- 
sed at  the  J  tine  meeting  of  the  Commit- 
tee, and  that  the  Department  of  Health 
should  be  so  informed. 

Concern  was  expressed  within  the 
Practice  Committee  that  a  draft  letter 
from  the  Department  of  Health  to  Family 
Practitioner  Committees  did  not  include 
a  reminder  of  the  regulation  on  dispens- 
ing by  doctors  (regulation  30)  in  the 
National  Health  Service  (General  Medi- 
cal and  Pharmaceutical  Services)  Regu- 
lations 1974,  in  which  it  is  stated  that 
•  he  request  for  a  doctor  to  dispense  must 
come  from  the  patient.  Council  was  in- 
formed that  the  Department  had  agreed 
to  a  request  from  the  Society,  PSNC  and 
the  General  Medical  Services  Committee 
that  the  Clothier  report  should  be  cir- 
culated with  a  consultative  letter  it  was 
to  send  to  various  bodies,  such  as  the 
Society  of  Family  Practitioner  Commit- 
tees, Patients  Association  and  National 
Federation  of  Women's  Institutes 

Fees  stay  same 

There  is  to  be  no  increase  in  the  Phar- 
maceutical   Society's    statutory    fees  in 
1980,  the  Council  of  the  Society  decided 
at  its  meeting  this  May.  However,  when 
the  next  increase  in  fees  is  considered, 
there  will  be  a  reduction  in  the  fee  pay- 
able by  retired  members  aged  65  ! 
There  is  also  a  possibility  thai  fee-  pa 
able  by  members  aged  70  yeai      > ■■ 
will  be  abolished. 

Members  of  Council  arc  !• 
increase  of  £5  in  t he  fee  I 
Council  meetings.  The  n ia:: 
able,   approved   by   Privj  O 
been  increased  to  £20. 
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COMPANY  NEWS 

Currency  changes 
distort  Bayer  AG 

Some  of  the  difficulties  currently  experi- 
enced by  large  international  groups  in 
presenting  a  true  picture  of  their  turn- 
over and  profits  because  of  fluctuating 
currencies  was  highlighted  recently  by 
Professor  H.  G.  Griinewald,  chairman 
of  Bayer  AG,  Leverkusen,  W.  Germany 
when  presenting  the  figures  for  the  first 
quarter  of  1979. 

Professor  Griinewald  said  the 
Deutsche-mark  figures  alone  gave  only 
a  partial  guide  to  Bayer's  turnover. 
Some  70  per  cent  of  the  group's  world 
sales  were  generated  abroad,  and  cur- 
rency fluctuations  considerably  distorted 
its  sales  performance  figures. 

Calculated  in  their  home  currencies, 
the  group's  18  largest  foreign  subsidi- 
aries showed  overall  21  per  cent  sales 
growth  last  year.  However,  when  that 
was  converted  to  the  "greatly  over- 
valued Dm",  the  rate  of  increase  was 
reduced  to  a  mere  4  per  cent. 

For  instance,  the  US  subsidiary 
Mobay  showed  a  dollar  sales  rise  of  22 
per  cent,  but  only  a  6  per  cent  growth 
in  Dm.  And  Bayer  Italia  reported  a  16 
per  cent  rise  in  lira,  which  declined  to 
4  per  cent  when  in  Dm.  An  18  per  cent 
increase  in  Sweden  similarly  was  reduced 
to  2  per  cent. 

Figures  given  by  the  professor  inclu- 
ded Dm  205m  for  profits  of  Bayer  AG, 
before  tax  in  the  first  three  months  of 
the  year  and  sales  of  Dm  2,960m. 

S&N  raise  profits 

Sales  to  third  parties  by  Smith  & 
Nephew  Associated  Companies  Ltd  in 
the  twelve  weeks  ended  March  24  rose 
by  4.5  per  cent  to  £44.48  million  over 
the  equivalent  period  in  1978.  Group 
profit  amounted  to  £5.01  m  (£4. 49m) 
before  tax  of  £1.55m  (£1.20m). 

Record  Upjohn 
first  quarter 

Upjohn  Co  have  recorded  their  highest 
first-quarter  sales  and  net  earnings  for 
any  quarter  in  the  company's  92-year 
history. 

Sales  during  the  first  quarter  of  1979, 
ended  March  31,  were  $365.83  million, 
an  increase  of  16.1  per  cent  over  1978 
first-quarter  sales  of  $31 5.09m. 

Net  earnings  increased  by  34.1  per 
cent  to  $43. 48m,  compared  to  $32. 43m 
in  1978. 

Mr  R.  T.  Parfet  Jr,  chairman  and 
chief  executive  officer,  said  "We  are 
gratified  with  these  improvements  during 
a  period  of  serious  inflation." 

Worldwide  sales  of  human  health  care 
products  and  services,  led  by  gains  in 
antibiotic  products,  were  up  13  per  cent 
over  the  first  quarter  of  1978. 

Mr  Parfet  said  that  during  1979  the 
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company  expects  to  market  several  new 
products  in  the  United  States.  They 
include  E-Mycin  E  Liquid,  a  form  of  the 
antibiotic  erythromycin  suited  for  paedi- 
atric  use;  Loniten  (minoxidil),  a  new 
antihypertensive  agent  for  treatment  of 
severe  refractory  hypertension;  and 
Lutalyse,  a  prostaglandin  product  for 
improvement  of  breeding  management 
in  cattle. 

"Loniten  is  in  the  life-saving  drug 
category,"  Mr  Parfet  said.  "We  will  be 
pleased  to  add  it  to  our  line  of  impor- 
tant drugs."  Total  net  sales  during  1978 
stood  at  $1 328.55m  resulting  in  earnings 
of  $129. 41m. 

New  records  for  NCR 

Turnover  and  net  profit  of  NCR  Cor- 
poration increased  in  the  first  quarter 
of  1979,  again  setting  new  records.  Turn- 
over was  up  17  per  cent,  total- 
ling $590,451,000,  compared  with 
$505,167,000  from  continuing  operations 
in  the  first  quarter  of  1978.  Net  profit 
amounted  to  $30,068,000,  a  78  per  cent 
increase  over  last  year's  first  quarter 
profit  from  continuing  operations  of 
$16,920,000. 

Mr  William  S.  Anderson,  NCR  chair- 
man, said  the  increase  in  turnover  was 
a  reflection  of  the  substantial  gains  in 
orders  in  1978.  Last  year  the  company 
released  116  new  products  and  invested 
$138  million  in  research  and  develop- 
ment, an  increase  of  20  per  cent.  A 
similar  increase  is  planned  for  1979. 

Alplas  Display 
extend  factory 

Mr  Ken  Jenkin,  chief  estates  officer  of 
the  Corby  Development  Corporation, 
paid  tribute  to  the  drive  and  determina- 
tion of  the  management  and  staff  of 
Alplas  Display  Ltd,  as  he  cut  the  ribbon 
to  open  the  company's  factory  extension 
at  Maylan  Road,  Earlstress  Estates, 
Corby,  Northamptonshire. 

Mr  Jenkin  is  the  man  who  launched 
the  Corby  Jubilee  Enterprise  competition, 
sponsored  by  the  Corby  Development 
Corporation  and  Anglia  Television.  The 
competition  was  designed  to  put  sound 
ideas  for  new  business  into  practice,  and 
Alplas  founders,  Alan  Peach  and  Tony 
Bianchi,  won  the  first  prize  of  £2,000 
and  a  rent  and  rate-free  factory  for  two 
years. 

The  factory  extension  to  3,000  square 
feet  will  enable  the  company  to  incor- 
porate a  glass  finishing  department  and 
it  is  anticipated  that  a  small  number  of 
extra  staff  will  be  required  in  the  near 
future. 

Briefly 

Sticfel     Laboratories    (UK)    Ltd  are 

changing  their  telephone  number, 
effective  June  1,  to  Slough  37832. 
Rhone-Poulene,  France,  through  their 
US  subsidiary,  Rhodia.  plan  to  make  an 
offer  of  around  $25m  for  all  the  out- 
standing shares  of  Anken  Industries. 
Nurdin  &  Peacock  Ltd  increased  their 


taxable  profits  to  £5. 44m  in  1978  from 
£4.87m  in  1977  on  turnover  of  £237. 81m 
(£214. 09m).  Net  profit  after  tax  was 
£4.28m  (£2.62m). 

Warner-Lambert  Co,  USA,  expect  that 
sales  of  their  "ethical"  medicines  on  a 
world-wide  basis  to  amount  to  $l,000m 
during  the  year  with  60  per  cent  of 
sales  overseas. 

Hoechst  A  G,  Germany,  reported  in- 
creased production  during  the  first 
quarter  of  1979  due  to  customer  stock- 
piling. The  increase  in  raw  material  and 
energy  prices  noted  since  the  second 
half  of  1978  "continues  and  no  stabilisa- 
tion of  prices  is  in  sight"  according  to 
the  company's  chief  executive,  Mr  R. 
Summet. 

Revlon,  who  have  occupied  the  premises 
at  86  Brook  Street,  London  Wl,  for  the 
past  22  years  are  undertaking  a  moderni- 
sation and  renovating  programme.  They 
will  be  maintaining  the  exterior  decora- 
tion of  the  premises;  an  early  18th 
century  house.  The  address,  telephone 
number  and  telex  will  remain  the  same 
but  during  the  period  of  renovation,  an 
estimated  12  months,  visitors  are  asked 
to  go  to  the  first  floor  of  9  Grosvenor 
Street. 


APPOINTMENTS 

Germaine   Monteil    (UK):    Mr  Phillip 

Jones  has  been  appointed  managing 
director  following  the  departure  of 
Mrs  Janet  Lloyd  to  Yardley  (UK).  He 
joins  the  company  after  five  years  with 
Lentheric  Morny  Cyclax  where  he  was 
marketing  manager  for  Morny  and  Soli- 
taire. Before  that,  he  worked  for  Bellair 
Cosmetics  Ltd  and  Kimberly  Clark.  He 
takes  up  his  appointment  on  June  4. 
Unichem  Ltd:  Mr  W.  H.  (Bill)  Hart, 
MPS,  has  been  assistant  commercial 
director.  Mr  Hart,  who  qualified  from 
Chelsea  School  of  Pharmacy  in  1955, 
joined  Unichem  in  1972  as  marketing 

Mr  Bill  Hart,  Unichem 
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manager.  Mr  Raymond  Leslie,  MPS,  who 
joined  Unichem  in  1972,  has  been 
appointed  sales  manager. 
P.  P.  Payne  Ltd:  Mr  Alan  Ashford  has 
joined  the  strapping  division's  sales  force 
in  South  Yorkshire. 

Chefaro  Proprietaries  Ltd:  Roger  May- 
turn  has  been  appointed  general  sales 
manager.  Prior  to  his  appointment  Mr 
Maytum  was  national  sales  manager  for 
Hoechst. 

I.  &  N.  Rabin:  Mr  K.  Ellis  has  been 
appointed  operations  manager.  He  joined 
the  company  from  a  multiple  chemist 
group  previous  to  which  he  was  with 
Barclays. 

British-American  Cosmetics  Ltd:  Mr  J. 

Fulwell  has  been  appointed  finance  direc- 
tor, with  effect  from  November  1,  in 
succession  to  Mr  G.  G.  Moore  who 
moves  to  the  Wiggins  Teape  Group  Ltd 
board. 

Yardley:  Chris  Hodges,  manufacturing 
director,  Yardley  International  Ltd,  has 
taken  over  responsibility  for  the  manu- 
facturing unit  at  Basildon,  Essex.  Mr 
Hodges  has  been  with  the  company  over 
29  years,  moving  through  various  factory 
departments  at  Stratford  and  Basildon. 
In  1974,  he  became  overseas  operations 
manager  and  later  director  of  manufac- 
turing services  which  made  him  respon- 
sible for  the  technical  expertise  supplied 
to  all  the  overseas  operations  in  the 
international  company's  markets.  He  was 
also  responsible  for  all  manufactured 
products  for  export. 

Vestric  Ltd:  Mr  T.  E.  Hart,  manager 
of  the  company's  Enfield  branch,  has 
been  appointed  operations  controller  of 
Vestric's  southern  division.  Based  at 
divisional  office  in  Ruislip,  Mr  Hart 
takes  overall  responsbility  for  the  opera- 
tions of  five  branches — Ruislip,  Croydon, 
Bexhill-on-Sea,  Enfield,  Foots  Cray, 
Reading,  Sandwich — and  Southampton 
depot.  Mr  Hart  was  in  retail  pharmacy 
before  joining  Vestric  in  1963. 

Mr  N.  C.  Dainty,  branch  manager  at 
Bristol,  takes  over  from  Mr  Hart  at 
Enfield  and  Mr  D.  J.  Flack,  manager 
at  Bexhill-on-Sea,  transfers  to  Bristol. 

Mr  P.  Hole,  manager  at  Ruislip, 
moves  to  Bexhill-on-Sea  and  Mr  H. 
Heath,  customer  services  manager, 
head  office,  is  appointed  manager  of 
Ruislip  branch. 


Gillette  Industries  Ltd  at  Reading  have  come  first  out  of  100  entrants  to  win  a 
Golden  Acorn  Environmental  Award  from  Berkshire  County  Council  and 
Racal  Electronics  Group  for  good  industrial  housekeeping.  The  award  was  presented 
by  Racal's  deputy  managing  director,  Mr  D.  Morrell  (left),  to  Mr  D.  Batten,  Gillette's 
Reading  factory  manager  (third  from  left).  Also  present  are  Mr  P.  James,  Gillette's 
manufacturing  director,  (extreme  right)  and  Mr  D.  Sanan,  managing  director.  Gillette 


Real  growth  in 
toiletries 

In  the  twelve  month  period  to  Septem- 
ber 1978  sales  of  cosmetics  and  toiletries 
to  the  UK  domestic  trade  increased  in 
real  terms  by  1.1  per  cent,  according  to 
the  latest  Cosmetic  and  Toiletry  Prep- 
arations review  compiled  by  John  Hog- 
ston  Associates  (23  Golden  Square, 
London  Wl).  They  amounted  to  almost 
£476  million  at  msp,  showing  a  13.1  per 
cent  increase  on  the  corresponding 
year-ago  period.  Over  the  same  period 
prices  rose  by  12  per  cent. 

Advertising  support  at  £4fim  was  up  by 
8.3  per  cent.  The  main  reason  for  buoy- 
ancy was  probably  the  demand  for  hair 
preparations,  make-up  items  and  skin 
care.  All  these  categories  showed  real 
volume  growth,  while  women's  frag- 
rances, men's  toiletries  and  dental  care 
preparations  showed  substantial  volume 
declines. 

Consumer  expenditure,  which  was 
buoyant  for  the  first  time  since  1976, 
fell  back  in  the  July-December  quarter 


1978,  but  over  the  whole  twelve-month 
period  showed  growth  of  5.6  per  cent. 
In  volume  total  retail  sales  in  197S 
showed  the  first  worthwhile  increase 
since  1973.  Over  the  twelve  months  to 
September  it  is  estimated  they  were  up 
by  4  per  cent. 

In  cosmetics  and  toiletries  chemists, 
especially  Boots,  put  on  volume  growth; 
department  stores  broke  even  and  the 
variety  chains  probably  declined. 


LETTERS 

Continued  from  p715 

myself  a  retail  pharmacist,  am  told  T  am 
a  "general  practice  pharmacist,"  even 
using  the  abbreviation,  "GP".  I  decline 
to  call  myself  that  .  .  .  ever.  The  letters 
"GP"  have  been  understood  to  mean  the 
family  doctor  for  all  the  sixty  years  I 
can  remember,  and  I  think  it  is,  to  use 
a  popular  phrase  (which  is  not  new  nor 
has  its  meaning  changed)  a  damned  im- 
pertinence. 
Frank  Warren 
Dartford,  Kent 


Absolute 
Alcohol 

Synthetic  quality  available  to  British  and  all  well  known 

International  Specifications  and  Pharmacopoeias. 
Also  meets  requirements  of  specifications  being  drawn 
up  for  Food  (irade  F.thanol  by  E.E.C. 


James  Burrough  Limited 

Fine  Alcohols  Division  60  Mont  ford  Place  London  SE11 

Tel:  01  735  8131 
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At  hardware  stores, 
chemists. DIYand 
garden  shops 
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The  future  of 

retailing? 

Just  as  hypermarkets  and  superstores 
have  been  the  retail  growth  sector  of  the 
1970's,  convenience  stores  will  be  the 
growth  sector  of  the  1980's.  That  was 
the  prediction  made  at  a  recent  work- 
shop organised  by  the  Unit  for  Retail 
Planning  Information  (URPI). 

The  corner  shop  is  extinct  and  small 
parades  of  shops  are  no  longer  being 
developed,  said  one  speaker.  This  has 
led  local  authorities  and  retailers  to  seek 
other  forms  of  local  shopping  provision. 
What  is  emerging  is  the  small  one-stop 
shop  selling  a  range  of  goods,  including 
convenience  foods,  frozen  foods,  wines, 
spirits,  beer,  cigarettes  and  tobacco, 
confectionery,  newspapers,  books,  sta- 
tionery, and  in  some  cases,  fast  food  and 
even  petrol. 

The  trend  is  expected  to  accelerate, 
particularly  in  suburbs  lacking  in  ade- 
quate retail  provision.  At  present  the 
lead  is  in  the  hands  of  the  experienced 
US-based  company  7-Eleven.  Several 
British  confectioner-newsagent  multiples 
are  showing  a  keen  interest  but,  lacking 
the  experience  of  the  food  side  of  the 
business,  they  are  proceeding  cautiously. 

Delegates  felt  that  in  future  local  shop- 
ping provision  could  polarise  into  two  ele- 
ments. Small  centres,  containing  an  inde- 
pendent grocer  affiliated  to  one  of  the 
main  voluntary  groups  who  would  pro- 
vide a  good  range  of  grocery  items  and 
be  able  to  supply  the  family's  weekly 
shopping  needs;  while  regular  topping 
up  shopping  would  be  provided  by  the 
newer  type  of  free  standing  convenience 
store  open  for  long  hours.  Such  develop- 
ments could  provide  a  compatible  range 
of  shopping  to  meet  the  needs  of  the 
consumer. 

The  newer  type  of  convenience  store 
would  not  aim  to  trade  on  price  com- 
petitiveness but  rather  on  convenience, 
with  long  opening  hours  in  an  accessible 
location.  The  major  oil  companies  also 
have  a  role  to  play  here,  as  Mr  D.  R. 
Smart  of  Mobil  Oil  explained.  They  have 
the  locations  and  the  long  opening  hours 
necessary  for  petrol  retailing.  Where 
forecourt  minimarkets  have  been  intro- 
duced they  have  proved  highly  success- 
ful drawing  on  pedestrian  trade  from 
the  surrounding  residential  areas  in 
addition  to  car-borne  trade. 


Child  advertising 

The  Year  of  the  Child  has  attracted  the 
notice  of  the  Advertising  Standards 
Authority.  According  to  their  latest  case 
report,  the  ASA  are  taking  specific 
interest  in  promotions  addressed  to  child- 
ren. Although  there  have  not  been  any 
serious  problems  in  this  area  in  the  past, 
the  Authority  have  noted  instances  of 
inappropriate  prizes  such  as  motor  cars 
or  a  luxury  holiday. 


MARKET  NEWS 


Firmer  trend  held 

London,  May  9:  The  firmer  trend  in 
botanicals  noted  over  recent  weeks 
was  maintained  during  the  past  week 
— a  week  in  which  trading  was  not 
helped  by  the  incidence  of  a  bank 
holiday  and  a  general  election.  The 
reason  for  the  firmness  despite  slow 
demand  is  generally  assumed  to  be 
due  to  shortages  of  stock  for  prompt 
delivery  and  to  expectation  that  new 
crops,  when  available,  will  be  marked 
up  by  origin.  Among  the  items  which 
were  dearer  were  aloes,  balsams,  cas- 
cara,  cherry  bark,  cochineal,  liquorice 
and  ipecacuanha.  Lower  were  witch- 
hazel  leaves,  qui llaia  and  menthol. 

Among  essential  oils  cassia  was 
much  firmer.  Also  dearer  were  cinna- 
mon leaf  and  ginger  but  eucalyptus, 
nutmeg  and  vetivert  were  lower. 

Most  pharmaceutical  chemicals 
were  held  at  previous  levels,  minor 
changes  included  increases  for 
cinchocaine  and  clioquinol. 


Pharmaceutical  chemicals 

Acetic  acid:  4-ton  lots,  per  metric  ton  delivered — 

glacial   BPC  £318;   99.5  per   cent  £304.50;   80  per 
cent  grade  pure  £278.50;  technical  £260. 
Acetone:  £332  metric  ton  for  30-drum  lots. 
Ammonium  acetate:   BPC  1949  crystals  £0.7378  kg 
in  50  kg  lots,  strong  solution  BPC  1953  £0.243  kg 
in  250-kg  lots. 

Ammonium  bicarbonate:  BPC  £190.83  metric  ton, 
ex-works,   in  50-kg  bags. 

Ammonium  chloride:  Pure  in  50-kg  lots  £0.2344  kg 
tor  powder. 

Ammonium  tartrate:  Commercial  £1.59  kg  in  50-kg 
lots. 

Benzocaine:  BP  in  50-kg  lots,  £6.08  kg. 
Benzoic  acid:  BP  in  500-kg  lots.  £0.7426  kg. 
Bismuth  salts:  £  per  kg. 

50-kg  250-kg 
carbonate  6.25  6.16 
salicylate  7.89  — 
subnitrate  4.92  4.85 

Borax:   EP  grade,   2-4  ton  lots  per  metric  ton  in 

paper  bags,  delivered — granular  £239;  powder  £260, 
extra  fine  powder  £272. 

Boric  acid:   EP  grade  per  metric   ton   in   2-4  ton 

lots — granular  £269;  powder  £395. 
Cinchocaine:  Base   (500-g  lots)   £92.70  kg;  hydro- 
chloride £89  10 

Clioquinol:   NF  XIV  500-kg   lots  £13.08. 

Kaolin:    BP    natural    £140.70    per    1,000    kg;  light 

£147.70  ex-works  in  minimum  10-ton  lots. 

Lactic   acid:   BP  88/90%   £1.75  kg   in  70-kg  drum. 

Papaveretum:  £390  kg;  5-kg  lots  £355  kg.  Subject 

to  Misuse   of   Drugs  Regulations. 

Paracetamol:   (Per  kg)  50-ton  contracts  from  £2.94; 

10  ton  £3.02. 

Pholcodine:  1-kg  £538  to  £543  as  to  make:  60-kg 
lots  £493.  Subject  to  Misuse  of  Drugs  Regulations. 
Potassium  hydroxide:  Pellets  BP  1963  in  50-kg  lots 
£1.379  kg;  sticks  not  offered;  technical  flakes 
£0.4577. 

Potassium  nitrate:  BP  £0.94  kg  for  50-kg  drums. 
Ouinalbarbitone:   Base   and   sodium    in   25-kg  lots 
£21  35  kg 

Streptomycin  sulphate:   £25.20  per  kg  in  one  ton 

lots. 

Styrax:  Turkish  natural  £5.40  kg  spot;  £5.60,  kg,  cif 
nominal. 

Talc:  BPC  sterilised  £540  metric  ton  in  50-kg  lots; 
£325  for  1.000  kg  lots. 

Zinc  chloride:  Anhydrous  powder  £450  metric  ton, 
delivered  U.K. 


Crude  drugs 

Agar:  Spanish/Portuguese  £6.50  kg. 

Aloes:  Cape  £1,100  ton  spot;  £1,080,  cif.  Curacao 

nominally  £2,200  cif,  no  spot. 

Balsams:     (kg)     Canada:    Firmer    at    £12.80  spot; 

£12.35.  cif.  Copaiba:  £3.10  spot  £3,  cif.  Peru:  No 

spot;   £9.70  cif.   Tolu:  £5.50  spot. 

Benzoin:  £195  cwt  cif. 

Buchu:  Leaves  £1.20  kg  spot;  £1.20  cif. 

Camphor:    Natural    powder   £5.25   spot;    £5.10,  cif. 

Synthetic  £0.95  spot;   £0  85.  cif. 

Cardamoms:  Alleppy  green  No.  2  £10  kg,  cif. 

Cascara:  £1,130  metric  ton  spot;  £1,100,  cif,  new 

crop. 

Cherry  bark:  Spot  £1,090  metric  ton;  shipment 
£980,  cif. 


Cinnamon:  Seychelles  bark  £480  metric  ton  spot: 
£370  cif.  Ceylon  quills  4  o's  £0.64}  lb,  featherinos 
£0.16,   lb,  cif. 

Cloves:  Madagascar/Zanzibar  £4,150  metric  ton 
spot,  £3,945,  cif. 

Cochineal:  Tenerife  black  brilliant  spot  £17.50  kg, 
Peru  silver  grey  £14.50  spot;  £14.20,  cif. 
Dandelion:  Spot  £1,960  metric  ton  spot;  £1,750,  cif. 
Ergot:  Portuguese  £1.70  spot;  no  cif. 
Gentian  root:  £1,770  metric  ton  spot;   £1,750,  cif. 
Ginger:  Cochin  £650  metric  ton  spot  nominal;  ship- 
ment £480.  cif.  Other  sources  not  quoted. 
Henbane:  Niger  £1.420  metric  ton  spot;  £1,400,  cif. 
Honey:   (per  metric  ton   in  6-cwt  drums  ex  ware- 
house).  Australian   light  amber  £715  and  medium 
£725.    Canadian    £820;    Mexican    £725.  Argentinian 
£840  (white). 

Hydrastis:  Spot  £27.30  kg;  no  cif. 

Ipecacuanha:    (kg)    Costa   Rican,    spot   £12.50  kg 

nominal,   no  cif. 

Jalap:  Mexican  no  spot;   £1,380  metric  ton,  cif. 
Kola  nuts:  £420  metric  ton  spot;  £350,  cif. 
Lemon   peel:  Spot  £1.100  metric  ton;   £1,000,  cif. 
Liquorice  root:  Chinese  £530;  Russian  £510  metric 
ton  spot;  Block  juice  £1.65-£1.90  kg  spot. 
Lobelia:  American  £1,290  metric  ton  spot,  European 
£1.220  spot. 

Lycopodium:  £4.80  kg  spot;  no  cif. 

Mace:    Grenada    unsorted   $2,750    metric    ton,  fob 

whole  S3, 000. 

Menthol:  (kg)  Brazilian  £7.10;  spot  £6.80,  cif. 
Chinese  £6  m  bond  and  cif. 

Nutmeg:  (per  metric  ton  fob)  Grenada  80's  $2,950 
sound  unassorted  $2,650  1 1 0's  $2,750,  bwb  defec- 
tives $1,750. 

Nux  Vomica-  No  spot  or  cif. 

Pepper:    (metric    ton)    Sarawak   black   £975  spot, 

$1,800.   cif;   white  £1.475  spot;  $2,700,  cif. 
Pimento:  Jamaican  £1,120  metric  ton  spot:  £1.085. 
Podophyllum:   Root  Chinese  no  spot;   £400  metric 
ton,  cif. 

Quillaia:  Spot  £1.000  metric  ton;  £725,  cif. 
Rhubarb:  Chinese  rounds  60  per  cent  pinky  £3.30 

kg,  spot;  £3,  cif. 

Saffron:  Mancha  superior  £740  kg  spot;   Rio  £785. 

Sarsaparilla:  Jamaican  £1.70  kg  spot;  £1.60,  nominal 

cif;   Mexican  £1.67  spot;  £1.64  cif. 

Seeds:    (metric    ton,    cif)    Anise:    China    £830  for 

shipment.  Celery:  Indian  £475.  Coriander:  Moroccan 

£195.   Cumin:   Indian  £700.   Iranian  £1,000.  Fennel: 

Indian    £450,     Iranian     not    available.  Fenugreek: 

Moroccan  and   Indian  £235. 

Senega:  Canadian  £9.25  kg  spot,  £9.15,  cif. 

Squill:  Italian  white  nominal. 

Styrax:  Turkish  natural  £5.80  kg  spot;  £6.05,  cif. 
Tonquin  beans:  Para  £2.90;  kg  spot  £2.70,  cif,  both 

nominal. 

Turmeric:  Madras  finger  £675  metric  ton  spot;  £480, 

cif. 

Valerian:  Dutch  £1.830  metric  ton  spot;  £1.760,  cif; 

Indian   £1,180  spot;   £1,150,  cif. 

Witchhazel  leaves:  £1.95  kg  spot;  £1.75,  cif. 


Essential  oils 

Cardamom:  English-distilled  £270  kg. 
Cassia:  Spot  £42  kg;  shipment  £45,  cif. 
Cedarwood:  Chinese  £1.40  kg  spot;  £1.16,  cif. 
Cinnamon:    Ceylon    leaf    £2.75    kg    spot;    £3,  cif; 
bark.  English-distilled  £150. 

Citronella:  Ceylon  spot;  £2.20  kg;  £2.10,  cif. 
Chinese  £3  spot  and  cif. 

Clove:  Madagascar  leaf,   £2.65  kg  spot:  shipment 
£2  53.     cif.     Indonesian     £2.40    spot;     £2.25,  cif. 
English-distilled   bud  £38.75. 
Coriander:  Russian  about  £20.50  kg. 
Eucalyptus:  Chinese  £1.80  kg  spot;  £1.70,  cif. 
Fennel:  Spanish  sweet  £10  kg  spot. 
Geranium:   Bourbon  f45.50  kg  spot;   £45.25,  cif. 
Ginger:  Chinese  £42.50  kg  spot;  £41,  cif.  English 
distilled  £95. 

Lime:  West  Indian  £11.85  kg  spot. 
Mandarin:  Spot  £25  kg. 

Nutmeg:  East  Indian  £8.50  kg  spot;  £8.25,  cif.  Eng- 
lish-distilled £18. 

Origanum:  Spanish  70  per  cent  £18.80  kg  nominal. 
Palmarosa:  Spot  £16.50  kg;  £15.75.  cif. 
Patchouli:  Chinese  £12.50,   kg  spot;  no  cif.  Indo- 
nesian £10  60  spot;  £9.65,  cif. 
Pennyroyal:  From  £10  per  kg  spot. 
Pepper:  English-distilled  ex  black  £140  kg. 
Peppermint:    (kg)    Arvensis — Brazilian   £4.90,  spot; 
£4.90  cif.   Chinese  £3.60  spot;  £3.35,  cif.  Piperata 
American  frnm  £11  spot;  £10  30.  cif. 
Petitgrain:  Paraguay  spot  £5.80  kg;  shipment  £5.40. 
cif. 

Rosemary:   £6.50   kg  spot. 

Sandalwood:    Mysore    £70    kg    spot.    East  Indian 

£57.50  spot. 

Vetivert:  Java  £20  kg,  spot  and  cif. 

The  prices  given  are  those  obtained  by  importers  or 
manufacturers  tor  bulk  quantities  and  do  not  include 
value  added  tax.  They  represent  the  last  quoted  or 
accepted  prices  as  we  go  to  press. 


COMING  EVENTS 


Monday,  May  14 

Enfield  Pharmacists'  Association,  Postgraduate 
medical  centre.  Chase  Farm  Hospital,  Enfield, 
at  8pm.  Annual  meeting  followed  by  film  show. 
Stockport  Branch,  Pharmaceutical  Society, 

Alma  Lodge,  Stockport,  at  8  pm.  Annual  meeting. 

Wednesday,  May  16 

Pharmaceutical  Society,  1  Lambeth  High  Street, 
London  SE1.  at  2.30  pm.  Annual  meeting.  7.30  pm. 
discussion  on  general  practice  pharmacy  report. 
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Classified  Advertisements 

Post  to  Classified  Advertisements,  Chemist  &  Druggist, 

25  New  Street  Sguare,  London  EC4A  3JA. 

Telephone  01-353  3212 

Publication  date  Every  Saturday 

Headings  All  advertisements  appear  under  appropriate 

headings. 

Copy  date  12  noon  Tuesday  prior  to  publication  date 
Advertisements  should  be  prepaid 


Circuiation  ABC  July/December  1978.  17,737. 
Display/Semi  Display  £5.00  per  single  column 
centimetre,  min  25mm.  Column  width  44mm. 
Whole  Page  £450  (275mm  x  1 86mm). 
Half  Page  £250  (135mmx91mm). 
Quarter  Page  £130  (135mm  >  91  mm). 
Lineage  minimum  charge  £5.00  for  20  words, 
25p  per  word  extra. 
Box  Numbers  £0.60  extra. 

Series  Discounts  5%  on  3  insertions  or  over.  10%  on 
7  insertions  or  over.  15%  on  13  insertions  or  over. 


ANGLIAN 
MANUFACTURING 
CHEMISTS  LTD., 

Contract  Manufacturers  of  Toilet 
Preparations  (Haircream,  sham- 
poos, creams)  and  Contract  Man- 
ufacturers of  Liquid  Medicines  and 
Ointments. 

We  also  offer  Contract  Packing 
facilities  for  capsules  and  tablets  at 
competitive  prices  and  prompt 
delivery. 
Enquiries: 

38/40  Featherstone  St., 

London,  EC1Y  8RN. 

Tel:  01-253  0571    Telex:  267391 


JEWELLERY.  Sterling  silver  and  9ct 
gold  A  wide  range  of  ear-rings,  rings, 
bracelets,  charms  etc  ,  brought  to  your 
door  at  best  cash  prices  Write  Lloyd 
Cole,  37  College  Avenue,  Maidenhead 

COPPER  BANGLES.  Direct  from  the 
manufacturer  at  only  £65  per  hundred 
Copper  Trading  Company,  35,  High 
Street,  Banstead,  Surrey  Tel:  Burgh 
heath  (25)  59658. 


APPOINTMENTS 


MORTGAGES 


MAXIMUM  MORTGAGES, 

remortgages,  "top  ups ",  secured  loans, 
business  purchase  for  chemists  Martin 
Hasseck  Ltd.,  Freepost,  London  NW4 
1 YB  Tel:  01-346  4653  (24-hour 
answering). 


FOR  SALE 


SINGLE  EDGE  BLADES.  20  pkts  of  5 
on  showcard,  £3.25  mc  VAT  Packs  of 
100  S.E  blades  in  carton,  £3.25  inc. 
Cheque  with  order  please.  Maxwell 
Gordon,  2b  Crlcklewood  Lane,  London 
NW2  1  EX. 

SINGLE  EDGE  BLADES.  20  packets 
of  5  £3.25  inclusive.  Cartons  of  100 
£3.25  inclusive.  Immediate  delivery 
Cheque  with  order  please  Rolenworth 
1-3  Greys  Road,  Henley-on-Thames. 
Oxon 


TOILETRY 

SUNDRIES 

REPRESENTATIVE 

for  London/Home  Counties 

A  well-connected  representative  is 
required  to  sell  an  exciting  new 
range  of  Haircare,  Manicure  and 
Toiletry  sundries  to  Wholesaler 
and  Stores  Groups. 
As  the  company's  products  are 
proven  sellers,  the  resulting 
commission  salary  and  company 
car  make  this  a  most  attractive 
opportunity  for  the  right  person. 
Please  write  full  details  of  age 
and  experience  to: 
FASHION  GIRL  LTD. 
Planet  Place, 
Killingworth, 

Newcastle  upon  Tyne  NE12 
0RZ. 


Basic  Grade 
Pharmacists 

(£3915-£4899) 

We  require  two  Basic  Grade  Pharmacists  to  work  in  the 
modern  Pharmacy  at  the  Scunthorpe  General  Hospital 
Post  1 :  This  post  offers  experience  in  all  sections  of  the  unit, 
including  patient  services,  ward  pharmacy,  manufacturing  (both 
sterile  and  non-sterile)  and  quality  control. 
Post  2:  This  post  offers  experience  in  the  Patient  Services 
Department  and  the  successful  candidate  will  be  expected  to 
take  part  in  and  help  develop  a  ward  pharmacy  system  and 
visit  outside  hospitals. 

Candidates  seeking  further  information  or  an  informal  visit 
should  contact  Mr  J.  Hollingworth,  Acting  District 
Pharmaceutical  Officer,  on  Scunthorpe  (0724)  3481,  extension 
393. 

Application  forms  and  job  descriptions  from:  District 
Personnel  Officer,  Trent  House,  Hebden  Road,  Scunthorpe, 
South  Humberside,  DN15  8DT.  Telephone  0724  64151  ext. 
24. 

Please  indicate  clearly  which  post  you  wish  to  apply  for. 


Scunthorpe  District 

Humberside  Area  Health  Authority 


WANTED 


PHARMACEUTICAL  ANTIQUES. 

Drug  runs,  shop  interiors,  bottles,  etc  , 
urgently  wanted  Kindly  contact  Robin 
Wheeler  Antigues  Parklands,  Park 
Road,  Ashtead.  Surrey  Telephone 
Ashtead  72319  Buyer  collects 


SHOPRTTSNQ 


A.  &  H.  OTTER  LTD. 

(established  1920) 

Largest  cash  stock  buyers  in  the 

trade  lor  manufacturers  clearing 

lines,  and  retailers  stocks 

8    Northburgh   Street,  London 

EC1V  0BA    Tel:  01-253  1184/5. 

Telegrams      Salvall",  London, 

E.C.I. 


FINANCES 


£1,000  UNSECURED  PERSONAL 
LOANS  for  Pharmacists.  Larger 
economical  loans  for  all  purposes 
From  £1,000  upwards  2nd  mortgages 
repayable  over  20  years  Pharmacists 
Insurance  Agency,  4  Dean  Park  Cres- 
cent. Bournemouth.  Tel:  0202  26482 

BUSINESS  FOB  SALE 

DRUG  STORE  near  Worcester  Park 
Genuine  sale  due  to  illness.  Would  suit 
pharmacist  to  re-establish  dispensing 
chemist.  Long  lease.  £5.500  stock  at 
valuation  Box  No.  2617 


iiffilffplaii/y/UmW  piw.: 

Modular  units  with  complete 
shopfitting  services.  NPUrNPA 
recommended  (for  15  years) 
Coloured  brochure  from:  • 
Olney  Brothers  Ltd., 
Northbridge  Road,  Berkhamsted, 
Herti.  HP4  1EG.  Tel:  5417/9 


SUPER  SHELVING  SYSTEM  WILL 
INCREASE  YOUR  TOILETRY  SALES 
BY  HUNDREDS  of  pounds  Send  for 
colour  illustration  or  ask  us  to  call  for 
instant  quote  Glass  display  counters 
with  lighting,  island  sites  and  show- 
cases Early  delivery  direct  from  mak- 
ers THIRSK  SHOPFITTINGS,  741- 
743  Garrett  Lane,  London  SW17  0PD 
Tel  01-946  2291 


SHOPFITTING? 

MODERNISATION  COULD    ■  >  ■ 

COST  YOU  NOTHING! ' 
In  every  chemist  outlet  we've 
modernised,  turnover  has  gone  up  at 
least  20%. 
NOW  IT'S  YOUR  TURN. 
For  professional  help  contact: 

Storeplan  Ltd., 
Shop  Interior  Specialists, 
48  Towerf ield  Rd.  Shoebury ness, 
Southend  on  Sea,  Essex.  SS3  9QT, 
Tel:  Shoeburyness  3551/5911 
(Sttf  03708) 


XI  NORTH  LAN- 

CASHIRE— residential  suburbs. 
Turnover  approx.  £  l  20. 000  with 
good  profits  approx  3,000  scrips 
dispensed  per  month.  Freehold 
property  £  I  l  .000.  Total  capital 
requirement  approx.  £36,000 
including  low  stock. 


X3 — WEST  MIDLANDS — dis- 
pensing business.  Well  sited  lor 
doctor's  turnover.  Approx. 
£124,000  gross  profits  £33,000'. 
No  late  hours  or  rota  approx. 
£3.500  scrips  per  month  .  lock  up 
premises.  f-or  sale  included  in 
total  capital  requirements  of 
approx.  £40.000 


X2  —  MANCHESTER  AREA 
SOUTH  — Retirement  through 
ill  health.  Easily  run  business  in 
pleasant  residential  suburb  I  ur- 
nover  £45.000  p. a.  property  on 
lease,  no  late  hours  Owner  will 
sell  for  value  ol  stock  and  fixtures 
only  for  quick  sale 

X4  —  CENTRA  I  I  AN- 
C  ASH  I  RE — Turnover  approx- 
imately £''0.000.  dispenses 
nearly  3.000  scripts  per  month. 
Living  accommodation  re- 
convertible.  Freehold  property 
£8,000,  goodwill  £10.000.  fix- 
tures £3,000.  stock  approx- 
imately £10.000. 


We  have  a  v  ery  large  and  growing  register  ot  private  phar- 
macists willing  and  able  to  buy  substantial  businesses  in  all 
parts  of  U.K. 

Pharmacists  who  vv  ish  to  retire  or  sell  their  business  lor  am 
other  reason  can  consult  lis  in  the  strictest  confidence  i  >ui 
senior  partner  has  unique  experience  extending  over  30 
years  in  the  selling  of  chemist  businesses  and  giving  ad\  ice 
to  both  vendors  and  purchasers  in  this  very  difficult  tn 
technical  matter. 

We  are  not  retained  by  any  one  chain,  group  or  ind 

look  tor  businesses  for  them.  So  vendors  i  in 

the  certaintv  that  their  interests  will  be  paramour 
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APPOINTMENTS 


COLLEGE  HOSPITAL  GROUP 


Pharmacy 
Technician 


A  vacancy  will  occur  in  mid-June,  for  a  Technician  in  this  busy 
teaching  hospital 

The  post  will  suit  a  qualified  technician,  or  a  student  about  to 
take  his/her  certificate. 

Experience  will  be  offered  in  busy  out-patient  dispensing  and 
small  scale  manufacture,  together  with  participation  in  the  ward 
top-up  service. 

Further  information  from  Miss  Hodges,  tel:  01-274  6222  ext 
2472. 

Job  description  and  application  form  from  the  District 
Personnel  Department,  King's  College  Hospital,  Denmark 
Hill,  London,  SE5  9RS.  Tel:  01-274  6222  ext  2254. 

Closing  date  for  applications:  31  May  1979. 


FULLY  EXPERIENCED 

CHEMIST 
SALES  FORCE 
FOR  HIRE 

We  now  have  available  for  hire  a  national 
force  of  specialist  sales  people  to  call  on 
chemist  &  medical  outlets. 

They  can  be  used  in  teams  for  launches  and 
distribution  drives  or  as  individuals  for  relief 
work  when  territories  are  vacant. 

All  fully  mobile.  Minimum  hire  period  2 

weeks. 

MERCHANDISING  MANPOWER  LTD 
CHEMIST  SALES  DIVISION 
GREATER  LONDON  HOUSE 

:  -:---TF.AD  ROAD, 
LONDON  N.W.1. 
Tel:  01-387  4201 


Are  you  interested  in 
your  profession? 

Every  aspect  of  it,  we  mean — the  science,  the 
selling,  the  ethics,  the  business  management,  the 
politics,  the  products  ...  In  short,  do  you  enjoy  being 
a  pharmacist?  If  so 

Could  you  write  about  it? 

Following  internal  promotions,  Chemist  &  Druggist 
has  a  vacancy  for  an  additional  pharmacist  to  join 
the  editorial  team.  The  qualities  required  are 
post-registration  experience  of  pharmacy  practice, 
plus  an  ability  to  write  clearly  and  to  the  point.  Full 
training  will  be  provided  for  the  successful  applicant 
to  acquire  the  necessary  journalistic  skills. 

Have  you  an  inquiring  mind? 

Then  you  will  want  to  know  more.  C&D  offices  are  in 
Central  London  and  a  five-day  week  is  operated — but 
we  can't  promise  you  will  have  your  feet  up  every 
weekend!  But  why  not  find  out  what  a  career  with 
C&D  offers?  Send  details  of  your  qualifications  and 
experience,  to 


A.  Wright,  FPS,  DBA, 
Director,  Chemist  &  Druggist, 
25  New  Street  Square, 
London  EC4A  3JA. 
Telephone  01-353  3212. 


CHEMIS' 
DRUGGI! 


H.  B.  D0RLING 
LTD. 

(MACARTHYS  LTD) 

Require  experienced  O.T.C.  Buyer 
for  their  rapidly  expanding  and  newly 
enlarged  NUMARK  depot  at 

DARTFORD 

A  challenging  and  interesting  oppor- 
tunity in  this  dynamic  growth  area  of 
chemist  business. 

Write  giving  details  and  experience 
to:— 

D.  A.  Savory,  Director, 
Macarthys  Ltd., 
Chesham  House, 
Chesham  Close, 
Romford,  Essex. 


Typesetting  and  graphics  by  Tottenham  Typesetters  Ltd.,  London  N15.  Printed  by  Riverside  Press  Ltd „  Whitstable,  Kent.  Published  by  BENN  PUBLICATIONS  LTD  ,  25  New  Street  Square,  London 

EC4A  3JA.  Registered  at  the  Post  Office  as  a  Newspaper  28/24/24s 


Rodine  C 

FOR  RATS 
&MICE 


At  hardware  stores, 
chemists.  DIY  and 
garden  shops 

RENTOKIL' 

PRODUCTS  THE  PROFESSIONALS  USE 

RENTOKIL  LTD  PRODUCTS  DIVISION,  FELCOURT.  EAST GRINSTEAD 
WEST  SUSSEX.  RH1 9  2JY  Telephone  Lmgfield  (0342)  833022 


SURGICAL  ELASTIC  HOSIERY 
BELTS  —  TRUSSES 

•  TWO-WAY  STRETCH  ELASTIC  YARN 

•  FLATBED  KNIT  &  CIRCULAR  KNIT 

•  NYLON  LIGHTWEIGHT  STOCKINGS 

•  NYFINE  LIGHTWEIGHT  TIGHTS 

•  SEAMLESS  ONE-WAY  STRETCH 

•  NYLON  NET 

Stock  Sizes  or  Made-to-Measure 
Obtainable  direct  or  through  your  wholesaler  Write  lor  literature 

Stock  Belts  (Abdominal  and  Spinal)  -  Elastic  Band  Trusses  -  Jock  Straps 
Suspensory    Bandages       -       Athletic    Slips  Stockinette  Bandages 

Vernon  Works,  Bastord,  Nottingham 
Phone:    77841-2         Grams:  Eesiness 


SALLIS  LTD 


F%  Honeypot  fp 
kills  flies.  Simply. 
Safely.  Cheaply  _ 
h  -And  fast » 
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Honeypot  sales  are 
booming.and  it's  easy  to /j 
see  why  . . . 

•  Real  hygiene— no 
chemical  sprays  to 
contaminate  food. 

•  It's  cheap— at  a  fraction  of 
the  cost  of  other  competitors 
on  the  market. 

•  It's  efficient— insects  stick  fast 
and  die  within  seconds,  without  \ 
scattering  or  spreading  germs. 
Hang  Honeypot  anywhere— it's 
harmless  to  children. 

Order  now  from  your  wholesaler  or  contact: 
BEEPLY  LTD.,Benross  House, Rose  Lane, 
Liverpool  L18  8DH.Tel:  051-724  2261  (10  lines) 
or  telex  627777 

Export  quotations  direct  from  sole  concessionaires  and 
registered  holders  of  Honeypot— BEEPLY  LTD. 
A  member  of  the  Ross  group  of  Companies. 
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°  pCirneOX"  '  „  —  Westbourne  Exhibitions  Ltd  ! 
for  C°       _         —   —  Crown  House  Morden  Surrey  c  B 


Please  send  me 


Company 
Address 


y    c:vi&*  3  v  D  i 

complimentary  tickets  to 
Shopex  International  '79  t 


Name   

Type  of  business  

Enclose  sae  for  speedy  return  of  tickets. 
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NIGERIA 


THORNTON  ft  ROSS  LTD. 

HOOOCtJfitlO 


Pharmaceuticals  benefit 
from  the  appeal  and 
protection  of  Beatson  Glass. 
Beatson  produce  a  wide  range 
of  modern  standard  designs  in 
white  flint  and  amber  glass. 
Exclusive  designs  can  be 
developed  to  suit 
your  product. 
For  packaging  in 
glass  talk  to 
Beatson. 
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